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The Federation of Hong Kong Watch Trades & Industries Limited
was founded in 1947. Our membership represents more than
600 companies across the Hong Kong watch industry comprising

|ntr0d UCtlon of retailing, branding, wholesaling, manufacturing of complete

'I: Th watch, clock, parts and other industry related service companies.
O e In fulfilling its objectives, the Federation has been actively
F d .t' .f providing advice and working closely with various government

e era |On 0 agencies. Over the years, the Federation works tirelessly with

Hong Kong Trade Development Council in organizing the annual

Hong Kong Hong Kong Pavilion at the Baselworld watch & jewelry fair at
Switzerland as well as the Hong Kong Watch & Clock Fair in
WatCh Trad eS September.

& In d U Stri e S By supporting the Hong Kong Institute of Vocational Education
(Lee Wai Lee), the Federation provides leading horological

Li m i.ted vocational education opportunities in Hong Kong, nurturing a
competent and professional workforce valued by the Watch &

Clock industry. By assisting the formulation of the government

Qualifications Framework Support Schemes with Vocational
Training Council, the Federation has successfully help members to clearly define the standards of
different qualifications, ensuring their quality and indicate the articulation ladders between different
levels of qualifications.

Working with The Hong Kong Tourism Board and Quality Tourism Services, the Federation aims to
improve professionalism and standards of retail servicing in Hong Kong. To drive this growth, the
Federation has supported the Board by facilitating the yearly fashionable branded watch exhibition
at Harbour City for many years.

To enhance the cooperation and promote the application of advanced industrial technology among
Asian partners, our Permanent Honorary President, Dr. Samson Sun and other prominent pioneers
founded the Asian Horological Trade & Industry Promotion Conference forty-eight years ago. With
years of unswerving efforts, it has now become the biggest and the most influential conference
for horological industry in Asia contributing to the future development of the watch industry. The
Federation was the host for fifth times, and the 23 Conference is scheduled organize by China
Horologe Association in 2020 but postponed due to Coronavirus pandemic.

The Federation has established “The Federation of Hong Kong Watch Trades & Industries Charitable
Trust”. The Trust is set up to provide donations to the society for people who are in need for relief
and community projects for education and industrial development.

The Hong Kong watch and clock industry continues to be one of the main industries in Hong Kong and
a prominent players in the world. In order to have further development and strive for more benefits
for the industry, we need your participation and continuous support in our future progress.

For membership application enquiry, please contact our secretariat at
Tel: 2523-3232, Fax: 2868-4485 or E-mail: hkwatch@hkwatch.org i

-

ERERELSHET Intreduction of The Federation of Hong Kong Watch Trades & Industries Limited
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2020 is a very exceptional year. Due to the
sudden outbreak of the once-in-a-century novel
coronavirus epidemic worldwide, many countries
have implemented lockdown measures as well as
initiated an immediate halt to commercial activities
across countries. As a result, countries’' economies
have faced unprecedented predicament and
recession because of shrinking consumer spending
and supply chain breakdown. Meanwhile, the
epidemic is changing the population’s lifestyles,
the mode of business operations, and having
the supply chain restructured, causing fluctuation
in benefits of global economic integration. This
epidemic has brought the world to a standstill in

an unprecedented scale.

Hong Kong has been caught in the fire between
the United States (“US") and China in the US-
China trade war. Moreover, Donald Trump plays
the China card ahead of the US presidential
election and identifies China as the main rival in
order to attract more voters. Also, his order of
ending Hong Kong's special status and restriction
to use "Made in Hong Kong" label hugely hurt
Hong Kong watch industry’s local retail and export
trades. Substantial improvement and innovation
are crucial for the industry to survive in this once-in-
a-century challenge. Along with every risk comes
opportunity, the sun will shine again after the
severe storm. In this tough time, we should take
this opportunity to enhance employees’ ability
and improve workflow efficiency. Working and
marketing online will become a future trend. Peers
in the watch industry should be well-prepared for
this new norm so as to get back on track as soon

as possible after the epidemic.

On the other hand, the watch industry is now facing

the rise of trade protectionism and rapidly rising

FEREE Chairman's Statement

costs. More communication and cooperation are
essential for peers to cope with the fast changing
markets. Since the development of the Greater
Bay Area will become a trend over the next 5
years, we should seize the business opportunities
to tap the domestic market in mainland China
which continues to record an ongoing rise in the
standard of living. Besides, Asia Pacific regions are
emerging markets awaiting developments. Since
then, we should explore more different markets to
promote the development of the watch industry
after the epidemic.

“How you think about a problem is more
important than the problem itself. So, always think
positive.” Norman Vincent Peale (internationally
known inspirational author) Many studies show
that positive thinking can not only help problem

solving, but also improve your mental and physical
health!

Starting from the 69" issue of "Clock & Watch”,
The Federation of Hong Kong Watch Trades &
Industries Ltd (FHKWTI). pledges to present our
work in the past year by introducing a fresh new
look in a brand new way. Industry delegates from
different sectors were invited to exchange their
views on the market outlook and share their
experience. In the past two years, with the kind
support and proactive engagement of all Directors,
industrial exchange and promotion of education
were in line with the industry’s development.
In the future, we hope more aspired peers can
participate in the FHKWTI's development events

so as to make more contribution to the industry.
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BREFRERAT 2 E R E]
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Hang Egéu::fsf;lﬁ Metal Alconda Watch Co., Lid. Fan In Trading Co,, Lid. Chung Nam Watch Co., Lid,

Bl RSx4 Ak s+ PRIE AR+ - MH iy R

Raymond CHENG David SUN Kam Shing WONG Daniel CHAN mH Kenneth KWOK
(1990-1991F & £ 7%) (1991-1992FF £ %) (1992-1994FEXF) (1994-1995F E =) (1995-1996F FEF)
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Planway Ltd. Sun International Concepts Kowloon Watch Co., Lid, Paragon International Lid. Loval Leapard Indusirial Ld.

Co., Ltd.
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lohn Kaiser-Time Ltd, Prince Jewellery & Watch Everest Time Liel, Wah Ming Hong Ltd.
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Anthony CHEUNG Esther WONG Harold SUN
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=% Director
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#& Director 2| &1 & Vice-Director gl 5% Vice-Director
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Chit Tat Clock & Watch Co., Ltd. Co., Ltd.
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Ambrose CHU Anthony TSANG YEE Kwan Yeung
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William HUI William SHUM Ken MAN

# % Director &l # % Vice-Director &l 31 & Vice-Director
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Frankie SHANG Rocky NGAN Ricky TUNG
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HTE (TH) BRAT B RERE (19052020 FRER) R EREERAT
Eterna (Asia) Limited BaFTEEER LT Time Watch Investments Ltd.
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Directors

MR
WELFARE & RECREATION DIVISION

Z B O MERS s RF s
LEE CHUNG Ethan CHEUNG John NG

28 Director Bl £l Vice-Director 2|21 Vice-Director
KEREEE (1094-2020EEEE) RS AR AT B E R
ELetBEOREFE ST Inspire Workshop Limited Montres SA Ltd.

Confi Metal Finishing Co., Ltd.

S

EE T
MEMBERS AFFAIRS DIVISION

g2 e HiE R S BR M4+ RIEB s

Maggie HON Stanley MA TAY Liam Wan Benjamin NG
&% Director &I &1 Vice-Director E| & Vice-Director E|#HE Vice-Director
REGEERERLT AARREETRER AR HEERKEER)ERAF Redd Retail (HK) Limited
Ka Shing Jewellery & Watch Ltd. Chow Tai Fook Jewellery Co., Emperor Watch & Jewellery

Ltd, (HK) Co., Ltd.

=% Directors
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KEHEEE

Permanent
Honorary __ > ,
D | e CtOI’S BB s B Fas B

LAM Kuen Kit CHOW Tim David LEUNG
(1967-198hFE B E) (1973-1995F & &) (1973-19895 &%)

-

Bk FHRELE 1R+ BEREE

TO Wing Kok Raymond CHAN LEE Chiu Chick YEUNG Ming Biu FUNG Kwong Yiu
(1977-2005F & & (1980-1994 FF @ &) (1983-1996 F 12 &) (1987-1995F & =) (1988-1096F @)
EEEREmE AT EEWEN T RAETERLT
Hon Wing Watch Products Eldorado Watch Co., Lid. With Chun Watch Spare Parts Oriental Watch Co,, Ltd,
Factory & Tools

RRE R iR SHEEL R I EiRE s
WOO Ka Shin Benedict SIN Dennis TUNG NG Lee Chung Alex HO
(1990-1997 F & &) (1991-2004F &) (1991-1999F £ &) (1991-19995 5 &) (19932003 F &)
BEEESERLE SIS EE LT (FE R R E R L E Amazing Hints L1d.
Woo's Watch Bands Co,, Ltd, Myer Watch Lid. Winning Group Hip iT::Eslﬂaéhmwch

FERxt Frogks REREL SR e HEEEL
Albert LO Charles LEE CHUN Chun Chuen Eric HUI Alberfs HON
(1993-2002F &= (19942007 F & E) (1995-2003 F & &) (1997-2004F & F) (1997-2004F B &)
EEREHARELT BREEEROH =MAEHTRERLT
Hang I'-'.'l:."é jfEE::ln-FE.]ling Success Time Industnal Lid. Mee Chow Metal Miy. Ltd.

HEEEEE Permanent Honorary Directors
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SWISS MADE
since 1858
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IMPERIAL PERFECTION

SOLE AGENT AP
Rm 1201 Tung Wai Commercial Bldg., mESHE T E109-111 5
109-111 Gloucester Road, Wanchai, Hong Kong HE S AE 12812012

TELWGE : 2511 9888, 2511 3478 FAXMYL : 2507 5880 E-MAIL#EY : takfaico@netvigator.com
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Permanent
Honorary

IreC OrS jeef Mi Jacky LAU
(199820094 & =) (2001-2010F 8 F)
HREELT

Salinger Co,, Ltd,

2

TR B 12 s Bk s

Luiz LEI Nelson TSAI Chris YIU TANG Wing Lun
(2002-2010F &) (2003-2011 & E) 20042016 FBE) (20052011 2F)
EREFERGRELF FRIEERAT EErFTRERERLA e EEERELE

Litech Electranic Produets Lt ouliv L. Hang Yip Watch & Metal E-Tech Industrial
Products Lid. Development Ltd,

Fltins FiflSE et A fll s

John MAK Elise TSUI Barry TSE Jeffery YAU
(2006-2014F B E) (2006-2018F & &) (2006-20167F & &) (2006-2014F & F)
HAEEER AR EREEETERE A U e
Glamn Holdings Lid. Mational Electronics & Watch Europe Group of Companies
Company Limited Lid.

m 2t REIBRSE TERE =% B Wit
Angie WONG YUEN Ka Fai Sam CHONG Roberta FUNG
(2009-20165FF H &) (2009-2016F§E) (2010-201 7B &) (2010-2017F B =)
REFERLH ARERR R TER LA R THIR 2T mREE
Fat Tat Lee Co., Ltd. Chow Tal Fook |ewellery Pino Aliprandini (HK) Ltd. Fung Leung Kee Watch Co.
Co., Ltd.

27 KIEBEBEFEE Permanent Honorary Directors

SHE e ==

Tl Led

Lawrence TAM
(20012007 F 95

B Hax
YAU Kei
(2005-201 6F 2 F)
KEHERAT
Ever Foundation Co., Ltd.

2eg b raltc s
Raymond LEUNG
(20092016 F 8 F)

FHAREERCH
Wonderland Creater China
Lirmited
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ﬁ 1980 #F15 kS EilF EfEE
l ; l f% E 1980 1981 E2E  EER MR EEE
1981 1982 ®3E  EfEE  REL | ZEE
/ |_" g 1982 1983 B4lE s 0 BEF 0 BEf
I 1983 1985 H5E 2HRF REE 2§ F
1985 1986 FolE  AMER Brs 2 &
L I S’[ Of FO rm er 1986 1987 F7E 2 REF  ohE  REER
1987 1988 HeE ETEE  HEWL  EiHg
' 1988 1990 F9E HE T Sk =
Chairmen 1990 1991 EI0E  HE  E#R EAB
1991 1992 F|11E HFXA Ry 45 fRER
1992 1993 F128 =EmK T BRIEMR
1993 1994 H13E F# < REM  BHE
HEhERERE 1994 1995 H4E BER - HEE 2 E@E®
E 1995 1996 GH15E HEE - HEH 2 FHEE
' BEE | BEYE 1996 1997 F16E EE®R - BEE 258
| : 1997 1998 FI7E REE FF8E  HER
1948 SR MEE B A R 1998 1999 H1BE 9EE  MER AEM
1948 1949 F2E (@R ZHE BE{a 1999 2000 F19E HER AEH (] 58 5%
1949 1950 3/ o B fE i aR TR 2000 2001 F20E 2 FEH HEE R
1950 1951 F4F s TEe ﬁ{ﬁ:ﬁ 2001 2002 F21E  HIEE B FE4E
1951 1952 $5E fERE g HEs 2002 2003 22 EER  IRE  EXK
1952 1953 G6E 2 GRAS  E®R  2aw 2003 2004 F23F ERE REX  HET
1953 1954' %?E At }E,;!;;ﬁl‘: T E 2004 2005 SR24E.REKE il Eﬁ
1954 1955 S8 EER TERE  #8E 2005 2006 E25mE &KX Mﬁgﬁ {;Eﬁ
1955 1956 #9/F TER e FHEE D, o e ﬁﬂﬁ %%ilﬁ
1956 1957 B0 EER 2 HFE  EER 06 T AR R
1957 1958 H1E TR EEx Bl 2007 2008 EyE wEE ot AR
1958 1959 12 R BER RER ﬁﬁ}“_—“%ﬂﬁ%ﬂ;
1959 1960 FI13E  [EiE e EEA 2008 2009 F28FE =2k =ag
1960 1961 E14E  BEN  EEE 2R EeR | =8
1961 1962 FI15E EEE £ Kk EPE 2009 2010 F290E AR S
1962 1964 FlefE BlifE  [BES wEH ; e | EBEN SRE
1964 1966 H17E RER REIM B 20010 2011 S30W  KEM IRERE
1966 1967 F1 8I= ﬂ%ﬁﬁ ﬁgﬂf‘ {Eﬂﬁl‘% 2011 2012 E31E BEH, i _&Hﬁgﬁiﬁ%
1967 1968 HI19E HEE (%8 TR F%ﬂﬁ AR
1968 1969 Z20E ¥R 2 EES  BiE 2012 2013 E3RE EFL '_ﬁﬂﬂ, |
1969 1970 218 ZEE it FiE% =
970 1971 EnE  EES S i 2013 2014 E33@ 2 EBHRE gﬁﬁﬁﬁmﬁﬁmﬁ
1971 1972 F23E  ABED = iz : T . mRE R
| _. , 4 F14 i |
1972 1973 HFME RBEH 2 REHF 0 GEE Al e e %ﬁi
1973 1974 FI5E HEK REH AEE 2015 2016 358 2 =WiE ?ﬁkﬁﬁﬁﬁﬁ:ﬂﬁ%
1974 1975 $2wE RBEH 2 BHE g | s gt
1975 1976 $27E @ E4E EAT  HEE 2016 2017 F36E HFAE o
1976 1977 B28E BEH  MEE  @Ex N L BkE LB
1977 1978 #H29F  HHE f8 B W DR 2017 2018° =37 HAE ErE
B W EEM9IESRE AT EEREREARLA - 258 FOCEE
2) 2005 TS - BlERERGEE= il S e

29 EBREEZEE/EEFE Ustofformer Chairmen
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2019 Annual General Meetmg and
Flection of 39" Board of Directors

ARKEZEBREAREE LR  With the mentorship of members, the directorship
FINEENBE  EBEEEM  Dr. Samson Sun, Permanent of 38th Board is completed.
HRED  UREEMANRNX Honorary President, and Director Board Election held on
750 B=TN\EESEEHEM  Advisors, as well as the kind 12 December, 2019.

SJT.F‘ZM?EW 2A12B 8 THRAE support of all Directors and

BB ARLEY
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mElE = Activities Spotlight
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1 BREEKEEEER  ERERE=TNEEZTENE

Permanent Honorary President Dr. Samson Sun, Advisors and The 39" Board of Directors

2 TAEER (5=) BFEALHE (£2) - WAREILR (5-) « URSHEE (£-) B2
FrBEEE=TEAE - EEEEJFFE%&@H:JF%LL@?I )
Chairman Mr. Samue| Lee (R2), Vice Chairmen Mr. Daniel Tsai (L2) and Mr. Jackson Lam (R1), Secretary-
General Mr. Paul Cheng (L1) re-elected. (Re-elected Vice-Chairman Mr. Kan Lam is out of town)

3 FEEELTEE
Speech by Dr. Samson Sun

4 EREMBEHEEEE (BHES)  ENERVEE (BiED) RREEEE (BHED)
HEErEer (fir ) RRIEESHHRNE
Hong Kong Watch Manufacturers Association President Mr. Timothy Kao (BR L3), and Honarary
Presidents Mr. Bob Chong (BR L2), Dr. Tommy Leung {(BR R3)}, Dr. Kevin Lau (FR L2} and Vice-Presidents

attend the event

EENTEE Activitles Spotlight
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Hong Kong Watch & Clock Fair 2019

|
&

, | o = . | .
]II HK WATCH & ', : . ' 2 - 2 - | '| HK WATCH &
\| | CLOCK FAIR : ‘ . o A 4  cLOCK FAIR

" | -q.l.,"‘ | | g

HEK WATCH &
CLOCK FAIR

33 &2 {EE Activities Spotlight
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&2 Opening Ceremony

TERBEUAEREEEIRETEHIEER
BRI S A

Guest of Honour Andrew Leung, GBS MBE JP,
President of the Lagislative Council of HKSAR and
Ms. Margaret Fong, Executive Director of HKTDC
visiting our booth

EiRMEE Seminar
BENERERFERENRECEER PR
RE—(GE T REBHGRSE  LATRTE
FEBN

The apprentices of VTC, students of SKH Haly
Carpenter Secondary School and TWGHSs Yow

Kam Yuen College visiting the fair to understand
the development of the industry

|EfERE=EE | EE
Exhibition Hall of Salon de TE

EENTEE Activitles Spotlight
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KRB ESREFIRET

P

The Chairman group of 39" Board of Directors visit
Dr. Samson Sun, Permanent Honorary President

(L) FAFEFEME - BRIMMER - HEREF

FAREZTR - RFERIEF - MERERTR  EBERESERE
FEEL ()
(From left) Honorary Advisor Mr. Harold Sun, Secretary-
General Mr. Paul Cheng, Vice-Chairman Mr. Kan Lam,
Chairman Mr. Samuel Lee, Vice-Chairman Mr. Daniel Tsai,
Vice-Chairman Mr. Jackson Lam, Directar Dr. Stanley Lo and

Dr. Samson Sun (Centre)

35 EEIEE Activities 51Jm|ight
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- SINCE 1936
5-MINUTE REPEATER

. B = Dragon Ball - Ltd.50

* 5-minute repeater module, fine finishing
* Engraved and skeletonized by hand

* Special mechanism shown by the striking
movement and sound effect

specially Launched at

ﬁ BEEIT(EE)ERAT
KAM KEE WATCH COMPANY (HOLDINGS) LIMITED

>
a AMKEE “L.'H_r B :_a:".-L':|El :'- b A TFEI:IT'T“:QA?J? I_.,j—l—

sinee 1977 G/F, No. 9A Humphreys Avenue, Tsimshalsui,

Kowloon, Hong Keng
Tk (852) 2783912 B Tk (852) 5933 1299
g Enquiry: nbi0311@yahoo.com.hk
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f\\ = Ii? {\;\ Faa} 'IE%__I_ f-'—J_- AEERAOLDHELZEN ' 2 To show our awareness of social
R HRZFEBESMBEET » 2019/ responsibility and give help to the

Th e CO m m U r ity 20 ﬂ;ﬁﬁ? 817 E:' Ny Hf H g needy, our Federation participating
BT BAMSBZEREE  the walk consistently. The 2019/20

CheSt Walk for BERH [RERZEBABE  wWalk for Millions held on January
M I ‘ ‘ IO”S %] B S SRS 5, 100% of the funds raised

from the Walk programme will

be supported 24 social welfare

member agencies in providing
"Family and Child Welfare

3/  EENEE Activities Spotlight
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Activities  BORGRISEFN=EENR(S
el (- Career Path Workshop — Introduction to
the Watch & Clock Industry

B EERB] ERFEWH  The Federation received Watch Maker Experience Sharing
[QFFIREATTER] T funding from the Qualifications  and field visits to work places.

BER2019F10H26BER11B  Framework (QF) to implement Those activities deepen their

RET FHEEERE ! T The Workshop of “Get to know understanding of the industry

BERE « FERITRAER  Different Industries with QF” has  and QF to help them plan for

R FREFABRRAMER  been held on 26 Octand 9 Nov.  further studies and employment.

MERDERTHEEREELRE  Activities Included Introduction

MRBERTEREREBNOR  of the Qualifications Framework,

w0 UBTE AR RS E Watch Assembling Tasting, Local

39  EEIEE Activities Spotlight



AE{ER Activitles Spotlight \ 40
A



41

mEER

Activities
Spotlight

Hié 22 I X

KRR M E

S =
jjzum)

-|-|.-'
e —

Connect and Converge
Unite to Fight Against the Epidemic

Don't Delay Care

Bulld Mutual Trust

HBEEEK 20198 e mE
B 2HIEBEOE BEFRER
ZHR EEHEREEERA
AmdE - EREARERSOE
MmERAR  BESARD °

BERRME HEEAERELESHEL
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Since the end of last year, the
raging Coronavirus 2019 has not
only prompted citywide to search
for anti-epidemic items, such as,
face masks and handrub etc.,

but also scrambling to buy food
and daily essentials. The heart-
breaking scene of an elderly
person is that he burst into tears
in front of people since he was

unable to buy face masks.

In view of this, The Federation

of Hong Kong Watch Trades &
Industries Ltd. (FHKWTI) donated
a combined total of more than
$500,000 worth of supplies
including face masks, hand
sanitizer, hand wash, sanitizing
wipes as well as cookies,

noodles and food items etc.
which were assembled into 2000

‘anti-epidemic gift packs' and
distributed to the Hong Kong
Society for the Aged (SAGE) and
Tung Wah Group of Hospitals

to extend our warmest regards
and care for the elderly and low-
income families amid the severe

Epidemic.

Mr Samuel Lee, Chairman
remarked that ‘the epidemic is
ruthless but there is love in the
world.’ Being an enthusiastic
charity event supporter, The
Federation is very grateful

for the warm responses and
sincere support received from
Dr. Samson Sun, Permanent
Honorary President, The
Charitable Trust as well as the
Board of Directors. What's more,

Chairman Mr Lee expressed

his heartfelt gratitude and
appreciation to their Directors
namely Mr Paul Yuen and

Mr Barry Leung who devoted to
strive their utmost to coordinate
different parties to work together
and solicit donations, source and
purchase materials, package, and
even arrange delivery etc in just
a week so as to meet the urgent
needs of the underprivileged
single elderly households and
subdivided unit households etc.
as soon as possible. Chairman
Mr Lee also stated clearly that

he will continue to organise and
participate in different types of
charitable activities in the future
in order to give back to the

society.

1 (L) BEEEEiZBEERk
FTREESTEXETE - RBE=-RE
FRIAENR - BEMENEE
From left Ms. Esther WONG,
Chairman of FHKWT| Charitable Trust;
Mr Samuel Lee, Chairman of FHKWTI:
Ms. Ginny MAN, Chairman of

Tung Wah Group of Hospital and
Mr Paul Yuen, Director of FHKWTI

2 WEEREE (£) 28 ERER
(5) BEBRERE L [EHE]
Vice-Chairman Mr Jackson Lam (left)

and Advisor Mr Raymond Cheng
(right) distributed 'gift packs’ to the
needy families

3 JR‘\%!HI !J fﬁﬂ:]‘ﬁ\%ﬁﬁj .
BEEXTIREL - BB RE

rEAES AL —5F
Upon receipt of the 'anti-epidemic gift
pack’, Granny Chan was thrilled and
thanked The Federation for caring for
the underprivileged

4 (i) SEERZEHUESWEERT
BREXEZER  EHREREEE
ﬂfﬁ EhEFtdeEEEE

= EBeEERRER

Frmr‘n left : Mr Jackson Lam,
Vice-Chairman and Mr Samuel Lee,
Chairman of FHKWTI; Mrs Marianna
Chan, Vice-Chairman of SAGE and
Ms Esther WONG, Chairman of
FHIKWTI Charitable Trust

SEENTEE Activities Spotlight
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Spotlight Student seminar of “VTC Eam & Learn -
The Watch & Clock Industry”

Lad

(k) Bl B RS B B TGS - BERLEE
miEoesLE  mAEE TEREETREN - FERBES
EEEFE IERHAXNETE  REIEELTRIESE
(From left) Mr. Fung Chi Fai, Chief instructor, Mr. SIU Wai
Lok JeH, Manager-In-Charge (Acting) and Ir LEUNG Kwok

Ki Ken, Senior Project Officer of VTC, Mr. Timothy Kao,
President of HKWMA, Mr. David Yeung, Mr, Edmond Ng
and Mr. Ethan Cheung, Directors of our Federation

FEREEERRETDEERRE RS EITERN
Sharing session by Mr. Ethan Cheung and Mr. Edmond Ng

&S B wm i
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ProAquanaut 300

RM109 SERIES [/ AUTOMATIC [/ SWISS MADE

K57

HERBERH - KEE—ERMARAMOEST - ZRE LEEBKENRE - BT ATSRESRIBHOEK - R 7T S E/IBLRKMEEE
29 - EOheRiRE - REEREE - BWMSZENEXZERREK - EEERRVAITEERERER - ERFEE300RIIEILER
BT L LmER -

Tel: (852) 2187 2300 Fax:(852)2185 7444 Email: service@romagoswiss.ch mmagﬂ.ch
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Tic Tac

International

Tic Tac International Company Limited

+852-2834 0311 AERNBRAT www.tictactime.com.hk
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SAGA SPACE
i KL

2019 NEW COLLECTION

*<TSAGA SPACE®

ABOUT SAGA SPACE

Since Antic times, the humanity is keen to the space exploration. At SAGA, we are also curious as well and contribute doing watches with
aerospace elements. We are using the actual rocket, the Moon and Hi-tech materials as main inspiration for construction and design. With
SAGA SPACE, you will wear a watch who has part of the odyssey and feel fascinated.

AKRERESHERNAXZSIZE/FELLERERRZND Y] - WERFENEE - WRANEBHES - WH
SAGA SPACE fymmiEmE#® — — "&5XE - LILIR " - HKEmEBEEH SAGA SPACE PEAT X ZR S BT
- BRAXEIRS - B - XEBAZO =TT TR - FRLAIEFASREMAVET —BHNERE - RES
MEZRS  BELRFEMESTFER - BLERRLUE -




EXPOLRATION =R

The extra slim watch called “ Exploration” where we have developed the thin-
nest watch in carbon fiber. It is only 4.75 mm thick and very light due to the
materials we use for this development: Carbone Fiber or Titanium. we use,
here Swiss Quartz movement and the watch can resist pressure of 30 meters.
FKM resistant strap and K1 mineral crystal are also key features of those col-
lection.

Design wise, the different dials correspond to: The launch pad, The capsule
vision skeleton and The capsule vision with the earth on the background re-
flect different stages of the travel to the universe. The off cantered dial also
shows the moon in a very nice and detailed way as It is made with a mix of dig-
ital print and laser engraving. beside the case back has impressive caseback
stamping,

SAGA SPACE "RE#R" MALZEWER -  REXH 7 —#
BROMAME "MAXHRKExE" - EEN4.75MM ( 2K )
- SABWHELL EEE QLU —FDI L - THER "IRE
E%ﬁ" o xm KM FMAMERZR (FKM) - WEMR - iy
S - BEAL ~ B~ Bt - BIRERIm TS - BiAKERE
3ATM » #ZEBURERITREXKETFMAEXRE (ol
A AXZRIFEERMIKXRERN - BIANESEFTNREEE
HRBRU - ERENE AN STEFEZEBRYERE
cRONRBRAAREZZA - GHEKRASBERRED
B - 121 E3BEB®RE - LR aff%%’?ﬁiﬂﬁﬁm%%rﬂ‘l@ﬂ
B REFHXE—SER  IAHRZEZ -

PRIDE #3351

Those are more luxury pieces as they got a Swiss mechanical movement. The
case in made of 904L stainless steel and has a carbone bezel giving a very
high tech feeling of the watch. The dial represent you walking on the surface
of the Moon and seeing the dark space horizon with a pattern dials and 3D
applied. Hour and Minute hands represents the Rocket ‘Long March’ shape
as well as a colored second hand. Going to see the case back which is quite
impressive with a very deep etching representing the Moon on the backgor-
und hand the capsule with the parachute deploys on the way back to the
earth.
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PLANT:YANTIAN ADMINISTRATIVE ZONE, FENGGANG TOWN,
DONGGUAN CITY ,P.R.CHINA

HK T: +852 2428 8131 CHINA T +86 769 8777 1997

s . Enquiry hotline +86 400 883 1996
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Stimulate Domestic Consumption,
Stay Close to Industry Trends

Standing at the front line, the retail business of the watch industry is facing high operation cost, and
physical stores are hit hard. To move forward to the new normal while striking a balance between
revenue and expenditure is indeed easier said than done. Not only are the industry leaders required

to make rapid changes in enterprise business models, but they also need the courage and wisdom to

make prompt decisions to sail through the changing tides. Now sharing us with their unique experience
in facing adversity are the heads of the industry, namely Cindy Yeung, Chairperson and CEO of Emperor
Watch and Jewellery; Anthony Tsang, Senior Marketing Manager (Greater China Region) of Oriental
Watch Company and David Sun, Excutive Director of Sun International Concepts Ltd.

CY : Cindy Yeung AT ! Anthony Tsang DS : David Sun

Due to the global pandemic of COVID-19,
the HKSAR Government announced that the
provisional estimate of the value of total retail
sales in May this year was HK%$26.8 billion,
representing a year-on-year drop of 32.8%.

Over the same periad, the jewellery, watches and
clocks, and valuable gifts saw the largest decline in
value of sales, registering a year-on-year decrease
of 69.7%. Can you brief us on the actual situation
and difficulties the industry is facing this year?

TIEEE - F1EE New Normal, New Mindsets
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When dealing with the ever-changing
social situations and rapidly changing

cmsummion trends, a resourceful team

is definitely an asset to a company.

_—’Glh.d}' Yeung

CY ! Affected by the pandemic and uncertainty,
Hong Kong has witnessed a significant drop in
visitor arrivals for more than half a year. Besides,
local customers are cautious about spending on
luxury goods, customer flow at shops declines
dramatically. Our business was particularly slack at
the beginning of the outbreak, but as the situation
is stabilising, the overall local consumer sentiment is
gradually recovering, and so is our business.

AT @ The retail industry is really up against a dire
situation. Affected by the social movement and the
pandemic, we are talking about almost 50% drop
in sales. Coupled with the high rents for outlets
in Hong Kong, there is not much room for rent
deduction. Take our stores as an example, we have
been cautious about the amount of stock and new
orders since last June and adopting a relatively
prudent merchandising approach to minimise
our operational pressure. On the other hand, our
branches in Hong Kong are not at shopping malls,
but on the street instead. We have been working
with some owners for quite some time, that is
why we are seeking rent deduction through active
negotiation and communication with them. We
also implement measures like unpaid leaves to cut
labour costs, and reduce operational costs under
the principle of no layoffs. We try our best to keep
our business while riding out the difficult times with
our staff and the public.

DS : The series of social movements in Hong
Kong has been influencing the local consumer

HiEEE - 3 E% New Normal, New Mindsets

spending since last year. But as the movement
is targeting certain shops with intent, we are
able to take precautionary measures in advance.
Fortunately, our business was not seriously affected,
it dropped about 10-15% on average. However,
starting from February this year, COVID-19 has
been indiscriminately impacting all trades and
industries. The local consumption atmosphere is
evidently gloomy, particularly after July when the
third COVID-19 wave, '
social gathering ban hindered pedestrian flow and

‘no dine-in" restriction and

consumer sentiment. Even though the government
launched the $10,000 cash payout scheme, there is
not much improvement for retail business, and the
current business situation and environment is not
recovering.

The watch and clock market in Hong Kong has
been driven by Mainland consumers in recent
years. Some say that after the pandemic, the
local retailers and traditional big-names will be
facing even greater challenges. Do you agree?

CY © Of course Mainland customers are one of our
sources of income. But Emperor Watch and Jewellery
has been rooted in Hong Kong for almost 80 years,

we are grateful to have established stable local



demands, and we are thankful to our customers’
continuous support. Indeed, the consumption pattern
will change after the pandemic, and it is necessary for
our brand to keep abreast of the times, to understand
what customers truly think and need in a reqular and
effective manner, and to strengthen our relationship
and liaison with our customers. That way, we can
maintain our edge through the hard times.

AT : 10 years ago, after the Individual Visit Scheme
(IVS) was launched, the income of the local watch and
clock industry was primarily from the Mainlanders.
But our group has committed ourselves to both
locals and tourists. Our branches stretch various
prime lands in Hong Kong and first three tier cities
in China, so as to balance our business in both
places. As a result, we may not be fully benefited
from the tourism boom, but we will not be hit the
hardest when tourism dwindles. When the epidemic
situation improves, | believe that rational buying
will become common, and demands for gold and
red diamond watches will decrease, while watches
made from steel, copper and other precious metal

will become more popular.

As long as we welcome new ideas,
keep ourselves updated with the latest

development, there must be a new dawn
ahead of us. =

- Anthony Tsang —%

-

DS : Exactly. The main source of income of the Hong
Kong watch and clock industry and luxury goods
comes from IVS visitors, accounting for more than 60%
of the income source. Customers from the Mainland
are fond of high-end and luxury goods, of which the
revenue is relatively high, and that's why the industry
focuses its business on the Mainlanders, in terms of
product types and service methods. Except for some
branches in residential shopping malls, other shops
may more or less ignore local consumption, so that the
overall business drops over 60% during the epidemic.
Besides, most of the watch and clock retail outlets are
situated in prime land, and the manpower requirement
of staff is high, so the operational cost is higher than
other businesses. Even if we focus our business on the
local market after the epidemic, the local consumption
may not support our high operational cost.

As the retail industry is facing recession, can
you share your insights and experience of
transformation with your fellows in the industry?

CY - About
restructured its shop network to cut down shops

two years ago, our company

in traditional tourist areas, while opening shops in

AN 4 %
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Stay young and fresh, bring in new blood
for your company, and embrace new ideas.

- David Sun

communities of young families to consolidate the
local customer base. Our branch in Russell Street,
Causeway Bay has completed its renovation works,
and is ready to welcome customers with brand new
looks and a casual style. Besides, online sales has
been developed rapidly by all trades and industries
as the demand for online shopping has increased.
Our company is actively exploring online shopping,
and has opened our online shop in HKTV Mall,
alongside the existing ones on Tmall and JD. With
the concerted efforts by our teams, the sales are
promising and we are planning to establish more

online shops in the coming months, with a view to
reaching more clientele.

AT : In the past, the watch and clock industry might
use offline methods like exhibitions as indicators for
merchandising approaches. Nowadays, as watches
and clocks are not necessities, customers are more
cautious about spending, so we have to understand
their thinking and make them willing to spend during
the epidemic. Apparently, online publicity is the most
important, including advertising on Facebook and
Instagram, and promotional emails. In other words,
apart from telephone communication, our staff also
know how to contact our clientele via communication
apps like WhatsApp and WeChat. On store operation,
we have implemented various new measures,
including 1-on-1 and non-prime-time shopping
guidance service, and applied disinfected plastic films
to watches, so as to provide safer and more thoughtful

shopping experience for customers.

DS © Even if the epidemic never happened, the
entire industry is marching to digitalisation and
online business. So the retail industry should
step up and use online media like YouTube and

- WeChat as publicity channels, Online shops may

HIEEE - 3 B4 New Normal, New Mindsets

not necessarily bring in huge profits, but at least

they allow customers to know more about the
products as well as the brands, and in turn they may
be willing to take a closer look at the product at
physical shops. That is one of the ways to enhance
their loyalty to the brand.

Customised service and maintenance and repair
for watches and clocks is in great demand, is
it going to be a new trend and dawn for the
industry?

CY ! Customised service and maintenance and
repair is not only what customers need, but it also
plays an important role in our communication with
customers. In terms of customisation, we have been
closely working with other watch and clock brands,
and trying to provide unique and prioritised service
for our customers, so as to enhance their sense of
belonging. In addition, we serve every one of our
customers in a super personalised way, and our
designated sales agents will regularly follow up
with our customers based on their background,
preferences and purchase history. We have also
been working with many premium brands for the
arrangement of maintenance and repair, which is
well received by customers.



AT © Infact, there has always been a strong demand
for maintenance and repair service. Since last year,
we have been proving a series of detection and
repair equipment in our brand new maintenance
and repair centre at our flagship store. Our centre
is the only repair centre in Hong Kong recognised
by NOMOS, the largest mechanical watchmaking
company in Germany, which means we get access
to the official mechanical parts and there is no need
for customers to send their watches overseas for
repair service. We therefore have a strong customer
base and our service is well-received. Customisation
is common in smaller brands, some of which can
also provide semi-customisation, such as installation
of diamonds on watches, and custom designs of
patterns and colour matching by customers via
app. These features are new to traditional brands,
but they make their own way to the new trend in
the industry.

DS @ Maintenance and repair has been basic service
provided by the industry for watches and clocks.
After-sales service and duration of maintenance
are the factors in how consumers view a brand. In
times of strong consumer spending, as customised
service requires more time and cost, it is often
overlooked by the industry. But customisation has
been appreciated by some local watch lovers,
who are passionate and knowledgeable about DIY
watches, For example, they love changing watch
straps or engraving the watch surface. That's why
some small brands have been providing customised
service to attract young people who are not
particularly interested in watches. | also notice that
some people aged 20 to 40 think watches are not
necessities, and they prefer smart watches and even
mobile phones over conventional watches. Some of
them love watches, but brands are no longer the
dominant factor in choosing a watch. Rather, they
pay more attention to the product design, mix and
match, brand stories and prices. It is necessary for us
to keep track with the business trends and formulate
selling strategies based on the characteristics of the
clientele.

-

s T

T

What do you think is the "new normal” for the
retail sales of watches and clocks?

CY : Customers now focus on personalised
experience and their demands are getting higher
and higher. They want to be “fully understood”, and
connect with the brand. Besides, after the epidemic,
the public is expecting more from enterprise

social responsibility. To receive recognition from

customers, a brand should commit itself to social

responsibility, with a view to establishing a good
impression.

AT : Just as what | said, the new normal to me is
the integration of rational buying and online-offline
shopping. It also includes publicity via traditional
media and key opinion leaders (KOLs). What
customers want is not only top-quality products, but
more importantly the overall shopping experience,
including before, during and after-sale service.
Nowadays, as information travels much better and
faster, customers know more about our products,
and our staff should know better to build up our
Image.

DS : The world is changing. We should dismiss
old mindset, and come up with new ideas and
strategies. It's good to use other industries, such as
those led by young people, as reference and bring
in new business models to the watch and clock
industry.

In order to achieve the new normal, some
tough transition seems inevitable. What does
it take for the industry to migrate to the “new
normal”?

CY : When dealing with the ever-changing social
situations and rapidly changing consumption
trends, a resourceful team is definitely an asset to a
company. Professional front line staff with proactive
attitude help the company understand the genuine
need and emotional changes of customers, which
will be reflected to the back office to determine
strategies. As a long-established brand, we need
the management to broaden their outlook with

B - 2% New Normal, New Mindsets
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an open mind, so that we can continue to rival our
counterparts in this rapidly changing environment.

AT Our brand is dedicated to offering unique
crossover collections and tailo-made workshops
to customers. Recently, we organised a painting
workshop forcustomersto understand craftsmanship
and technology of movement in-person. The
experience also allows customers to empathise
with our brand. In addition, in order for staff to
comply with expedient measures and guidelines, it
is particularly important to have staff training.

DS © This is the era of cash. We must maintain
financial stability for our enterprises, and at the
same time enhance online publicity via online
media, videos and live streaming with a new way of
thinking and under the principle of digitalisation, as
well as strengthening shopping experience.

e s - FEH New Normal, New Mindsets

Any final message that you would like to share
with the industry?

CY ! Fighting against COVID-19 is the top priority
for the whole world. | hope that we hold fast to our
posts and be responsible for the industry, our staff
and the society. Never give up in times of hardship,
and opportunities will follow.

AT : The transition is without a doubt painful, but
Hong Kong and even the entire world are facing
tremendous difficulties. As long as we welcome
new ideas, keep ourselves updated with the latest
development, there must be a new dawn ahead of
us.

DS ! To our fellows in the industry, “thinking outside
the box"” is a key lesson. Stay young and fresh, bring
in new blood for your company, and embrace new

ideas.
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Strengthen Brand Image;
No Pain No Gain

Facing the choppy waters in the external environment, enterprises with a hundred years of history

need to seek a breakthrough in their solid foundation and learn to deal with the changing environment.

However, to William Shum, Founder and Director of Memorigin; Philip Wong, Vice President of Technical
of Swissam Products Ltd.; and, William Hui, Managing Director of Thong SIA Watch Co., Ltd., expedient
publicity strategies may be important, but “quality assurance” and “give and take” are the essential

issues.

WS William Shum PW : Philip Wong WH : William Hui

The world is being hit hard by COVID-19,
can you brief us on the actual situation and
challenges the wholesale industry for watches
and clocks facing this year?

WS © For wholesale business, due to the epidemic,
our production chain from manufacturing to selling
is facing disruption and risks of breaking. Existing

HTERE - FTE# New Normal, New Mindsets

orders have to be delayed or canceled. We are
also encountering difficulties in
transportation as there is border shutdown in some
countries and regions; retailers are hit hard by the
epidemic and experiencing tight capital flows. In
other words, we have the will but lack the ability to
maintain our cooperation.

tremendous
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- William Shum

PW : The situation in Hong Kong is more
complicated than the rest of the world. Before the
epidemic, the business situation in Hong Kong and
Macau was experiencing enormous pressure from
the social movement last year Now, due to the
epidemic, the number of visitors from the Mainland
has decreased significantly, the sales of luxury
goods are even worse. As the number of visitors in
Hong Kong almost drops to zero, the sales figures
in June and July account for a 75% drop. With other
uncertainties like the political rivalry between China
and the US, the consumer sentiment is much more

different from the past.

WH © Most of our clients are retailers. We are both
tacing similar challenges. The number of visitors in
Hong Kong has dropped from around 40 million in
the first half of 2019 to 3,500 in the first half of 2020,
representing a whopping decrease of 99%. Plus the
unemployment rate in Hong Kong continues to rise
to 6.4%, consumers are more cautious about their
spending. Most property owners are not willing
to cut rent, so retailers may not be able to afford
the rent with the drastically lowered income. The
retail industry is for sure facing a dire situation. In
the same time, retailers are purchasing much fewer
goods from us, which affects the wholesale of the

brand.

The watch and clock market in Hong Kong has
been driven by Mainland customers.
say that after the pandemic, the local retailers

Some

and traditional big-names will be facing even
greater challenges. Do you agree?

WS ' | believe that not just our industry, but the
business patterns of all trades and industries, as
well as our lives, thoughts and behaviours are
going to change. After all, the epidemic has been

affecting us for more than half a year, and even now
it does not seem to be ending soon. | think it has
such a tremendous impact on the industry. Holding
onto the traditional business model is not enough
for enterprises to survive, and we should turn our
eyes on the development of online shopping and
customisation. In fact, many customers are now
ordering and communicating with us online, and
we also receive more enguiries about customised
service. So we have opened 7 or 8 online selling
points to increase our online exposure.

PW : Before the epidemic and social movement,
the sales of watches and clocks in Hong Kong
have already been under pressure. The operating
costs, including rent and salary, of retail outlets
have been increasing, and in turn the revenue
has been decreasing. Our sales in June and July
dropped by more than 40%, but on the other hand,
sales in Mainland China increased by more than
50%. Whether the sales would improve after the
epidemic really depends on what kind of business
models retailing brands are going to adopt.

WH : | very much agree that the income of the
watch and clock industry has come from Mainland
tourists for the past 17 years since 2003. As the
industry heavily relies on the spending of Mainland

FIERE - FE#E New Normal. New Mindsets
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tourists, it now almost completely shuts down as a
result. The challenges we are facing are very tough,
all brands should rethink their strategies in order to
ride out the hard times.

How should the watch wholesale industry male
responses strategically when dealing with the
challenges mentioned? Could you share some
experiences and insights with members from
the sector?

WS : Onlinesellingdependsonthe pricesofwatches.
For watches that cost hundreds or thousands,
they can be directly sold online. Promotion by
celebrities, KOLs and live streaming helps attract
customers. As our watches are priced at several
thousand dollars, we need to rely on the online to
offline (O20) method, which means we provide
detailed information on our products to customers,
and arrange selling offline. The success rate should
greatly increase. In terms of customisation, we
will try our best to cater to customers’ needs and
preferences, and adjust the minimum order quantity
to a level that customers accept. It is not an easy
task, but it is going to be the major development
direction and trend in future. Many traditional
enterprises think such transformation is hard to
achieve, but it is important for us to change the
way we think during the epidemic. Even though we
may not completely change our business models,

Aside from quality, we also promote

it is a good start if we can carry out the reform step
by step. Speaking of transformation, as our brand
has been financially prudent, our cash flow still
maintains at an ideal level. What | want to change
is to upgrade internal systems and enhance our
image. During the epidemic, we should do our best
to stay physically and mentally healthy. Personally,
| work out more often and read more spiritual
books to keep my positive energy flowing. It is also
important fora company to stay positive and healthy.
So | arranged internal renovation for the company,
so as to strengthen our business image; we also
reviewed our management mechanism and systems
to enhance communication between teams. These
are important measures in my opinion. The last one
standing after the hard times is the winner. | believe
there will be light in the darkest of times, and the
tide will eventually turn in favour of the economy.
As long as we stay positive, we will triumph over the
hard times.

And luckily, our brands remain profitable during the
market adversities. The order amounts from places
ike Japan and Malaysia are still promising, which

makes us realise the uniqueness of the wholesale

ourselves through new design campaigns.

We do not surrender our qualities in
exchange for cost control, and that's
why our brand wins reputation among

customers and retailers as they spread their

acknowledgement around.

- William Hui




industry. Every brand has its own supporters from
around the world, who would support the brand
in their own way even these challenging times.
And | find it exhilarating. Since the establishment
of my company, | have always loved taking part
in everything. But now | establish a management
system and team mechanism, so that | can pass over
some assignments to my teams. It is not a big deal
it they make mistakes, because what it matters is
they are willing to try and learn from their mistakes.
On the other hand, | can concentrate on the bigger
picture of the entire management system and
explore new areas for development.

PW : Hong Kong is not the major retailing market
for our brand. As our headquarters are situated in
Shanghai, our sales in Hong Kong mostly relies on
our business partners and delivery websites in the
US, while our business in Greater China is run by
offices in Shanghai. In China, our online marketing
strategies are formulated in accordance with local
cultures and the characteristics of certain customer
groups. The online sales environment in Hong
Kong is not well developed, and there is no online
platftorm of watch and clock sales that makes a
deep impression to customers. The existing online
platftorms are independent to each other, which
is a huge restriction for the Hong Kong market.
Traditional selling methods are no longer fitting in
this day and age, rather O20 marketing is much
more effective when it comes to promotion and
catering for customers’ needs.

WH : For the retail and wholesale industry, supply
chains are highly interconnected. Only when the
retail industry is able to survive can the wholesale
industry thrive. The ordering cycle of wholesale
items is relatively long, which ranges from 6 to
8 months. We closely work with our partners in
promotion work, especially in these difficult times.
Many brands are cutting expenses on publicity,
but we are still working hard to seek collaboration
opportunities for retail goods, so that customers
are exposed to our product promotion at physical
stores, which may increase the probability of sales.
Take this year as an example, we use crossover,
special and limited collections as a selling point for
many of our products, which sound attractive to

-
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some client groups. In the meantime, we focus on
the sales of watches of value below $5,000 to cater
the current needs of the local market.

What will be that new trend and dawn of the
watch wholesale industry in future?

WS I It is important to add some personal twists
in our designs and launch quality products at an
affordable price within a short period of time. Some
special functions should be added into the system
of digital watches to suit customers’ needs, while
the price-performance ratio, customisation and
craftsmanship should be focused when it comes
to mechanical watches. Along with comprehensive
online to offline selling and publicity platforms,
these will become the crucial trend in future.

PW : The new trend is highly customer-centred,
which provides customers with complete shopping
experience and guidance. For example, when a
customer visits a physical store, the staff there will
provide customised service and interact with the
customer. Traditionally, a company focuses solely on
sales, and all relevant campaigns are designed to
sell as many products as possible and use discounts
as a selling point. It may work on the group of
customers from the previous generation, but we are
now targeting those aged from 18 to 30, who are
subject to new cultures and love following fashion
trends. They also want to stand out while gaining
recognition from their peers. Therefore, promoting
a brand with KOLs, bloggers and some culture and
fashion events would be more effective. As for high-
end brands, they have retained a certain degree of
loyalty from customers, so they may require another
marketing strategy.

WH : Our company has been a wholesaler for
more than 50 years. Our maintenance and repair
department is the busiest whenever there is an
economic downturn. In times of strong economies,
people tend to buy a new watch to replace the
broken one. But now, they cherish their watches
and we hope to provide them with professional
repairing service. This is how the current situation is,
but it may not be the dawn for the industry in future.
Only when the epidemic subsides, customers are
willing to spend, the economy recovers, and the
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Do not think of the pandemic as

something completely negative.
Instead, we should strive to learn
in the new business order and to
evaluate ourselves internally.

number of tourists begins to rise can the industry
start to improve.

What do you think is the “new normal” in the
watch wholesale industry?

WS @ Online platforms and customisation. The
most cost-efficient marketing strategy is the use
of social media, like Facebook, Instagram and
Weibo. Companies may also decide to join other
online retail shops, and then adjust their marketing
strategies gradually. Unless it is a well-known brand,
setting up a website does not guarantee high web
traffic or exposure. For brands that target young
people, they can promote their products with online
celebrities and fashion icons. For traditional brands,
jewellery and accessories are a good selling point.
All in all, a company should formulate its strategies
based on the positioning of its products.

PW : Even when the epidemic is over, customers
may no longer hang out and go shopping like
they used to. Hongkongers are used to buying
everything they need online, which includes watches
and clocks. If the retailing industry solely focuses
on physical stores and overlooks the importance
of setting up an online platform, it will never work
out. In future, the wholesale industry needs cnline
and offline services to work in tandem, while most

- brands with rich cultures will focus their business

FTE % New Normal, New Mindsets

- Philip Wong

on online shops. On the other hand, brands that
concentrate on styles, designers and descriptive
details may divide their business into both online
and physical shops. Companies should also take
price concessions into account when determining
their strategies. It is safe to say that physical-store-
centred business methods are not going to work in
the future anymore.

WH © When it comes to the new normal, it is always
about O20. There are plenty of shopping malls in
Hong Kong and people used to visit physical stores
to purchase watches. However, due to the epidemic,
more retailers are now developing their own selling
platforms. As a wholesaler, we provide product
information to our clients. As for online sales,
watches priced at $5,000 and below attract the
most customers; for watchers with value of $10,000
and above, customers still tend to experience the
products at physical stores. You can see that online
sales is an inevitable trend.

It is inevitable that there will be pain to
experience when a "new normal” comes into
existence. What qualities and strategies does
the industry need to possess in order to transit
to the “new normal "7

WS | Companies need to make choices when they
face difficulties.

In such a period of time, one can only win more if he
forgoes certain things. A brand cannot confine itself
in its old mindset merely because it has been in
business for so many years. It needs to be decisive,
and be confident that the forging things now will
eventually lead to greater returns in future.



PW - The first question is — do you want to cross
this hurdle? This question sounds pessimistic, but
as a matter of fact nothing is yet clear. As leaders
of the company, some may want to leave the scene
as soon as possible to avoid the risk. Some may
come up with numerous ideas in order to earn more
and spend less, and to overcome the difficulties
together with the sector. Business leaders active
in the past generations may more or less have
prejudicial views over online modes of sales, and
are doubtful of them because they appear rather
ungrounded and impractical. In the state of “new
normal”, however, one must accept the fact that the
pre-existing model of business is no longer timely.
One can only find his way out if he adopts a willing-
to-learn attitude, to embrace new ways of doing
things and new technological knowledge.

WH ! Be it retail or branding, it will be so hard
to survive and compete with others if a company
does not keep up with good quality, good design,
and high price-performance ratio. Taking our
brand has an example — we have celebrated our
13%9th anniversary. We could only win a wide level
of support from customers because we insist on
all three values | just mentioned. In future, we will
persist on these values and to work vigorously
on market promotions. We will shift our focus
from traditional print media like newspapers and
magazines to online platforms, and consistently
promote ourselves to target customers, so as to
ensure that our brand maintains a sufficient level of
exposure and awareness.

Any final message that you would like to share
with the industry?

WS @ The watch industry has always been one of the
most important pillars in the industrial landscape of
Hong Kong. It has witnessed its glory days in the
past; and now, as many traditional industries do,
it faces huge challenges ahead. In particular, this
pandemic, being a once-in-a-century disaster, has
caused so many industries to suffer. | hope that our
industry could unite ourselves. Our devotions in the
watch industry itself is a display of our valuable and
commendable spirit. Let's not forget that we can
only forgo some to get more in return . There is

-
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always a way to get through the plight.

PW 1 As a Hong Konger, | have never faced
situations like this before. It is even more severe than
the situation in 2003 when SARS was a threat. There
are too many uncertainties in the environment, and
people could hardly be cheered up. Still, it one
makes up his mind to stay positive and to ride out
the difficulties, this will be a good timing for us to
adjust ourselves. Do not think of the pandemic as
something completely negative. Instead, we should
strive to learn in the new business order and to
evaluate ourselves internally. Only if we do so, can
reach far and high, and return to the fundamentals.
Last but not least, | hope everyone to be healthy
and to have a blissful family life.

WH : 2020 is definitely an unforgettable year in my
career, for having seen the historical harsh winter.
Many watch brands have been serving proudly
for a century. In hardships like this, brands must
strive on with their own philosophies. As for our
brand, quality is always the comnerstone of our
development. Aside from quality, we also promote
ourselves through new design campaigns. We do
not surrender our qualities in exchange for cost
control, and that's why our brand wins reputation
among customers and retailers as they spread their
acknowledgement around. My final message to
fellow friends in the industry — do not forget the
importance of quality customer service. Let's hope
that when the economic cycle once again surges
upward, customers will return for more purchases,
so that the brand can advance against the storms in
the next ten, and twenty years.
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When the traditional meets novel
technologies
Seize the chance to fight the virus

The epidemic is raging — many watch manufacturers are suffering from the dilemma of unstable
production chain and suspension of orders. However, changes also bring about opportunities. Mr.
Paul Yuen, Executive Director of Dayton Industrial Co. Ltd, Mr. Paul Cheng, Managing Director of Sun
Hing Electroplating Factory and Mr. Jackson Lam, Managing Director of Hanson Metal Factory Limited
have added new elements to the traditional production processes. Smart technologies, environmental-
friendliness and corporate responsibility, among all things, have not only sharpened up the production
efficiency, but also provided individualised solutions to customer needs. Turning crises into business

opportunities is often just a matter of one step apart.

PY : Paul Yuen PC : Paul Cheng JL : Jackson Lam

The corena virus has been a global threat, and chain? Could you please tell us more about
so many factories have stopped operating. What the actual landscape and difficulties facing the
impacts does this bring to the watch production watch manufacturing industry this year?
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PY ! The corona virus has undoubtedly casted a
huge impact on the progress of manufacturing
projects. Not only that the mobility of workers
has been restricted, the domestic requirements in
relation to work resumption must also be met. For
instance, sufficient amount of anti-virus supplies
must be provided to the workers. Thanks must be
given to the employees, who worked hard and
tried their best to connect other employees and
partners in the process of extensively searching for
such supplies. Also, precautionary measures had
been taken before the pandemic. As automated
production under an integrated factory system
had already been set up, even though employees
could not return to the factory for work physically,
logistic arrangements and production processes
could still be monitored in a long-distance mode,
and run in a way that was compatible with local
government’s pandemic control requirements. It
is so fortunate that we were able to resume work

as scheduled.

PC : The Salon
Horlogerie (SIHH) in Geneva was called off on

International de la Haute
February 27 due to the pandemic. Soon enough,
Baselworld also announced the postponement of
its exhibition period to January 28 to February 2
next year. This is the first time in history that the
two major watch exhibitions were cancelled in
a row. On March 2, the 31st China International

iw - B4 New Normal, New Mindsets

Watches Exhibition, one of the most important

watch exhibitions in China, also announced its
suspension. Unquestionably the cancellations of
watch exhibitions have heavily hit new product
announcement plans. Retailers have been the
ones who suffer the most in the pandemic. Market
consumption remains weak, and consumers turned
rational in terms of their modes of consumption.
These are devastating for manufacturers, who
are at the root of the industry. To make things
worse, orders from major brands have been
suspended or even cancelled. While the running
of factories has not been supported by orders,
high factory rents, numerous employee wages,
and regular costs for purchasing raw materials
all added burdens onto their pressure. On the
one hand, it is true that manufacturers in better
positions may still survive on a small number of
orders ; but on the other, they could only win
orders by offering cut-throat prices and providing
services paid by exceptionally lengthy instalment
period, It is not even profitable. It only managed
to provide some workloads to employees, so

that they could at least support their families.



Manufacturers who have no orders would have

had no choice but to suspend operations for a
long time, and some, being unable to resume
operations, had eventually shut down. So many
manufacturers were eliminated in this period,
making the business environment even more

difficult.

JL : The threat of Corona Virus has swept the
globe. Its influence over different regions has
seriously affected the global sales of watch
products. This is why some brands have requested
selective delivery, postponement of delivery, or
even complete suspension of delivery. No doubt
this has become a major concern for manufacturers
on the issue of sales. At the same time, production
procedures in watch production often demand a
high level of manpower. On top of that, the factory
rent and other fixed costs are not low. In order to
meet the needs of customers, some manufacturers
would have no choice but to cutmanpower, or even
to suspend their operations. In the production
chain itself, procedures such as productions
of watch bands, watch cases, bar, glass, literals,
tace needles, rubber rings, movements, and
electroplating and watch assembling, etc are all
supported by different suppliers across the world.
In case some factories have stopped operation
due to the pandemic, the original production plan
of the products in question would be materially
affected.

chain might even be torn up.

In a worse situation , the production

As the pandemic raged, the luxury sector
has been one of the most hard-hit industries.
manufacturing, what
changes do you think will happen to product
design and manufacturing in the future? How
can the industry respond, in order to make
their products more fitting to the needs of

consumers?

In relation to watch

PY @ First, luxury watches-related activities have
almost been frozen completely. Watches and
jewellery exhibitions, as well as large-scale galas are
not taking place. People have to wear masks every

3

day when they are out. The demand for jewellery
has been greatly reduced, resulting in the trend of
luxury items going low-key. On top, the traditional
watch sector has also been facing tremendous
challenges. Yet, the trend of using integrating
technologies is as strong as ever; coupled with
the fact that people discovered new needs for
their new ways of life under the pandemic, one
can note that new business opportunities have
arisen. The trend of adding smart technologies
onto traditional watches still runs strong. Finally, in
relation to the geographical limitation of and talent
flow restriction during this period, production and
operation will have to be accordingly digitalised.
In the following, we shall discuss these three major
changes and analyse how the industry responded
to these trends.

PC  The attack brought about by this pandemic
, and the relevant unforeseen situations have
caused consumers to worry that similar events
may be repeated in future. People are increasingly
focused on health and well-being concerns.
Traditional watch products and other wearable
smart technology devices should therefore put
more weights on the integrations concerning
elements of personal physical and mental health.
They should introduce more functions relating to
hygiene, anti-bacteria and fitness, so as to provide
more options to consumers and fit their needs.

JL : Fitness and sports have gained popularity
due to the pandemic. People care more and more
about their personal health, that’s why the watch
industry has devoted itself into the research and
development on various types of smart watches
with personalised functions. Apart from that, less
customers are going to physical stores. To meet
this situation, many of the brands will need to
boost their online sales. To meet market needs,
manufacturers may consider adding some features
that fit online products. Last but not least, the
pandemic is still severe in Europe and the United
States, while the situation in mainland China has
been relatively eased. Local watchmakers can

ERE - F1E2E New Normal, New Mindsets
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make use of the government's “Dedicated Fund
on Branding, Upgrading and Domestic Sales”,
to expand their markets into mainland China and
ASEAN countries, so as to broaden the customer
base.

How should the watchmakers make responses
strategically? Could you share some experiences
and insights with members from the sector?

PY © As mentioned, as consumption of luxuries are
now trended towards a low-key style, customers'
needs for products will also change. For example,
they used to prefer high-profile crystals and
diamonds. Now, they may favour low-profile
materials which are nevertheless delicate, such
as ceramics, bronze, carbon fibre, sheep leather,
and nacre, and they also prefer craftsmanship
and designs that are with depth — products that
are simple yet stylish. Also, people are still willing
to spend on mechanical craftsmanship from
watch brands., for they can bring precisions and
aesthetics reflected by the use of light and shadow
to the product. What's more, traditional watches
are now incorporated with many timely features —

these include body temperature measuring, GPS

function, health information sharing, and many
other assisting functions that addresses needs
of particular groups of customers including the
elderlies and pregnant women. These make sure
the personal needs in the life under the pandemic
can be sufficiently taken care of. Finally, the way
in which production operates has to be digitized.
Employees need to make sure that shipments and
production will not be affected even in the situation
that they cannot go to the factory. All data in the
corporations must be digitized in real time, so that
the management can get through geographical
limitations and manage the production line in a
long-distance manner.

PC : The current situation is a rarely seen harsh
winter in history of the industry. Instead of opening
up income sources, manufacturers may see more
significant effect if they chose to throttle — to be
exact — they need to cut costs in a precise way
and reduce wastes and depreciation. Every cent
saved means a lot in this period of time. At the
same time, factory owners should take good
opportunity of this low season , and pay more
attention to staff and talent building ; to improve

No matter how time changes, it has always been 0

the golden rule to insist on quality and skills.

- Paul Cheng




the management, and to recharge themselves for
the future, so that they are fully prepared for the
coming revival in the economy:.

PY : Manufacturerscanimprove theirmanufacturing
craftsmanship, automize productions and systemize
the management to improve production efficiency
and product quality. At the same time, they
could join the “Hong Kong Foundation ‘Industry
4,0' Deployment Project” from the Hong Kong
Productivity Council, thereby to raise production
efficiency, and also to shorten the production
cycle through smart operation, smart production
and smart logistics, which will ultimately lead to
business upgrade that sharpen their competitive
edges and path their way to “Industry 4.0".

What will be that new trend and dawn of the
watch manufacturing industry in future?

PY 1 It will definitely be digitalization of the
operation model. Take my brand as an example.
The management manages remotely through a
cloud system. The advantage is that it reduces
the manpower for services as well as time cost
and it overcomes geographic restrictions. As
its security level is high, the chances of being
hacked by malwares and hackers are greatly
reduced. Moreover, as factory orders can also
be computerized, production processes, such as
material preparation and storage, etc are now
clear at a glance. Now, computers can even make
automatic prioritization for orders according to
the availability of different materials, thereby
solving problems in relation to unstable level of
raw material supply and logistics problems during
the epidemic, and in turn significantly improves
production efficiency. As the production level
is being updated in real-time every hour, the
entire operation can be under the management's
complete control.

PC ! No matter how time changes, it has always
been the golden rule to insist on quality and skills.
In recent years, online live broadcast sales has
become an unstoppable trend, and the mode

-

-

s

of consumption and purchasing behaviours have
evolved. Now, customers are getting less and
less tolerant on long lead time for production.
The types of watches that they order are highly
diversified , and the orders are usually quite small
in terms of quantity. Yet, these are all part of the
irreversible trend. Manufacturers must follow
the pace of the market, and to change their
original settled production mode and business

philosophies.

What do you think is the “new normal” in the
watch manufacturing industry?

PY ! We are now in a time of high-level uncertainty.
We need to have exceptionally high flexibility
and adaptability, to think ahead for the future
directions, and to adjust the operation model to
its optimal state, so as to tackle challenges from
the outside environment.

PY : "Normal" means ordinary and regular. As
far as the manufacturing industry is concerned,
the “new normal” has to be a state which the
industry is comfortable with, and one which is
healthy and positive. Throughout different times,
industrial production has always been connected
to the theme of safety. Safe production has always
been the top concern. It is a prerequisite for
productions — one cannot produce if things are
unsafe. As the level of enforcement in relation
to national environmental protection policies
and environmental protection standards have
become more and more stringent, companies
are paying more attention to the importance of
environmental-friendly  production processes,

sustainable development and humanistic care.

The manufacturing industry can only stand the
test of time and not be outcompeted if it pours its
efforts in business management. Stay firm amidst
changes. The new normal in the future, therefore,
is safe manufacturing and production in an orderly
and environmental protection-compliant manner.

JL © The issues related to pandemic will hardly be
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llManluiaclfumrs can improve their

manufgmﬁng era‘l.‘l:sm‘a.nship, automize

productions and systemize the

mal_':_aganmnt to improve production

ciency and product qua'hty

E_Jacksun Lam

solved in a short period of time, that’s why watch
manufacturers will have no choice but to re-adjust
their business models to the ones that suit their
own needs, for the fact that they need to deal with
the virus for a prolonged period. For instance, now
they are having fewer meetings with the existing
customers. Manufacturers and customers need to
get used to the mode of exchange through web
conferences. In the past, manufacturers could
reach new customers through watch exhibitions.
Now, they can only promote their products to
overseas buyers through various online platforms.
On top of that,
stocked, new orders are getting rarer and rarer.

as buyers are currently well-

Manufacturers, therefore, need to communicate
closely with their customers, so as to adjust the
production pace, say, to make prompt responses
when local and overseas buyers raise individual
requests. Sometimes, they may even need to ship
small-volume orders within a short period of time.

It is inevitable that there will be pain when a
is formed. What qualities and
strategies does the industry need to possess in
crder to transit to the "new normal "?

PY : The mindset of
reducing expenditure”

“new normal”

“increasing income and
is nowadays inadequate
in that

they should be capable of knowing the needs

tfor survival. Leaders need to be insightful,

HTERE - FTE# New Normal, New Mindsets

of existing customers, and be able to spot the

new potentials of their corporation. In this way,
they can adopt a business model that combines
and at the
same time replace monotonous procedures with

their strengths with innovations,

automated systems. Employees can therefore free
up their time to work on matters of high value-
addedness.

develop a strategic blueprint, so as to share the

It is also necessary for leaders to

corporate vision with the management; to train up
employees with key skill sets and motivate all for
their willingness to coordinate and make changes,
by convincing them that changes can allow the
company to go an extra mile.

PC : First, as mainland-China based manufacturers,
we must unswervingly follow the directions of
national policies, to formulate and guide the
corporate manufacturing management values, to
advance our business based on the sustainable
development direction, to protect the environment
and to implement green energy conservation



and emission reduction policies. At the same
time, we should refine our production procedures
and integrate different key processes. Second,
we should keep on training talents, have a clear
management direction, keep up with our craftsman
spirit, and to lift the quality of employees in the
corporations. Third, it is not an easy job to run a
business nowadays. It is even harder to be an
entrepreneur. In this era, we need more enterprises
that promote social responsibility. One can win the
world with integrity. In whatever situations, one
should not forget his values deep-down, to be
honest while making products, so as to give back
to society.

JL : The manufacturing industry must make
flexible production arrangements and be capable
of producing different batches of orders in a short
span of time, in order to meet the situations and
needs of different customers. Also, the finance
must be managed prudently, and the situation of
capital flow breaking down should be prevented
as much as possible. Strict control on income
and expenses is therefore necessary. If needed,
manufacturers could utilise the government's
“Special 100% Loan Guarantee to Receive
Applications”, and to insure with Hong Kong
Export Credit Insurance Corporation for overseas

export orders, so as to lower the operational risk.

Any final message that you would like to share
with the industry?

PY © | am sure that the Hong Kong watch industry
has a deep-rooted foundation. The production
chain, infrastructure and technological support
are all in leading levels. The next question for
the industry is, how to integrate technological
and online elements into the “new normal”.
This is not something which can be achieved by
a single individual, instead, the industry must
exchange views, support each other, strengthen
communications and cooperate for the purpose of
information sharing — so that timely elements can
be integrated with the strengths of the traditional

-

-

s

watch manufacturing industry.

PC : This year must have been tough for many
of the industries. The pandemic has brought
about huge changes to us. The economy has
been devastated, business and factories had
closed down, and their employees were either
dismissed or suffering from a salary cut. Amidst
the situation, the Chinese market is presenting
unlimited potential. Corporations must keep
on upgrading, in order to raise the quality and
efficiency of production. As novel technologies
such as artificial intelligence, big data, and 5G
technology become new hits, corporations, as
well as the society as a whole will benefit from a
greatly improved operational efficiency. The pace

of changes in industrial technologies will move

even faster. Timekeeping is an essence in our daily
lives, and we must keep ourselves moving. The
future is full of indefinite possibilities and hopes.
Hope that all of us can enjoy our lives more in the
coming days and strive even harder.

JL : Hong Kong is a major exporter of watches in
the world, and its watch manufacturing industry
is complemented by a fully-functional chain
supporting watch productions. As the Hong Kong
watch industry has a deep-rooted foundation and
is well-experienced, | believe the industry can
definitely cross the hurdle, and survive this crisis
at ease.

FIEHE - 1 EE New Normal. New Mindsets

86






Offlcml Dlstrlbutor

'VERSUS MASERATI  "AVIATOR

AT

g 8 &5 | q“if;m?
. o

KENNETH COLE

s WS il
4 - V TERETY
L Ilul ‘1 -

1,‘1“,. - v :
|’ r
lll » "."'.' ﬂ
* it - e

l » —— ;

U-BOAT KENNETH COLE *AML& JOE KATHARINE .
"NEW YORK . HAMNETT .

*
e I
e

- E A& S fj % ;E |3
. Star Union Watch Industrial Co., Eﬁl

WWW.STa runionwatch.com

A

Address: Room 308-309, 3/F, International Trade Centre,_
'11-19 Sha Tsui Road, Tsuen Wan, Hong Kong

Tel: +852 24024788

Fax:+852 24159788

Email: starunion@biznetvigator.com
Facebook:Star Union Watch




89

AUTUMN | HE R |
SOURCING | ®RLE
WEEK ONLINE

Fe=27.11,2020

A NEW
CONNECTED WORLD

BEYOND

THE NEW NORMAL
HEGTHST Bk s &

—— M+ 5D
/8 Hé
FEREENE CREB RN ZIR

FREEREERRERETEEZNEEED -
HIRBREMEREREERDENEELR -
FEEBERRNERE E=KEE | LR BA
BmERTHEEE AR AKSBESRER
[FAEIEIEEE | S ER] (ASWO) -

HEEHERRERESARRER  [RERE®X
EARE  PIAEERRALERNEE B
RBEEN THERE] - ERIETESTEZ
ETEEEBMERIZENR  BARLED
PLEEE  BREREZSHEIRNRXS ° |

[AERBE | LR (ASWO) UL [ BB
R BEGERE] 8 BREH B
M LEBY e  REXNHEEBERBTER
REEZHETEER - BEEF  XERR

P=asi AUTUMN SOURCING WEEK
2 ONLINE

= RERBE WLRE

16-27.11.2020

B IRERBE | BLR]

el PR - BESE -E2akBm -
A -BR8Am XA -RERERK-

EEBERRERIRS0EMSENREABIERE
WXET r AAWOREBRARSERMHSMH
BEPRY EALHEEmE RS RIEBRENT
EBBFHEE o ILHd ) ASWOSHEFEEBHAIERE
BEERES TS [BEHE ] (ClickzZMatch) 28X
MEtEFRUEEESSERM  BEEIX RS
EREFBFOBREEEMNE L EBIRS

MEIBRE 202011 B16EEMEENE L
PRAS R 3R Z Ik !

BB E Basw@hktdc.orgE B E 1830 668 °
https://asw.hktdc.com

httpsuibit.ly/31WesrT

FEERRE [EEHBE | @LE | HKTDC Autumn Sourcing Week | ONLINE



=

HKTDC Autumn Sourcing Week | ONLINE

Embark on a Hassle-free Online Sourcing and Networking Journey

While the COVID-19 outbreak continues to
hamper global business activities, online
sourcing has become the ultimate solution
that makes trade transactions possible.
Riding on the success of the debut Summer
Sourcing Weeks | Go ONLINE, the HKTDC
is organising its next online exhibition in
November, Autumn Sourcing Week |
ONLINE (ASWO).

Benjamin Chau, HKTDC Deputy Executive
Director, said: “The uncertainties brought
by the COVID-19 pandemic have led
more small and medium-sized enterprises
(SMEs) to focus on online promotions
and operations, which has quickly become the
‘new normal’ for conducting business. Given
that the pandemic has prevented buyers and
exhibitors from meeting in person, the HKTDC has
introduced online business matching to enable
networking and deal-making.”

Under the theme of “A New Connected World
Beyond the New Normal”, ASWO once again
offers a one-stop online sourcing platform for
buyers and suppliers to continue exploring more
business opportunities across various industries
including electronics, houseware, lighting, outdoor
tech light, eco tech, gifts & premium, toys, baby
products, stationery, optical as well as watch &
clock, during these trying times.

Backed by the HKTDC's global network of
50 offices and a powerful database, ASWO's

Ve AUTUMN SOURCING WEEK
ONLINE %3%%% "5 oo

HCTDC

FEEEEER

exhibition team provides excellent customer
service, pre-arranges business matching meetings
with on-target partners and unveils the latest
industry trends and developments for participants.
What's more, ASWQO continues to utilise
"Click2ZMatch”, an Al-enabled business matching
platform, to provide buyers and suppliers with
online self-service tools such as meeting planner,
live chat, video meeting, and e-business card
exchange.

Register Now to enjoy a hassle-free online

sourcing and networking journey starting from
16 November 2020!

For enquiry, please email asw@hktdc.org or
call us at 1830 668.

https://asw.hktdc.com

Register Now

FeE¥E [WEHKEE | §ER] HKTDC Autumn Sourcing Week | ONLINE

70




E-THEEPER
ATt E S R{Em

Winning Entries of the 37th
Hong Kong Watch & Clock
Design Competition

Open Group Wmnmq Entries i3+ Theme of Design

A

| gy Al e, |

L8 Champion

= i Title o f Design

J_L%IE Headwind

i510E Winner

EE?%?EE Mr Tam Kwok Tung, Benny

WHL L §l Sponso ring Company

SR ELERAE Wincy Horological Limited

AFBREY [ - B3RS BRAENER
THaFe - BESAEE  EREE - BFRE -
S MR ARART  ERSHESERS
- EEE=RUERAENEBEERSETH - 51t
HAREETERATrEER I ERE LM/ HE
g - PRI FRI R SRR - BANIEE -
Fal LEEEl e BT SR -ENEES
TFEFHIRE 57 7 HEh o
'Heaawinds' interprets the hard and difficult times
during our life jouney. It is important to uphold
perseverance in order to unleash our full potential to
move forward.
The design concept of 'Headwind' is presented by the
allocation of the two operational buttons located on the
case back. The lower button represents the traditional
crown for winding and hand setting functions. The
upper button is engineered to adjust a newly adapted
Znd time zone, featuring a fleating disc connected to
the sub-dial on the watch display, through a gearing
transmission mechanism.

The interaction between the watch mechanism
and the motion of the wearer's wrist represents the
combination of both science and art, and the pursuit of
breakthroughs in innevation.

91 SE=ttEEEEFRSTEFEEEFSE Winning Entries of the 37th Hong Kong Watch & Clock Design Competition
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Open Gn:;u o Winning Entries

P |

Z=E 2" Runner-up

o= 22 =1 _-'. Title of Desic 2h
&5/ A The Filmera

it =2 Winne
FREEE Mr Lee Tung Chun

EVEFRAEM T RNEW aRBER BEas 5
%%Eﬁ%%ﬁﬁ%ﬁﬁﬁ%%ﬁﬁ&ﬁﬁF%ﬂ*?’hﬁﬁ LR
B THEGT S © TRPRH R RRLEE FETE
o HEEE RN ENEA NI RE R RA ER -

Fitm production demonstrates persevering spirit. There are
a series of difficulties during shooting and post-production.
Recording every clip for the film crew, camera represents part of
the persistent filmmaking process , which inspired me to design
this watch. The little thing in the middle of the watch imitates
camera |ens, which connects the glass and the surface. This
represents how camera brings creator's ideas behind the screen
to the audience in front of the screen.

=

of & 19Runner-up

=18 Title of Desan
22 Parallel Universe
=8 Winne

& e A 7oE MrWong Ting Bong

b;l JOM=0ring I' LTS [':l:-lf'lll'

ﬁﬁ%ﬁﬂﬁﬁﬁﬂ nal/ BAEERA
Po Fai Precision Ltd / Youngs Watch 'l':l::ln'u:)alnj,ur Limited

—EERFROAUFH=-SHBTER  FARZETNS
—3’1' EEREEER@EAAMELTN R—REAZRG | #
HEREBOBRATERMMBR TN ERTER « TR
PLRBRIDHARIRDEENE FEE  SUEETE
igﬁﬁ?ﬁ FERBEERE - TR R@EETENERS
= |
Resembling the concept of parallel universe, this is a watch with
an unprecedented design of automatic movement as the hands
are placed horizontally. The second hand with the main gear
in the middle drives the hour and minute disc on each side to
represent that there is no intersection in the parallel universe.

| A
T"F /
=
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Student Group Winning Entries

et Thamenf'Derﬂgn

Beautlful Le

_i._.
= S { B
= =

0% Champion

(£ E 1R Title of Design

The Adonis Rose

iy 28 Winner
E5RMA/)\iH Miss Wong Ka Yan

Biv#7E School

A EREAE B

School for Higher and Professional Education

(SHAPE)
ER—ERGEIT ERENES - FHxEes

(Aphrodite) HIEA - TEERF 2 - ROEREE

%‘?Lﬂsdemsi TR - TERBRME - BuhxEes

(Aphrodite) BIaT T E—DHbE M2 B (Adonis) i

ﬁﬁﬁﬁ TEfELFF R EFTEREHE L
BTH - ZESEURIBEARRTRLE -

Here is a sad but romantic story of Aphrodite, Goddess
of Love, and her over, Adonis. One day, Adonis was
hun'ung in the forest. He totally forgot Aphrodite's
warning that he should stay alart to animals which
seemed not to attack peaple, or he would be killed. As
a result, he was injured by a boar and died afterwards,

Hearing the sad news, Aphrodite ran as fast as possible
to her lover, but her foot was pricked by thorns of some

white roses, turning the white roses into fresh red in

colour,

3 BT LEEFEERRLESRRIFE Winning Entries of the 37th Hong Kong Watch & Clock Design Competition
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Student Group Winning Entries

=8 2" Runner-up
{Fona M Title of Do FSICN

%E Essence

151538 Winnat
Bl El =5 % Mr Chow Hong Man

-7‘] H""‘| Schaol

EERSHANRER

Technological & Higher Education Institute of
Hong Kong

88| 2— &V - =FENEZEF/RA=H | WardenZ
% + BlueBirdZ &1l * Fudaimonias&E « =il HaLE
ﬁ%ﬁ%ﬁﬁﬁﬁﬁih ERER AR ENRR  BE B2
o)« 548 o
HAEETOR  FUREROEADH | [Eﬁﬁﬂﬁﬁ’ﬁf%ﬁﬁl
S HERM ST BT TSR FUE T —

The Essence series is a collection of three watches, with a
beautiful legend behind each of them. The Warden embaodies
love; The Blue Bird represents art; The Eudaimonia signifies
Time. They all tell their respective story in the form of skeletons,

g‘l; B 1*Runner- up the last presentation represents human being to eliminate
- . prejudice against different body shapes, skin tones, genders
B 18 Title of Design and appearances.
}¥T{% PrDmi se “Because of intangible love, everything is apart. Because of art,
we sacrifice our joy, that we imprisoned the happiness with our
i EE Winner bare hands. Because of time, all becomes present.”
@ﬁt%%?& Mr Liu Shing Kai

SHE TR School

B AHE2R Hong Kong Design Institute

tlzfﬁfﬁ BERRXHEE - —RA2EEENEY HES
FIHE -

HE o iHREEIETS  LEEEREAENRE - EE
REREBREATE - SRMHMMEZGELTERER BE
RETREHEE - BAEARIOREENRT FTHRE AR
IARE -

The Cowherd and the Weaver girl meet each other once a year.

They cherish the moments they spend together while looking
forward to the next reunion,

"Promise” is a pair of electronic watches designed to celebrate
wedding anniversary. The mandarin duck symbolizes eternal
love between the Cowherd and the Weaver gir. On the
wedding anniversary of couples being apart due to distance, a
pair of mandarin ducks meet under the starry sky. The promise
made on the wedding day is being reminisced, and the love
between the couple will only grow stronger than ever.

F=-TEEFHERITEEERFG Winning Entries of the 37th Hong Kang Watch & Claock Design Competition s, 94



17:'34% Merit Award

17 18 Title of Design

R
Capture Moment

EEE Winner
+ &/ \H Miss Wang Jia Jing

=8 A 48 School

%%ﬂl BEEH B
Hong Kong Design Institute

ELER - APFIREEZEL S AR
FAMIESE - MIBEAMBSENRERE X
(EFEHIME - mEE SR N A MEER
EREES AHIRZINESZ—H - A
ﬁmmmﬁmﬁwﬁ%ﬁﬁﬂﬂhu
BEl E—HERNES  EENEES
Eﬂﬁ@Tm CKATEATTLPE TS
E|_ja

Inancient times, penp!e. use murals to
depict impressive scenes. Nowadays,
people are passionate about film
photography and use film cameras to
capture exciting moments just like how
people in ancient times were keen to
portray impressive scenes on the walls
The beaufiful legend and scene in this
generation will leave a mark in the the
world and permanently be imprinted in
people's hearts.

18 H 2F Merit Award

B Tite of Desi sigyn

7{ BANER
The Legend of Nature

IF UEE Wirmer
ﬁ[ﬁﬁﬁd‘*?ﬁ Miss Ho See Long
|I SI'_T"uE_Jl

ﬁ;%%:r—?ﬁ REEL
Technological & Higher Education

Institute of Hong Kong

(AERNER) B RIIARERES
BEMNTF R -FEERNGERHI]
R ATEA R 282 B S e -
EARERGERE [RBOES | EEE
RS REREAMR - = - 1 KRIRE -
TTEFEPHIMNESTEE - F52
mnl e B I WIERARAE] « R SEE
BEZ®E o

My timepiece series is called "The
Legend of MNature". There are various
legend stories like Greek myths, Mermaid
and Journey to the West. These legends
are fantasy inspired by the beauty of this
world. There are symbolisation of the sun,
cloud, mountain and water in the water,
surrounded by the orbit and planets
in the universe. Therefare, | think our
nature, our planet is the actual beautiful
legend in everyone's mind. Bracelet is
used because everything in the world is
ciosely linked and inseparable.

ﬁ, f-g- Whaie Fall

= Winner

ﬂm /|48 Miss Ho Lok Ching

—=F 7 Sehool

FREATG 2R
Hong Kong Design Institute

BRERNAR REZEENER - IR
BEN - imEL—REENER -
BRATEEDNAENER - TEAEC
MBERSENAGIERENDE -
HE—S7PEERMEREE - BEH
HETEIETE o
ESHIEREEFEIEEWASR
% T R RS EEE A NS
s Fre B E - BER0 - Rk
— A SERREBEHFRIT - HRERL
MR — 4 o

" S s[RI

Whales have heart-felt emotions like
human beings. They are very spiritual.

"Whale fall" is a beautiful legend.

When whales die, they return to the
ocean's arms, use their body to make a
final contnbution to their favorite sea.

Whales have travelled millions of miles
in their lifetime and have met tens of
thousands of creatures.

At the end of the day, would you rather
rush through or enjoy every moment of
your life?

You may have gone through ups and
downs throughout your life joumney,
sometimes feeling lonely. Nevertheless,
you will never walk alone in the future,

From today onwards, you are accompanied
by it, every bitter and sweet moment, step
by step in this beautiful journey.

“Travelling with you in a time adventure”

E=THREEEERSFEEERIER Winning Entries of the 37th Hong Kong Watch & Clock Design Competition



a5 PANEL OF JUDGES

T —
ﬂ"?‘ﬂﬁ'ﬁi Mr Anthunyr Tsang 5 57517 BIE 4 5] Oriental Watch Company Limited « BIMEIRITE Ms Tay Liam Wuan 228558 518 25| Emperor Watch and Jewellery Limited
W RS Mr Ricky Tung ¥ B 128 87 28] Time Watch Investments Limited » BEIES S Mr Eric Lai ZVERIT HE 2 5 Action Wise International Limited

BEBL+ Ms Priscilla Yeung /8 # 1 Hong Kong Trade Development Council » B2 % 4+ Ms Cally Kwong Cally K Jewellery Ltd

MERETE Mr Vincent Chan 5 255 5 5] Golden Hawk Miy Ltd « /SEBEE Mr Stanley Fung (50 £ BEEEEE R 2 5] Confi Metal Finishing Co., Ltd

BAFHE Mr Eddie Lo S F|FEHRETE 48] Manlel Precision Ltd. » BREHRE Mr John Ng 55558 2. 5] Montres S.A, Ltd.

LS
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& S FERIE

\'F Qualifications
Framework

- Established in 2008 by the Education Bureau of the Government of the

Hong Kong Special Administrative Region to promote continuous and

lifelong learning

- A seven-level hierarchy qualifications system defining clear and objective
standards applicable to academic, vocational and professional as well as
continuing education sectors

- Qualifications recognised under the QF are quality-assured

QF-recognised qualifications of different levels are uploaded to

=2 ~ Qualifications Register fqr browsing by the publ_ic.

Vecational and
Professional
Education and
Training
Hong Kong
Diploma
Secondary 3/ Secondary 5/ of Secondary  Associate Degree/ Bachelor Master Doctoral
Academic | Gertificate Certificate Education/  Higher Diploma Degree Degree Degree
' Secondary 7/
Education Diploma

1 E' I. |.I ... X -||'| = & -
L - - f } B 3

Practitioners of the Watch & Clock Industry can obtain QF-recognised qualifications in two ways

QF-recognised qualification

*To search for QF-recognised programmes, please see the Qualifications Register at www.hkqr.gov.hk .



Recognition of Frior Learnir

R S0 LA 0 & B BN B S

The Recognition of Prior Learning (RPL) mechanism Characteristics of Recognition of Prior Learning

is a measure to recognise work experiences and
competencies acquired by practitioners at the |
workplace. It helps them attain a QF-recognised { — N
qualification for further training and career progression. N eltaiice akpre-reiiia
There are nine areas of expertise for RPL application for | '
the Watch & Clock Industry.

Manufacturing Brand Management
Product Management Quality Control
Operations Management Operations Management

(Timepiece Sales) (Timepiece and Accessories Manufacturing)

Design Aftersales and Repair
Sales and Marketing

For application details, please visit the website https://rpl.vic.edu.hk or call 3907 6868 to
contact the RPL Assessment Agency for the Watch & Clock Industry, Vocational Training Council.

Fi TR oL g . g vy I
ALMDRNGALION FTIOCEUUure

Apply for

reimbursement of
assessment fee

R

Submit the An applicant An applicant who has

application form Lavel = Lovel & successfully successfully completed

with assessment Interview or compigied e the RPL assessment is
: Practical O eligible to apply for

fee and repiea would obtain a g : PPYY

supporting Assessment Statement full reimbursement

documents of Attainment of the assessment fee

v
-------

i
U L = bw w y = i g aF i . B — & B a1
[l OCTE B T Ledirning cxperie|l

The QF Award Scheme for Learning Experiences (the Award Scheme) aims to provide cash awards to
encourage practitioners from different industries to take part in learning activities (e.g. conferences,
seminars, study tours or competitions, etc.) around the worid so that they can broaden perspectives
and develop networks with industry practitioners within or outside Hong Kong.

Each year, a maximum of 3 applicants would be selected by the Watch and Clock Industry Training
Advisory Committee as awardees. Awardees attending learning activities held in Hong Kong will
each receive an award of HK$10,000, while those attending learning activities held outside Hong
Kong will each receive an award of HK$30,000.

igibility to Apply
An applicant must :
(a) Be a Hong Kong resident; and
(b) Be an incumbent practitioner in the Watch and Clock industry; and

(c) Have completed a QF-recognised programme, or
have acquired a Recognition of Prior Learning qualification.

The next round of Award Scheme will be open for applications in Spring 2021. Practitioners in the
Watch & Clock Industry are encouraged to prepare themselves to apply.
For details, please visit the HKQF website at www.hkqf.gov.hk.

r o
Qualifications Framewaork Secretariat i -
Address  : Room 901-903, 9/F Sunlight Tower, | . ? %ﬂa %; i
248 Queens Road East, Wan Chai, Hong Kong Frﬁn&wnﬁ:ﬂﬁ

Teiephqne : 37933955 Website : www.hkqfgov.hk
(September 2020)
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Hong Kong's Total Exports of ﬁ
Watches & Clocks (SITC 885) e

20195 8EE

TOTAL VALUE OF 2019

o B HK$62,777,683
18,598,214 / ax 84 : 7T (F) VALUE: HKS 1000

/ 5,665,493 B

o

_. L EH 2472,142
2019 = -~ BMI1728775
. B AF 1,667,696

#inig 1,480,653
. FE 1,047,124
23873801 = 617,388
S£H] 604,557

HHth 5,021,750

20205 (—=F758) REE
TOTAL VALUE OF 2020 (JAN-JUN)

e : HK$31,027,918
W PR BERT : AEJT (F) VALUE: HK$ '000
5997 277 - :
- -;-':’-" - A 1,876,899
- ARAMAERE
= 1428.118

£HE 1,252,432
#hnik 949,102
B AF| 624,467

Z=H 479,016
H#h 2,249,568
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SMART WATCH

Tl |"u"'||_‘_' .‘ I:Jr"."1

N

ANO 2.1 202502

ANO 2.1 19-1017 ANO 2.0 19-1006A

ANO 2.1 19-1017 ANO 2.0 19-1007

FEATURES : SPECIFICATIONS:

Synchronised Time Analog Hands » Charging Time: 2 Hours

Fitness Tracker * Working Time: 5-7 Days

Smart Watch for iOS / Android Phones * APP Requires:

Automatic Heart Rate (Optional) Compatible with iOS 8.0 and above
Step & Android 5.0 and above

Calorie Tracker - .
Stop Watch App Name: Smart Gear

Call/ SMS
Vibration Alert
Find Phone - SMART
Timer o
Message Reminder
Sedentary Remind
Intelligent Sleep Tracker
Long Battery Life

Water Resistant 30 Meter

National Electronics & Watch Co., Ltd
15/F, Shing Dao Industrial Building, 232 Aberdeen Main Road, Aberdeen, Hong Kong, SAR.
Tel: (852) 2554 1151 Fax: (852) 2873 1737

www.national.com.hk
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Hong Kong's Total Imports of O
Watches & Clocks (SITC 885)

20195 EE

\ 8 S)f;t% 2 TOTAL VALUE OF 2019
A - T~ HK$64,223 418

£E /5-8?0-?85 s = 77T (F) VALUE: HKS ‘000

8,878,750 \

[ 2019 ;

-"|'|-|_.-_‘--‘-

"

A it

11,545,746 ‘*-,. e %m 1, 368 093
S/ ¥2El 1,274,697

=% N5 : 1‘:‘;‘* 1,246,215

15,862,764 $hni 1,198,559

20205 (—ZEAB) MEE
TOTAL VALUE OF 2020 (JAN-JUN)

HK$26,186,353
BT ¢ AT (F) VALUE: HKS$ '000

3I4?q2§'3 )y 2 1,579,430
| - P 1,203,411
JEEHE 517,415

& 376,019

ESa
5,865,404
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Efeate OF the art micro-electron

60 OEM/ODM MICRO ELECTRONICS One Stop Aﬂﬂ-Digit Smartwatch
SPECIALIST

YEARS

Solution Provider

HEAD OFFICE /

(ONG KONG] - Standard Modules for Custom Design

- Proven Technology, High Quality and Reliability

- Standard App (I0S/Android) Ready for Re-skin
(customization is available)

- Patented Stealth Display on Dial Technology

- No Development Cost

- One Stop Supply Chain Services

- Mass Production Ready

MAUFACTURING B N - RF Certification Available

FACILITIES
([CHINA)

¢ [SO9001:2015 Quality Management
System Certified
¢ |SO 14001 Environmental Management Certified
® BSI certified the 1st Design and Manufacturer
in PRC for Marine Safety Equipment
¢ ETL Certified for Manufacturing STD61010-1
¢ |[EC-61340-5-1:2007 Certified for ESD Control

Tel: +852-24224404 Email: info@dayton.com.hk Website: www.dayton.com.hk
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Hong Kong's Total Exports of
Complete Watches (SITC 885.3-4)

20195 (BB
v R AR Do TOTAL VALUE OF 2019
Y
1 Y 4,286,712 L3 AL (1) VALUE
8.328.717
= il
3.476.752
B
. 3.229 260
: aig}i " BN\ i 713,311
- &8 553 697
2020 (—Z5H) Q{EE
HZE TOTAL VALUE OF 2020 (JAN-JUN)

xm | V9585 4 HK$12,956,125
/"’!EF - ﬁq:ﬂﬁ Bir 0 Aot () VALUE: HKS '000

2,062,206
/1,371,796

_—
——
- o

—

stib 4,004,922
5,790,157

b,
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ShopGMT.com

Your Best Experience in Purchasing Watches

Find us on
0 @ShopGMT.com | @Shop_GMT_HK
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Hong Kong's Total Exports of
Complete Watches (SITC 885.7)

20195E 8B {E

TOTAL VALUE OF 2019

10?2321 : HK$723,401

o : Bz : #IT (F) VALUE: HK$ '000

206,192

._ HiE) 22,488
263,352 RE Rt 22,282

20205 (—Z,H) @EE
TOTAL VALUE OF 2020 (JAN-JUN)

HK$218,732

BT AT (F) VALUE: HKS '000

2020 ]

(JAN-JUN) ]

R E it 8,530
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SOLUTION

https://timesolution.com

T: 2816 7208 |

1/F ,Henry House,40-42 Yun Ping Road, Causeway Bay, Hong Kong




DEDICATED SERVICES FOR
ITHE WATCH & JEWELLERY INDUSTRY

WATCH & |JEWELLERY DISPLAYS | SHOP-IN-SHOP | EXHIBITIONS & EVENTS | ACCESSORIES & PACKAGING

reddretallgroup.com

t. +44 (0)1664 454007 e. solutions@reddretailgroup.com www.reddretailgroup.com

Podd Refall Lid Rodd R=m=il Inc Aedd Refsl] {HKY Lid Faotld A=tall {(Chinal Led
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Banda Bracelets (HK)Ltd.,
5/F., Flat C1, Ford GlorjiPlaza, ™%
37 - 39 Wing Hong Streef)

Cheung Sha Wan, | \\

Kowloon, Hong Kong

Tel: 852-2428 6911
Email info@banda.com

RERRT(BE)BRLE

FENEEHBKES-298 4
=R EB 528C12 e
8 1%: 852-2428 6911 | .




Confi Metal Finishing Co., Ltd.

gl
o ONE
Q.

Specialize in Precious Metal Plating for variety of fashion jewelry pieces and
accessories, watch cases and parts

] ELECTRO-PLATING SERVICES

TTIA
LLEFTTf

EZEEEE  IPG ~ IPS ~ IPBK * IP RoseGold

IH--I'K 17 18/23 Karat Gold Plating
2183716 Rose Gold Plating

JL(FI &) Rhodium Plating
T e e Palladium Plating
UsUsRE  PCP/ PNP

T e Silver Plating
H] B A Two Tone / 3 Tone Plating
Vs 1y B Antique Colour

Qi UERERER L BRERAGNE R EIREGER - 1
BEVEBTE IR ~ BiRTREIRSEE » BEKETRR B (Lt 7 PR B F R B I R R — R
@ﬁﬁﬁ%#iﬁqﬁﬂ*r”*'-ﬂﬂﬂ@ﬂ{%

F ik |1E||J‘~’i1_|li = I il —

AR I K B B 1-4, ik el T e o T W e S N E RS TR

i [ UEH ITEE EE BIm:L 2. Jin Yuen .‘wmud Road. oL GED R

Block E, 3/F, On Wah Ind. Bldg. Jin Yuen Industmal City, No.5, Center Road, Jtangbian Industrial Estate,
41-43 Au Pui Wan 5t.. Fo Tan, N.T. Heng Gang Town, Shenzhen, China Songgang, Baoan Distnict, Shenzhen. China
Hong Kong Tel: (0755) B976-6497 Tel; (0755) 2746-8756

Tel: (852) 2697-0345 / (852) 2692-4499 Fax: (0755) 8976-7070 Fax: (0755) 2746-8775

Fax: (832) 2695-9052
EMAIL: contif@confimetal.com.hk
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Diamond setting service for watch case, band & dial
is avaiable with reasonable price. Enquiries welcome.
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2 Setzen mn dl'amaman fna.r kunden auf schalen,
W - arkma‘igungen m‘ﬂhmen

B MBAR - B A BT
A E O 30 -

. - 2. Unit A, 9/F., Southgate Commercial Centre, 29 Granville Rd,; T.S.T., Kin, HK.
Dlamondﬁe?ign Ltd. Tel: {%’52) 27216872 Fax: (852) 2367 5126 &
" E-mail: ddesign @netvigatorcom
'Home Pﬂge: http://www.diamonddesign.com.hk
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Scholarship and Grant Scheme

AEAVBEEFREZHIOE  FRERK
o RREES  BARBARBEZEER
BT EZREER THRELE - IR
rN2E - BFIFFLEETHERIFE
AEZRNBRE  MHPEBAHOR/BFNLAR
% BFRER - FHAT

— . LS

1. AAEERga8RRADEATEZFSE
e THE —RENFHNEA—EREE
AR HFERERE

2. AEENEEREEEEZNRSE —F U
EFEZFH  KEZIRIBEZBRE « HE
B2 EERESERRHREFAEEBEZ
£ BHABE—F  HWEARFAERIENAR
AZFEHEFAEEA °

3. FEBETH TEXHFREBE -

= - 585l
H.REE

1. NESFEIMZEEGER  NEIB EEE
REFIR = BIRT S FR EMAEFET
LRt +oE TRRUBEREE -

2. RehAFBPRRXPENREARRER
"R [E]  SRE—XBREE -

ALk

NEBRERE-ESHFENHEEFSE &

AEEME HHIP R RERME - AR

% BITCEFERALAIBFAR - AHGBEF X
BEIRE

RYBESHHERESERE

= . PEFMH

FAEASRERBIEL - B EAXFZHE
ERXABECHAE » HHFEBHASRAE - 8
DIREE R B BF

I« FEZHE

FEARRRDBESSESE  FHEEEERE
BEEZEE  EEHE  LREHE BEXE
HHDERRZEFIE  ZEEEHS T EME
B o iE%E - A2 EUSTHBHEAR - HREH
AFEBZER  —E%E - QIKERUHERR
&1 o
- EMBEZRER  BEERFEEER - 20
ATHE  BHLREAR/E @ HOEB
- BERRE  XEEEYHERE - T3
=

N ERHEMASGcRMESE  TEBRX
BHE 0 SR8 - MEUEESRFERN -
T SFEEESPHHPNBNAN -

N LARUNERBER  SHEASTESS
BERHETT » BARITRS

AR WEENERAKABREZEE TSR

ZEAEBAECEENHEEMR - FEER

Lo
=

FEEE FHEREMFERMT Outlines On Members' Children Scholarship and Grant Scheme



In order to encourage members' children
to study hard and get good academic
results as well as helping those members
difficulties in

supporting their children education, we

who have financial

have devised a Scholarship and Grant
Scheme. Every year, we have a number
of successful applicants. The application

date is around September. Detailed

information as below:

1. Requirements

..  Anyone who is children of FHKWTI'S
corporate  member representative or
personal member and suits any one of
the requirements at item 2 can apply the
scholarship.

i. Corporate member's employee who applies
must have worked in his/her company for at
least one year. According to 2b, corporate
member application must not exceed
two while personal member application
must not exceed one. This restriction also
applies to children of corporate member
representative.

ii. Application from children of non-member
will not be accepted.

2. Types
A. Scholarship

.. Anyone who has registered in one of Hong
Kong's full-time secondary, primary or VTC
Institution, is top three in his/her school, has
attained grade B or above in conduct and
attitude and has an average of 70 or above

can apply.

i. Anyone who get five A’s in Hong Kong
Certificate of Education can apply the
scholarship

B. Grant

Anyone who has registered in one of Hong Kong's
full-time secondary or VTC Institution, is not a
failed student, has attained grade B or above
in conduct and attitude, is promoted and has
financial difficulty in continuing his/her education
can apply for the annual grant.

The amount of Scholarship and grant will be
decided by the board of directors.

3. Procedures

Hand in the completed application forms
with photocopies of any required documents.
Applications will be handled on a first come, first
serve basis.

4. Approving Procedures

In order to ensure equal opportunity and rightful
distribution of the scholarship and grant money,
we have set up a special committee who is
responsible for this scheme. We will not disclose
any reasons for accepting or rejecting applications,
but we are sure that the whole process will be
done in a fair situation. Anyone who gives false
information will lose his/her application right
forever.

5. The scholarship and grant money is from
charity donations. We have absolute
authority in distributing this money.

6. Noonewho hasalready acceptedscholarship
or grant from other organizations can apply.
if such case arises, we will cancel his/her
application.

/. The application date is around September
every year.

8. We reserve the right to amend the above
outlines withoutinforming members.

This Scholarship and Grant Scheme is devised
for member’s children who got good academic
results and those members who have financial
difficulties in supporting theirchildren’s education.

PE2 B = EEIT Outlines On Members' Children Scholarship and Grant Scheme
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HANSON METAL FACTORY LTD.

No.206-208, ChoiHung Road, 2/F. Shing King Ind. Bldg., SanPoKong, Kowloon, HongKong.
Tel:(#852)23270131-3  Fax:(+852)135212605 E-mail: hanson(@ banson.com.hk
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H'ES = HHTRIGS (EATHER WATCH STRAPS MFY. LTD.

Flat V, 12/F, Block 1, Kwun Tong Industrial Centre, 472-484 Kwun Tong Road, Kowloon, Hong Kong
Tel. (852) 2345 9588, 2344 6563 Fax: (8562) 2797 8257 E-mall: edmondng918@gmail.com
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3 WELLS WATCH IND.
LTE.

ACTIMIRROR CORP

A.DI TIME
INTERNATIONAL
LIMITED

HNTUNERAT
AARCON SHUM
JEWELRY LTD.

WEHXERLA
ABSOBEST
INDUSTRIAL CO., LTD.

-

ACCENDO HONG
KONG LTD.

ACESTAR. CONCEFT
LIMITED

EHERERL A
AFAIR
INTERNATIONAL
LIMITED

R R AR AT

ALCONDA WATCH
LTD.

TERTARAE]
Q ALHAMBRA WATCH

€O, LTD;

EREEEEER A
ALPS PRECISION
COMPANY

LIMITED

% 8 WA R
ANSON GROUP LTD.
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CHEUK SIN
CHEONG,
CLEMENT

FULVIO RIVA.

B
KWAN YOONG
YU

hiER

AARON SHUM

A
FAN CHUNG
KEUNG

KISHORE C.
MELWAN
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ESTHER WONG
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MICHAEL WONG
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Unit 1503-4; 15/F, Towar 1,

Ever Gain Plaza, BE Container Port Road,
Kwal Chung, N.T.

Units 4-7, 158A Connaught Road West,
Sal Ying Pun, Hong Kang

Ne.11, 5/F, Trandy Centre,
682 Castle Peak Road, Lai Chi Kok,

Kowloan

N MREF A ERREAE
1iE8-122

Unit 812, 1/F, Heng Naal Jewelty Centre,
4 Hok Yuen Strf.el East, Hun th:lﬂ'i,
Kowloon |

RS RESE I EETRAE
FIENTECE

Unit C, 11/F, Phase 1, Tung Chun Ind.Bldg.,

911 Chong Wing Road, Kwal Chung,

Mew Territaries

NEERRREEEE2E F BP0 =
Unit 1501, Remington Centre, |
23 Hung To Read, Kwun Tang, Kewloon

NAESTH S B ELEATH E B O
AFE1011AE

Unit TO114, Tower A,

Hunghom Commerical Centre,

39 Ma Tau Wai Road, Hunghom, Kowlaan
HAL S SER0BREF TR
16EBCE '

Fiat C, 16/F., Waylee Industrial Centre,
30-38 Tsuen King Circuit, Tsuen Wan,
New Territaries
NEEALMZTE 25 E TP O0RT =

Rm. 1007, Hilder Centre, 2 Sung Ping 5t
Hunghem, Kawlaon

TURESE PR IR BT 22- 265 AR 5 1 1048
10/F., Guangdeng Textile Bldg.,
22-26 Minden Avenue, Tsim Sha Tsui,
Kowioon:

MRS EEEATEETEAE
2HBFE

Unit F, 22/F, Houston Industrial Building,
32-40 Wang Lung Street, Teuen Wan,
New Territories

LR 48 SR HTORER thid e [ 1 OHED
Unit D, 10/F, World Tech Centre,
95 How Ming Street, Kwun Tang, Kowlaon

FEE.

¥ ER- FERS FUBRS FEEC FERS ERSY FARL- PEERC IEDS IEEC IRBS

2489 2318

2489 2367
wellnet@3wells:com
www. 3wealls.com

95355275

friva@actimirror.com

WWwWLSCTImIrTorcom.

2723 7300
2739 4931
speak?us@adtime com.hk
2334 2299

2334 7427
Info@saronshum,com

www.aaronshum.com

2421 1137
2420 9532
absobest@asiansources.com

27979955
accendo@accando.com hk

24129333
2412 7997

gsther@acestarconcepl.com

2294 2905
2413 1623

esthery@afaircom hk

2362 6279
2764 0390
info@alcenda.com

2722 6133
2722 6629

main@alhambrahk.com

2407 4028
2407 1848
alps@alps-hk com

2345 4466

2342 6876

ansencky@ansonband com /

ansonmig@ansanband.com
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ALAIN
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ERENEIRELT
AOM-SUN LIMITED

o BT ERAE
Q ARTLAND WATCH
€O, D,
8 F S M B TR
ASAH| GROUP CO,,
LTE.

HaEEERDF
ASIA COMMERCIAL
e 3 ol ) B2

IBE iR AR A ]
BA PUBLISHING LTD.

BiREHEDEH)
EREH

BANDA BRACELETS
(H.K)LTD.

BANDA SONA
BRACELETS LTD.

BERGEON (HK)
LMITED

BB EEER
il
BERLINK TIMEPIECE
(HK) LIMITED
EOFEHTE
B A
BEST POWER (HK)
ENTERPRISES LTD.

BESTRAP

e [RTEEMER DA
Q MANUFACTORY LTD

BEEREREHEAT
"BETTER TIME
INDUSTRIAL LIMITED

PR B AT
BIRZ ]

BIL CHUN WATCH
HANDS & PARTS

MANUFACTURERS LTD.

HinRERSA
BOMASS

INTERNATIONAL LTD.

BERASPORT HECLTD.

II :. I3
Rapresentatiyva

EXF
HAROLD SUN

MAY POON

o
ADA FONG

CHENG KA
CHUNG

ARG
RAYMOND LAM

wEE
TSO YAT MING,

BHEH
TSO YAT MING,
FRANKIE

e
JEFF CHENG

FER
TSUI'KUEN KUEN
YUKI

BFE
TSOI CHUNG FU.

Fbag
LEE SIU KEUNG

REE
CHAN M| CHING

HEE

Y
LA WAI LUI
AGNES

MATTHIEU
BOILEVE

NEEZ VIR IS RUE I8 B A =l
1301= |

1301, East Ocean Centre, 98 Granville
Road, Tsim Sha Tsui East, Kewloon

NERLPRERIE MBS B E
TR 165

T MR A RE SR TR
161802AE

Unit 24, 16/F, Kwong Sang Hong Centre,
151 Hol Bun Road, Kivun Teng, Kowloon,
Haong Kong

EHEEREEEEYEI9E

Nl EF T2 EEP(BHELAZE
Unit 626, 6/F,, Block B, Focal Ind. Ctr,
21 Man Lak S5t., Hunghom, Kowlaon

SRR K R T37- 395 R F S5
C1E

Flat €1, 5/F., Ford Glory Plaza,

37-39 Wing Hong Streat,

Cheung Sha Wan, Kowloan, H.K.

NEEEE AANEEH 00 EER ST1E
11/F., China United Plaza,

1008 Tai Nam West Street, Lai Chi Kok,
Kowloon

Unit 2, 13/F., Premier !:f:entre,
20 Cheung Shun Street, Kewloon,
Hong Kong

S EEAEHA MBI LR AENTE
Flat 7-9, &/F, Lucida Ind, Bldg., 4347
Wang Lung Street, Tsuen Wan, N.T,

NRER RIS 1095 R A THARE
1TFEEE

Flat E, 11/F, Wing Cheung Ind.
Building, 109 How Ming Street,
Kwun Tong, Kowloor

NEEEREE AR A% E L iE P (28
IFT6E

Linit 14, 3/F, Phase 2, New Port Centre,
116 Ma Tau Kok Road, Kowloan

NERPEERMES ISR ABRIET 05T
5/F., Wing Ming Industrial Centre,

15 Cheung Yue Street, Cheung Sha Wan,
Kawlaon

FaeF2FAER213W Y B A E3NHE
3513=

Unit 3513, 35/F, Wu Chung House,

213 Queen's Road East, Wan Chai,

Heng Keng

1 125 B TR EERET 17T S
TO4EE

704, Join-In Hang Sing Ctr, 71-75 Container
Port Rd., Kwal Chung, N.T.

Flat C, &4/F., Jonsim Place,
228 Queen's Road East, Wanchai,
Hang Kong

FRE- FEBRS FREV FRE- IRES

FREBY ZRBRY IR FEEY FRAERL

TREBEY PABRS FUESC FOARS- PEBRO

2785 1792 1S
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Bubiness
23463 3832 A . _,Ijii],
2764 3385 imD {}

hareldsun@aamsun,cam
WWW. 2OMSUR. Com

2366 1074 P
2286 3938 / 2343 2750 ST
2797 9408 ey

adrmin@asahigroup.com hk
www.asahigroup.com.hk

28192 6192
2817 8741
yokoll@timeeity-hk com

Nl

2511 6077 —=

2507 5855

baa pEbrilliant-artcom hk
wiwwbrillfant-art.com.hle

2428 6911 ThEF
2420 0844 1B

info@banda.com
www.banda.com

2428 6911 e
2420 0864 Il
info@banda-sona.com
www. banda-sona.com

2658 D700 o
2658 0711 'l"‘i éllé'
Jehang@bergeon.ch

www bergson.ch

2407 3032 1 -
2394 066 gz @

JhhuB9@gmail.com
wiww.berlinkswiss.com

2793 3830 A

2790 7958 I
bestpow@asiansources.com

2362 6222 NEF
2764 2197 N

bestrap@netvigator.com

2307 1453

E

china@allanchina.com
www.allanchins.carm
ZH9R 7330 WS
2889 7987 L=]]
info@hchun.com

www biuchun.com

24199848 N A
2481 1681 N

agneslau@bomassintl.com

3549 65908 T
3549 6906 N Sl&
info@braspaort. hk

www brasport.com
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WATCH
REVIEW
s E,
JEWELTIME
REVIEW
BRH.ZE
BANDA

TOKYO
CLOCK &
TOKYC
WATCH
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EEEF
BROADWAY WATCH
co.

HEREFEAMROA]

BUCHERER HONG
KONG LTD.

WEFETT
BUDSON WATCH
CO, ETD.

ERREERERAR]

C & G Enviromental
Techriology Ltd.

L
CHENG TAK KEE

FACTRTT

CHEUNG KEE WATCH

0.

EmEEMER A
CHI LUEN WATCH
DIAL WATCH
LIMITED

CHILL DESIGN LTD.

FEEEEERAQS
CHING CHI

INDUSTRIAL CO., LTD.

Ei 7t TIEER A A

CHIT HONG
ENGINEERING LTD.

R RRRERAA

CHIT TAT CLOCK &
WATCH CO.,, LTD.

WG AEDE
CHOPARD HONG
KONG LIMITED

AL EE2TAR
Al |
CHOW SANG SANG

-

Jﬁﬁ?ﬁﬂﬂﬂﬁﬁﬁﬁ
A

CHOW TAl FOOK

-

CHUANG'S |
INNOVATION

INDUSTRIES LIMITED

i T
CHUN HING METAL
WORKS FACTORY

JEWELLERY CO., LTDx

JEWELLERY CO., ITD.
HEtalEHEEERELE

‘ Rapresentatiyva

BEE

WA YING HANG

B
JERRY TSANG
KWOK HUNG

B
LU WAN FEl

B o

WONG LOK TAK,

LUTHER

B

CHEUNG YUK LIN

CHEUNG CHING

PO

BHT
MALEUNG
SANG

T
KRISTOPHER
CHIU

maE
CHAN CHI'WAI

i (B
CHEUNG PAK
KUEN

EF
PHILIP LAU HEI
LAP

BTN
CHOW WN
SING

R
SHIRLEY LAM

. TN
LI Mee Sum

it
TANG NG
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Mail Bax 23W, Hong Kong Mansion,
1 Yee Wo Street, Causeway Bay, H.K.

B RITMEEIN AT E R L3
31/F, Times Tower, 391-407 Jaffe Road,
Wan Chai, Hong Keng

WA AR R EE10-16%
A TR L=

WALLKFIEE4ICHTT
14C, Sun Kin Street, Sheung Shui,
Mew Territaries

A R T e F e 7R 723R =
Room 7238, Well Fuhg Ind. Centre,

68 Ta Chuen Street, Kwal Chung,

New Teritories

A EROHWE I EE T RAE
Te1E |
Unit 12, 17/F, Cheung Fung Ind. Bldg,
23-39 Pak Tin Par St,, Tsuen Wan,

New Territones.

WA RR R ET e M 2381 2=
Unit 12, 23/F., Asia Trade Ctr,,

MNo.79 Lei Muk Read, Kwai Chung,
Mew Territories

NEELETMRAE TS AEMERS
Warkshop B, 4/F, Hop Hing Ind. Bldg,,
No 704 Castle Peak Rd., Kowloon

NEELA I RS B0 &
20/F., 8 Obserratory Road, TS.T

hAE RS SR E
27/F., 9 Wing Hong Street,

Cheung Sha Wan, Kowloan

ﬁﬁqﬂi&%ﬁﬁi‘éqﬂ T6E18TH I F AR
31

31/F, New Warld Tower,

16-18 Queen's Road, Central, Hong Kang

e PIRIEIHE18MRE L RE251E
25/F, Alexandra House, 18 Chater Road,

Central, Hong Kong

FHA SR E24 E TR IErS

PEEBC D ABR% FEPY PEES PRS- 3 GBS FARY FEERY AR FERS IAEBC FAES FEEY FERS DR FRES

2576 3341

2815 1968
2815 1768

2192 3333
27309483

2763 6769
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[

25760750

A
(L
jerrytsang@carl--bucherer.com hk
www: carl-f-bucherercom

2541 6822 —

2548 3392 |
2648 2032 |
admin@c-get.com
www.c-get.com

26797131

26797121 Ef]
2376 1088 3

2376 2322 E‘j

2481 7331 N

2485 0354 1N
clara@chi-luen.com

Q7816037

kristopher@ehilldesign-studio

24998113 r=?

2499 8182 S
cow@chingchl.cam
www.chingehi.com.hk

2427 2718 S

2489 9722 (54
info@chithong.com

9745 6188 & A
2770 9605 B gy
chirtat@asiansources. com /'
ctealtd@natvigator.com

3406 9300 -
3406 9333 {‘E} [
ricky law@chopoard.hk

www.chapard com

webadminBchowsangsang.com
eshop.chowsangsang.com
2844 6123 l

2810 4297
chengkarmbiu@chowtaifook com

=-.hr

2342 D145

[F’g[l

davidyeung@yuensang com hk /
franclskwani@yuensana.com hk -

www.yuensang.com.hk
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CARLF,
BUCHERER
"ER

Chopard
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FHERI T
CHUNG HING HONG
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oS T A
CHUMNG HING

WATCH DIAL MFY.

o B 7 17
CHUNG KWOK
CLOCKS & WATCHES
MATERIALS CO.
AR
CHUNG NAM WATCH
0, ETE:

ERZGEHERLT
CITIZEN WATCHES
(H.K) LTD.

-

P R R 2 A
CIVIS
MANUFACTURING
LIMITED

HEERED
ElRLA|

COFFER INDUSTRIAL
H.K)LTD.

W B = L T B R
28]

COLLECTORS
WATCH & JEWELRY
COMPANY LIMITED
COLOR MAPLE
LIMITED

COMO MILANO
INTERNATIONAL
LUMITED

FEESRERAR
COMTECH WATCHES
CO,, LTD.

BOEBREEES
PR 22 |]

CONF| METAL
FINISHING CO., LTD.

BEREEAERAT
'CORTINA WATGH
HK LTD.

= e EAFRERL A
CREATIME
INTERNATIONAL
LIMITED

T
LEE CHIU CHUN

FhE
LEE KWONG
WAH

LI K&\ MING,
HERMAN

PEGGY KWAN

FaH

KO SHUN HUP

DARSHAN
DAREKH

BAKONYI
LASZLO ANTAL

PRAEEE
CHAN YEE LING

=
LEE CHUNG

AR

DORRIS CHEAH

@A,
GABRIEL AU

FRTAFNEEM U AE B2
IMEEE

Rm. B, 31/F, Block 2, Sherwood Court,
Kingswood Vilias, Yuen Long,

MNew Territaries

MR KRERES LS E S22
3B

Rer. B, 31/F, Block 2, Sherwood Court,
Kingswood Villas, Yuen Long,

MNew Terntories

HFERFMEEHsERTAEEEE
Ren. B, 7/F, Luen Lee Building,

No.8 Lun Fat Street, Wan Chai, Hong Kong

T e | P RLRE 21
17-21/F., Chung Nam Building,

No.1 Lockhart Road, Wan Chal,
Hong Kang

NEEIRSE G B S 64TR 28
2/F., 64 Hung To Road, Kwun Tong,
Kowloon

RAESEE AB ElE 158 505=
Room 505, 5/F, 1 Hung To Road,
N_gﬁu Tau Kok, Kowloon

Unit B, 13/F, Astona Building,
34 Ashley Road, Tsirm Sha Tsul, Kowloon

NEEMEREREEAEI2EDE
Unit D1, 12/F, Winner Bldyg.,
36 Man Yue 5t., Hungham, Kewloon

Unit 109, 1/F, Mirrar Tower, 61 Mody
Raad, T.S T East, Hong Kong

RN TR T RSO
1Ef158ADE

Unit &D, 15/F, Block 1, Wah Fung Ind.
‘Ctr., 33-39 Kwal Fung Crascent,

Kwal Chung, New Territories

W H AR 2EN-43%

TE TR ANITIEER

i/F, Blk. E, On Wah Ind. Bldg., 41-43
Au Pui Wan St., Fo Tan, New Territories

EEPIREEAERSWHT
G/F, 53 Queen's Road, Central, Hong
Kong

EaRFELIERREREEAE
19025
Flat 1902, Massmutual Tower,

38 Gloucester Rd., Wan Chai, Hong Kong

PEBC FRE- FRERS- IRES

PRE

FREBES FRR- PERSY PERLY > BEERS FRERS FERY IEERS AR

2529 111
2865 0331

www.chungnam.com

2364 025]

2764 0574
herman_li@chk.citizen ca.jp
wiww.citizen, com bk

clvis@chvis.com, hk
wwwe.bulova.com

2344 3222
23459012

cofferindhk@hotmail.com

3622 2738
3622 2783
Info@collectors-w|.cam
www.collectors-w).com

3167 7007
3167 7004
info@calormapleltd.com

Q272 0989

hk officeBecomo-milano.com {
laszle bakony@comao-milano.com
www comao-milano.com

2419 2829

24192 15164
comtach@comtech-hk.com

2697 0345
2695 9052
confi@confimetal corm. hk

d@fnjl:s;zhﬁﬁhﬂtnﬁih'awa_tthnm
www.cortinawatch.com

2520:-2701
2861 3757

.-.
.-

:‘—'r |||

ey

VERSACE,
CASIO,
ROAMER,
QCTO,
TUGARIS,
CATERFILLAR,

PIERRE

CARpadIN
Citizen
Vagary

] Wﬂt‘ch,

Indapendant

Watch

BULOWVA,
Accutran,
Caravelle,
Wiftnaner

CARLY REX
DENMARK,
BARBIE,
ACTION
MAN

PATEK

PHILIRV.C,
BYLGAR|,

OMEGA
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Company MName
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T.IIIF - I':l_l'
BLyiness

a s ER O E]

CRYSTAL JEWELLERY
& WATCHES LTD.

DANIEL KLIEN
GROUP LIMITED

P ERAE]
DAUMIER COMPANY
UMITED

ERTFEELA
DAYTON

INDUSTRIAL CO., LTD.

BRERZE
DELTALINK
ENTERPRISES LTD.

DESIGNTIME
INTERMNATIONAL
LIMITED

DIAMOND DESIGN
T,

o EvENESRAT
@ DIAMOND WATCH
BAND

MANUFACTURING
3 6N I

i, FREFRAGLAE]
ﬁ: DOMINION WATCH
'.C'Gu I—m!

Say, i EEEE(ER)
R Z A
EAST ASIA WATCH
MANUFACTURING
(HK) LTD.

EEERAE

EASYTEC (ASIA)
LIMITED

EWHET
ELDORADO WATCH
Co., LTD.

—ESENEERLT

ELEGANT WATCH &

JEWELLERY CO,, LTD,

SREFNEED
B8R A

EMPEROR WATCH &
JEWELLERY (HK) CO.,
LTD.
ER A EHRAT
E-TECH INDUSTRIAL
DEVELOPMENT LTD.

WU CHANG
LUNG

R 1
LO KIN FAI,

STANLEY

YUEN PAUL
ANTHONY

ElEg
LUI YEE KIN

FUNG PUI CHING
TONY

i £
YUEN MENG

TING, LILY

[ 3E
CHAN LIN PAK

HHEE

WU KU CHUEN.

fE e
CHUNG SAI TAK,
HEMNRY

Fibi

LEE SHU HANG

FRE &
CHAN PAK MAN

JACK HO

S
TAY LIAM WAN

BiKIA
TANG WING LUN

| 121 ™R EE Corporate Members

& B E R 25108 16D

FEMAEREEEIOREE TR AE
— HiSiERE

Unit B, 5/F, Block 2, Wah Fung Industrial
Centre, No, 33-39 Kwa| Fung Crescent,
Kwal Chung, Hong Kang

ERNEAMEEEH 18-S RS2
2103= |

Room 2103, 21/F, Peninsula Square, 18
Sung On Street, Hunghem, Kowloon, H.K

I RRERR 2R A TR
1MEAE .

Block A, 11/F, 2-12 Kwal Fat Road,
Kwal Chung, New Territaries

F M E LEA91-50 1 E D TR
BEEBIE20-21E _ .
Unit 20-21, 8/F, Block B, Hi Tech Ind.
Centre, 491-501 Castle Peak Road,
Tsuen Wan, New Territories

B S EEARTEF LEAEAR1SE
Block &, 15/F,, Tung Chong Fty. Building,
653 King's Road, Heng Kong

REERDPEINEREE2IVEER=AE
oEAS : I
Unit A, 9/F, Southgate Cammercial

Centre, 29 Granville Road, Tsim Sha Teui,

kowloon

SR REEE | TR E LR K FaEBE
Blk. B, 8/F, Che Wah Ind. Bldg.,

1-7 Kin Hang Street, Kwal Chunag,

MNew Terntones

HFEEETETHESTEETH L
25F{EDE

Black D, 25th Floor, Ges Chang Hong
Centre, 65 Wong Chuk Hang Road,
Aberdeen, Hong Kang

AR S E M0 YA E
E—H16#D=E

Flat D, 16/F, Phase 1, Goldheld Ind. Bldg;,
144-150 Tai Lin Pai Rd., Kwai Chung,
Mew Territornies

ARSI T2 KESEE
Room B, 5/F, Kam Shing Industrial
Building, 1-11 Kwal Wing Rd.,

Kwal Chung, New Territories
EEPHREGAETOWEANEMT
G/F, Peter Bullding, 60 Queen’s Road,
Central, Hong Kang

NLAEZR 0 1E R RSN E e (37 22-723
Room 722-723, Ocean Cantre,
5 Canton Road, Tsim Sha Tsui, Kowloon

e ke 12 2B T 25 2.5 87 (n 2548
25/F., Emperor Group Centre,
288 Hennessy Rd., Wanchai, Hong Kong

TLEEE 12 08 WS SOV AT A B8 F i8R0
Room BO?, 8/F., Housa of Corona,
50 Hung To Read, Kivun Tong, Kewloon

FPERY ILEC FIRER- FEP- FERS FEERY FRAES IERS FER- FEEY AR FADS FARS- FEER- FRES

2756 6575

2305 0352
info@crystal com hk

2612 1669

2409 7782
info@sunmex.com hk
sunmex.com hk

2356 9300

2356 9799

stanleylo@richburry.com.hk

www.daurmierwatches.com

2422 4404
2480 4627

tonychung@dayton.com.hk
www.dayton.com. hk

2417 3078

2417 3915
deltalink@warch-parts.com

www watch-parts.com

2563 D171
25657772
julian@designtime.com.hk

2367 5128

2367 5126

ddesign@netvigator.com

2427 7181-2

2420 3079

diamondw@hkstar cam

2873 3616
28731725

dominion@dominian.
com.hk

2517 3000
2517 3050

admin@eastasiawatch.com. hk

3418 6818

2422 6681

richard@radarintarnationat bk

25227155
2668 5372

3101 94692

2730 4033

stan lee@henadeligroup com

www elegantwateh net

2836 2442
2891 6286
andyy@emperargroup.cam:hk

2389 14620

2389 1800
eteth.hraﬁﬁletﬂg,_maﬂlmm

= P

¥

ﬁ}iﬁ
bt

SEZAIKEN,

SUPERPART

DIMINCN,

DEMAIN,
PEGASUS

LUKCOM
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Company MName

EERET M ER ST
ETERNA (ASIA}
LIMITED

B IR A ]

rEFERLRE
EVER FOUNDATION
CO., LTD.

ERBERAR
EVEREST TIMELTD.

ExZREERLT
EWIG INDUSTRIES
CO. LTD.

B AR A
FATHTEX TIME LTD.

REEFREEL A
FAST SHINE
INDUSTRIES LTD.

BEFEEERELA

AT TAT LEE WATCH
COL, .

FLOWER DIAMOND
LTD.

BTEEERLFYa
RHHEHERE

'FORTUNE SILVER

HOLDINGS LTD T/A
TIME WATCH

Z BT A B
EAEROA
FRANCE CITOLE

HK BINLI
INTERNATIONAL
INVESTMENT
LIMITED

FIEREERAT

FREE TOWN WATCH
PRODUCTS LTD.

mRFERN
FUNG LEUNG KEE
WATCH CO.

BT

"EURCPEWATCH CD., YAU CHI KT,
D,

JEFFERY

L3
YAU KE|

TANG QI
SHEUNG,
DAPHNE

FRER
CHU LUK WAH,
JACKSON

BRI
JOHN WONG

HiEE
ALBERT YAU

g
WONG NGA CHI,
ANGIE

£ 8
YUEN HENG
TING, LILY

L
LAM LUEN
KWONG

Frig
LI JiM L

LAU GARY SUN
TAD

EEE
FUNG TING
CHEUNG

NEEF T EER | RIRE SRS 198
1902-04%

Units 1902-04, Level 17, Intaernational
Commerce Ctr,, 1 Austin Road \West,
Kowlaon, Heng Kong

MRS R AR B 65U T B LI T
G/F, Auto Plaza, 5 Mody Road,

Teim Sha Teu) East, Kowloan

NEEREDEERNRELPEES CR06E
Unit 206, 2/F., Cheung Sha Wan Plazs,

833 Cheung Sha Wan Road, Kewloaon

MR URESESIRIE33
33 Cambridge Road, Kewloon Tong,
Kowloon:

R RS TR R E L 04
10/F., Chinabest International Centre,

8 Kwai On Road, Kwal Chung,

New Territarias
NENESENEINLRRS
1EA3EE03=E

R3 803, Enterprises Square Tower 3,

2 Sheung Yuet Road, Kowloon Bay, Kin.
NESRREAE MR NEEREE2E
2216% o

Room 2216, 22/F., New Tech Plaza, No.34
Tal Yau Street, San Po Kong, Kewloon

N E SR EE2HIEEE R AR
FEAE

Unit &, 9/F Southgate Comm Centra,
29 Grarnville Road, T5.T,, Kin,

NEBMEI I EFEEE R 2EES

hEESE EHHE 158t AR T e LR
S/F., Wing Ming Industrial Cemtre,

15 Cheung Yue Street, Cheung Sha Wan,
Kowloan '

Shop Gé, Tal Yau Plaza, 181 Johnston Rd.,
War Chai

=

) Ee
=" Components

AR IRE-

2B PRS- FEER- FERS FREC JRRS FERY FJAERY FRBRS

PREP- FEER

2805 0574
2065 2583
frankie s@sterna.com

2723 0622

2311 3995

wWw.auropewatchcompany.com

3529 1509
3529 1507

averfoundationd] Byahoa:cam hk

2370 3761
2370 3596

averest@netvigator.com

2342 2192
2343 5799
gwig@netvigatorcom

2796 3595

27960712
heidi@blauling.com
wiww.bilauling. com

23180223

2318 0414
info@is.com. bk
wiw watchbracelets com.hk

2192 2727
2789 4233

angie.wong@ftlwarch.com

www, flwateh com

2311 1B6S
2311 1800

2723 9989

2723 6886

info@timewatch.com hk

wwwitimewateh.com.hk

6943 7847

2782 3320
tina-citele@hotmail. com
www binliwateh.com / waw,
citole-watch.com

2744 3193

27449219
ﬁlm@'&e&quxnm

2572 2450
28310132
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Alange
& Sohng/

Audemars.

Pigust/
Blanepain/
Cartierf
Chanel/
Chopard/
Franck

Muller/WE/

Panerai/Patek
Philippe/
Plaget/
Richard Mille/
R/ Tuckor
Epos Swiss
Wateh,
Hong

Kong
China

FS, Fine
Selection

Jarma

JEAN
LYEVE;,
BULER,

SULTANA
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Company MName

WM HROE]
GALTISCOPIC LTD!

FHEEILEE
ER4A

GIANT METAL
MANUFACTORY LTD.

R EIRD A
GLAMM HOLDINGS
LD,

tH A (F )
B8R4 A

GLOBAL BOND
HOLDINGS. (HK) LTD.

T EiR 4 E]

GLOBAL

TIMEPIECES LTD.

FEHERMER L
GOLD FUNG

RELIANCE GROUP
LTD.

= MINEHR L E]
GOLDEN HAWK
MAMUFACTORY LTD.

TR ETERAA
GOLDEN AGE
JEWELLERY LTD.

ETEAMERR A
GOLDEN CROWN
WATCH BAND MFG.
€O, LD,

EHEHFHRAF]
GOLDEN DRAGON
INDUSTRIAL
LIMITED

FIEEEFEER
2]

GOLDEN POWER
CORPORATION
(HONG KONG)
LIMITED

ERR R B R 2]
GOLDIAQ CREATION
LTD.

RS MESE
GOOD WORKS
METAL MFY., LTD.

B iR B A E]
GORDON C. & CO,
LTD.

ARBRTERAF]
GRACE CLOCK &
WATCH CO. LTD.

= /mEE
WONG EMME

et
WONG TIT SHI

ELISE TSUI

B
KiU MIU

RONALD

=2k
LI SHU KEUNG

PR
VINCENT CHAN
CHI TAD

i
JOHN M. 50

1 5
STEPHEN YEUNG

TAPAS GHOSH

A
CECILIA CHU

YIP ME| CHU,
BRONIA

Eif s
CHOW KAM
KWONG,
GORDON

FEE
CHAN WAN TAK

| 123 MR EE Corporate Members

.

Upper GfF, Peace Mansian,
8 Peace Avenue, Monakok, Kowloon

HAEXRB A BN IO R S A EBE
SIEI= _

Flat B3, &/F, Po Yip Bldg., 62-70 Texaco
Road. Tsuen Wan, New Territories

fLgeis > B2 B4R 2168
Unit 216B, Inno Centra, 72 Tat Chae
Avenue, Kowloon Tong, Kowloon

NERPHERE2SRIWARESIE
3=

Unit 307, 3/F, Lippo Sun Plaza,

28 Canten Road, Tsim Sha Teui, Kowloon
NEERESEERE SR TRF LT
9/F., Wing Ming Industrial Centre,
15 Cheung Yue Street, Cheung Sha Wan,
Kowloon:

NEEED BB ELREE ZHT06E
Unit 706, 7/F, Tower ||, Cheung Sha

Wan Plaza, 833 Cheung Shas Wan Road,
Kowlcon .

75 OB 1 0N 97 0 TR A E 1 BHECHE
Fiat C, 18/F, Sunrise Industrial Bullding, 10

Haong Man Street, Chal Wan, Hong Kong

IR EEETRATERE TS AR
21FHDE

Blk. D, 21/F, Houston Ind. Bldg.,

32-40 Wanag Lung Street, Tsuen Wan,
New Territories |
MRS REER T ETE AN
1HE10ATE

Unti 10A1, 10/F., Hoover Industrial Bldg.,
26-38 Kwal Cheong Rd., Kwai Chung,
New Territories

SRR BRESTR AT I RS 1ED

FIRCE

Flat C, 20/F, Blk. 1, Tai Ping Industrial

Centre, 57 Ting Kok Road, Tal Po,

MNew Territories

NLEESLHGER ST SR A L2204
Raom 204, Tower 2, Harbour Centre,
8 Hok Cheung St., Hunghom, Kewlaon

R R RS R A B G
10 CE=E )

Fiat C8, 10/F., San Po Kong Bullding,
24 Yin Hing 5t., San Po Keng, Kowloon
Unit 1101-2 & 1109-12, 11/F., Tower 2

Metroplaza, 223 Hing Fong Road,
Kwal Chung, Mew Territories

SURE S AN BLSER R R AT AR T A
47A, A1, G/F; Fung Weng Village,

Pa Kong Village Read, Weong Tal Sin,
Kowloon

IERS FEES FRES

FRES- >RV FURC AR FREERS AR FREBS FRBS

FERY FRRP-IIRRC PRBS

3102 0600

3118 3318
secratary@aaltiscapio.com
www.galtiscopio.com

2416 1485

2413 6344
giant@grantmiy.corn.hk

2763 1303
2341 7278
info@alamm.com.hk
www.glamm.com:hk

2730 8883

Candy.chauliglobalbondhk net

www.almawatches caom

2745 4233
27458333

infe@globaltimapieces.com

2881 0298
2881 0650
vincent@goldfunagroup.com

2896 8768
2897 0156

vincent.chan@goldenhawk com hk
www.goldenhawk com.hk

2476 0397
2442 1154

2407 4711
2407 5969
gewatch@netvigatorcom

2121 0810
2121 0877
tapas@excelvast.com

2667 2125

3125 2600
battery@goldenpowsr.cam

2356 7438

23561738
goldiag@netvigator.com
www.goldiag.com

24202246
24200014

gworks@netvigator.com

3793 7000

2480 4667
gencoBgordanc.com
www. gardon.com

2321 5730
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NBA,
MNANO
BLOCK,

SOLTEK,

ANDREA
PALAMA
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Company MName

& B R AR 2]
GRAND LION
INDUSTRIES LTD.

—§EMEF
H INNOVATIONS
COMPANY LIMITED.

EERHEERAA
HANG KEI
ELECTRO-PLATING
o, LTD.

BT

HANG ON CLOCK &
WATCHES

ExmEsBRS
BIRAT

HANG YIP WATCH &
METAL PRODUCTS
LTD.

EAEE S ot T
2]

HANSON METAL FTY.

LTI,

RS
HAPPY GARDEN
WATCH CO.

=R AR S A
HENGDELI
HOLDINGS LTD.

FHREENEERAF
HEMRY WATCH

AND JEWELLERY
COMPANY LIMITED

EHE I EEEROE

(LR &5 (o
HERALD

'ELECTRONICS LTD.

B |
HIND CORPGRATION

E R L7
HING WAH COMM.
§BE

EaximEERLF
HING Y|P
WATCHSTRAPS
MANUFACTURING
LTD

Ui ik [ e 5 L R PR L ]
HIF SHING LEATHER
WATCH STRAFS MFY,,

D

I U A N
HK W_-ﬁ.TEHE_.ﬂ.N DS
CORPORATION LTD.

TEERESHD DS
HONG KONG METAL
WORKS & GENERAL
EXPORT CORF.

HED
TSOI CHI LI

il
ERIC SO

FER
CHUN CHUN
CHUEN

fil e %

e w1
YIU CHUN HANG,
CHRIS

BN |
JACKSON LAM

HERE
PAK CHEONG
LOONG

EKE
HUANG YONG.
HUA

AL
GEOFFREY KAO

ROBERT
DORFMAN

GIRISH
SHUNJHNUWALA

R

Bt
WONG WA KA

2HE

NG CHOR
CHUNG,
EDMOND.

RAMESH AHLUJA

T
SHEN VEN YAQ,
MINCENT

Fif AR M R3S  HE T R
4HER=E

Unit B, 4/F, Century Ind. Ctr,, 33-35 Au Pui
Wan St., Fo Tan, New Territories

Room 1804, Eastern Harbour Cantre,
28 Hai Chak St Quarry Bay, Hong Kong

SRR BRI FI 2R 1201 =
Unit 1201, 12/F, Riley House,

88 Lei Muk Road, Kwai Chunag,

MNew Territories

NEEEREERE 1 9N ET O 6
1608-09=

Rm. 1408-09, 1&/F., Seaviaw Centre,

139 Hol Bun Road, Kwun Teng, Kowloon

NEH WE206-2080 B E TR A @2
2/F,, Shing King Ind. Bldg.,

206-208 Choi Hung Road, San Po Kong,
Kowloan

MRS NEER0ECE

380509
Unit 3805-09, Tower &, The gateway,
Harbour City, Tsim-Sha Tsui, Kowloon

Tt 58 e e 225 One South Island
1618

18/F, One Island South, 2 Heung Yip Read,

Aberdesn, Hong Kong

R RESE 12 IR A BHERE

Unit B, 2/F, Tai Tak Ind. Bida., 2-12 Kwal
Fat Rd., Kwai Chung, Mew Territaries

FHPIEGEEEI MRERITUE
Raom 1704, Universal Trade Centre,
3 Arbuthnot Road, Cantral, Hong Kong

REEX —CP AR 14 AHE BI3ig
Flat C. 3/F, 14 Osmanthus Road,
Yau Tat Chuen, Kowloon'

BN E AT TR E P 702E
1702 Western Centre, 48 Des Voeux Road
West, Hong Kong

NEERAHEEAT2 4B RS T w0 F 1 5
1248 ViE

Flat ) 12/F, Phase 1, Kwun Tong Ind. Ctr,,
472-484 Kwun Tong Road, Kwun Tong ,
Kawlaon
REE%@“EE&EEH%&?EﬁEM?E
14/F, Hart House, 12 Hart Avenue,

Tsim Sha Taul, Kawloan

=

) Ee
=" Components

FEBPS RS- FRRS- FERYIIREEC FER- FRES JEDC FARY FREBS ARV A FREDL FREBS PERS PRBS

27957070
2795 3101
grandlion@hennex.com

3422 3098

3422 3099
atic@hicdwatch.com:
www. hidwatch. com

2420) 3368
2420 6BH3
hangkei@1463.com

2343 5296

2797 8327
hatigylp@hangdyip biz.com. hk
home netvigator,
com/~hywatch

2327 D131

2352 2605
hénﬁﬂﬁﬁﬁanﬁﬂﬂ,ﬁﬂﬁihk

9261 6498

2375 0788
23758010

alaine@hengdeli cam.bk

2554 1231
2873 5008
gnicar@enicar.com

2426 422
2480 4622

info@heraldelectronics. com
wiww heraldelectronics.com

2165 1000

2341 1165
watches@hindeorp.com

23810514
2381 6038

2547 79

2858 1422
hingyip@hingyip.com.hk
www hingyip.com hk

2345 9588

7978257
edmondng?18@gmail. com
wivw.stylewatch comihipshing

2349 6999

2721 6665

straps@hlkwatchbands. com
www.watchbands.com. bk

2545 8044-5.
2544 7948

hkretal@iohk.com
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Buginess
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Company Name

FERERTAR =i NEEPZEMEIIREERLI09E J 2371 2690 s 7=
BIRAR] WONG BING Room 909, Sterling Ctr., @ 23712448 =i R T
HONG KONG SEN KEUNG, ALAN 11 Cheung Yue SL Cheung Sha Wan, senfungpvd@hizretvigator.com
FUNG VACULM | Kowloan #  wwwsenfung.com.cn
PLATING CO,, LTD.
ICE UNIVERSAL Bi=E NEERPHEFGTEHERERTTIB0E < 31885909 T =
LIMITED CHRISTY SO Linit 1818, 18/F, Star House, - g 31835910 %
3 Salisbury Road, Tsim Sha Tsul, Kowloon g8 christyso@ice-watch.com
#  wwwice-watch.com
BrEmepgRoE ES MAERESE SR REAEAENRE 0 20197744 e =
IMC GROUP LIMITED ~ CANDY HO Unit &, 9/F, Block A, Profit Industrial @i 26120664 = '
Building, 1-15 Kwai Fung Crescent, Bz marketing@ime-groupltd.com
Kwai Chung, New Territories #  wwwime-groupltd.com
KRF=TT e F) J 23684883 A Iﬁ —
IMPERIAL JEWELLERY M4 FUI LEE, @ 2311 6963 I
& WATCH CCu PHILIF & imperial watch@
imperialjewwatch biz com hk
.H.. ===
Bl 2 BFR B R 2 5] W EE WA RER R 125 TR R EEE < 23170890 EF" a
INDEPENDENTIME TAY KA CHUNG, B811F G 2414 3928 e
INTERNATIONAL CO., CLEMENT Raom 811, Tai Tak Industrial Bidg,, &= clementtay@independentime,
LTD. 2-12 Kwai Fat Road, Kwal Chung, eorm hlk
MNew Territories ® —
T = FARRS I 0WE R TR g 24399499 gaty
INFANTRY COMPANY WA KA LUN —H4BAE @ 24399429 /5
LIMITED JASON Unit &, &/F, Wah Fung Industrial Centre, B jason@infantrycoicom
Block 2, 33-39 Kwal Fung Cresent, W wwwinfantry.com
Kl Chung, N.T.
AR 2 A CHEUNG NGAN ~ Workshop Nos.8-9, 17/F, Lucida Ind. Blda, 0 2401 1808 S —
INSPIRE WORKSHOP MING 43-47 Wang Lung 5t, Tsuen Wan, NT. @i 2401 2808 L
LTD. N orange@inspire-workshop. com
#  wwwinsplre-workshop.com
IR 72 A L 2 ] aF R FRTEFHEEYRMEI RS0 0 25540225 e INTINA
INTERNATIONAL HUI' WOR LAM, ADE d 2873 5946 = =l
TIMERS LTD. WARREM Unit A:D, 14/F, Sun Ying Ind. Centre, g2 intima@hkstar.com
9 Tin Wan Elnia. Aberdeen, Hong Kong w —
BERETERAE ERA Hi B R AT (S EIR 0 1088, J 2796 3595 NSF A
JOHN KAISER-TIME ~ WONG YIP DI & 27960712 SY] T
LD, KONG Unit B & D, 10/F.,, Chinabest International g johnkaiser@natvigator.com
Centre, 8 Kwai On Road, Kwai Chung, New #® —
Territories
FIRREERAE =EE g 24241102 hR -
@ K&SWATCH KWOK WA YIP @ 24202153 Lf_ L
A —
REGBERERAA EEH 0 R AE 308 g R — HAe12E J 27240999 M —
KA SHING MAGGIE HON @ 27227829 ?Q'E:) I|J1£‘jl
JEWELLERY & WATCH B davidng®@kashingwatch.com
LTD. #  wwwkashingwatch.com
RRERTTIEEER HoH NEERDPEEEFTEAMT S 23922928 b @ =
2] ROCKY NGAN  G/F, No.9A Humphreys Avenie, 34210998
KAM KEE WATCH Tsim Sha Teul, Kawloon m —
COMPANY - & —
(HOLDINGS) LIMITED
EIFIERETT Fh o 2527 4464 e —
KAM SZE WATCH CO.  LEE HO KUEN @ — J
g -
ﬂ =
£ REEEEEER CATC FUNG JLRER DI B RGE 7= SR A J 2301 8188 [ —
= Jbm1 64816075 @ 27234965 ]
KAM YUEN (GROUP) Suite 1607, 16/F, North Tower, World i catofung@kamyuen.com
INTERNATIONAL LTD. Firance Centre, Harbour City, 17-19 B wwwkamyuen.com
Canton Road, Tsim Sha Teul, Kewloon
RWIHGT LRERLA HEEH NEESBERHZATVIHETIRKE J 2744 688! foup =
KENTEX CRAFT (TD.  HASHIMOTO BT @@ 2744 4911 S
MNAOKI 4, 11/F, Sun Cheong Industnal Building, e calvert@kentexcraft.com
2-4 Cheung Yee Street, Cheung Sha Wan, @  www.kentex-jp.com

Kowloor
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Con Iy fame

iR
KIM TAK WATCH €O,

EWEFEER DA

KIMSI COMPANY
LUMITED

SHUEENERAT
KING FOOK
JEWELLERY GROUP
LTD

GRETTERAR]
KIT SHING WATCH
COMPANY LIMITED

TR RRTT
KOON ON €O,

-

nEEEST
KOWLOON WATCH
co.

=

FHELEREAT
KWAI KEE WATCH &
PLASTIC CCO:

e A R S
Q KWOK WAH METAL
WORKS

Ml ER R
KWUN KEE LEATHER
WATCH STRAPS MFY.
LTD.

B+ RITERAT
LA SUISSE WATCH
CO. LTD.

oo MERETER
LAM KEE LEATHER
WATCH BAND CO.

LEW TRADING CO.,
LTD,

FEERT
LEE FUNG WATCH
Co. |

-

ol e
LEE JIM KEE WATCH
CO.

HEREE B
LEE MAN WATCH CO.

BN EITTERL
LIFE TIME WATCH
CO.

-

rEe
NGAI WANG
FUNG, EDMOND

i
YEE KWAN
YEUNG

3 Fiay
BORIS CHIU CHI
HO

ERE
FEING BUN,

SHING

= 3K
WONG KAM
SHING

C3
CHAN SUI SUM

[EIREAE

HiAaE

LAM POON TAT

T
ANTHONY
TSANG

HER
LAM KUEN KIT

HEEE
SZE KWOK PAN

LEUNG MOON
SUM

PR AL
CHAN CHAU PO

=@E
MOK KIN MAN

B
DONNY YEUNG

LR
Whalssala

@

HFAiL {EEEI63TH T
G/F, 463 King's Road, Narth Point,
Hong Keng

FFERSEENOREER 68785
Raom 7-8, 16/F, International Trade
Centre, No.11-19 Sha Taul Road,

Tsuen Wan, Mew Territorias

: ?ﬂ:".- King Fook Building,

30-32 Des Voeux Road, Central,
Hong Keng

ARSI AE211-238 E g s
3¢ F 5%

Shop 5-6. G/F, Healey Bullding,
211-223 Castle Peak Road, Yuen Long,
New Territories
AREANEEHITESIRIE

Rm. 422, Man Keung House,

9 Tal Hang Sal Street, Kowloon

Room 16-18, 22/F, New Tech Piaza,
Mo 34 Tai Yau Street, San Po Kona,
Kowloon

T HsEER
Flat B, 4/F., 41 Kennedy Road, Hong Keng

NEXDHEILFIE16MKENER 16T =

h*&%ﬁiﬁﬁﬂ% 1R AR TR ] 248
4-5=

Flat 4-5, 13/F, Wah Shing Centre,

11 Shing Yip Streat. Kwun Tong, Kewloon
B/t i S AR 48 15R

481 Hennessy Road, Causeway Bay,
Heng kKong

XA RERERG-TWH

T AEAEI0E

Room 201, 2/F Onental Centre,

&7-71 Chatham Road South, TS5.T, Kin.
THBTHEFEMTET

G/F, 294 Hennesy Road, Wan Chai,
Hong Kong

NEEAPIEIESE 12D T
Ground Floor, 12D Carnarvon Rd.,
Teim Sha Tsui, Kowleon

. b (i)
[T (BT

PEHBY FRARY FRPS FERC RS FERS- YERY RRS AR FERC F DEY IAES- PEES FERS DB IRES

2811 5289

2798.0989

2796 4678
kimsiZbiznetvigator.com

2302 3300
2877 6433

2476 1482

2442 1454
chiuchiyeunghk@yahoa cam hk
www.kitshingwatch.com

2779 4686

23971 7483
2789 4233

kowloonwatch@
kowloonwatch . com
www kowloonwatch.com

2573 9483

2344 0362
2343 9545

info@kwunkee com: hk

2893 6088
2838 4981

2542 2062

2851 3208

31050045

na’watchgroup@gmail.com
wwwe.no? watch.com

2722 D083

25737120
sam@rayalartwateh.com

2376 2788
2376 2090

2717 8099

2367 2369
2724 5140

HEl =

.ului;_,,__ ],

.
BLyiness

2

—
iz
i

]

L0

2y

—r

-

ﬁ.

@i & 8 Corporate Members '1__1 26

i



F5E € 2 Corporate Members

R

Con Iy fame

FERERREES
ERAF

LIN TAL
INTERNATIONAL
GROUFP (HONG
KONG) LIMITED
LIONROCK
BATTERIES LIMITED

BrERERLA
LOYAL LEGPARD
INDUSTRIAL LTD.

-

SERIEE LA
BiRAF]

LUCKY PRECISION
€O, D.

BT
LUEN HING DIAL
WORKS

-
-
=

@ LUEN HING WATCH
co.

AR EEIRAE]
LUK FOOK
HOLDINGS CO., LTD.

WET
LUEN HING HONG

IR
LUK NUEN KEE

LVMH WATCH &
JEWELLERY HONG
KONG LIMITED

e RS
sREaE
MANSION WATCH
CRYSTAL MFY,, LTD.

Q

@ =R EEFEERAA

-

MARIDO INDUSTRIAL
GO, LTD:

hEFRAH
MARTEC LTD.

MASTERMIND
MANUFACTURE
LIMITED

SEERTT
ME| MEI WATCH CO.

e

=9
Rapresentatiyva

LAM CHUN YIN

P
YEUNG MAN
YUNG DAVID

s
KENNETH KWOK

VR i 25
CHEN CHING
KWEN

T/ R
TSANG HON
KAL/ |
LAM KAM MING
Bk

THEN SUI SEN

HEE

E 50

{oy EE
HO MAN FA|

B
MNIO KAM KIE

A
S.K KWOK

Sz
DEREK PUT

FapeE
LEUNG WAI TAK

127 @HER Corporate Members

Room B, 6/F, On Fat Ind Bldg,
12-18 Kwal Wing Rd, Kwai Chung, N.T.

NEE T IVEF E 55685

TS TR 2iEA=

ZA, Freder Centre,

68 Sung Wong Toi Road, Kowloon

A R R 30O WA T A
Unit K, 20/F., Houston Ind. Centre,
ﬂ#ﬂWang Lung Straet, Tsuen Wan,
New Territories

Fi AR B SRS R R A E AT IR
S IE

Unit 5-7, &/F, Fook Yip Building,

23-57 Kwial Fung Crescent, Kwai Fong,
MNew Territories

NEEPES 239 AR R O
Luk Feok Jewellery Centre,
Ne.239 Temple Street, Jardon, Kowloon

EEAEH G WHE N1 7EAE

24/F., Oxford House, Talkoo Place,
979 King's Road, Island East, Hong Kong

RS AR BRI E RS (718
1ERE

Suite 710, 7/F, Kwal Cheong Centra,
40-52 Kwal Cheong Road, Kwai Chung,
New Territories

NEERPIER LB FEEIMENRTITIE
1720=F

Room 1720, 17/F., Star House,

3 Salisbury Road, Tsim Sha Tsul, Kowloon

=B ka2 D
Fiat D, 22/F, | Tal Harig Road, Hong Kong

REL FRE- FERY FEARY FPERS FRRS FEPY PEES AR F BES

FERS JEDS> FRBY FREBY- FRES- ¥

2614 3778

2421 3808

2487 9234

BEl =

.ului;_,,__ ],

.
BLyiness

2614 3288
accounting@lintaihk.com
frankie@lintathk-com
www. lacman hk

2319 0723 1S

info@llonrockbatteries.cam
www. Honrockbatteries.caom

2407 5535 ha
2408 8331 '&f
timeciti@netvigator.com

2511 6198 PE
7519 7883 I
lucky@luckyen.com hk

. =
2795 9702 lL\E

Iuen;hin;[';;@'l &3.com

=
=

X
LSy
— !
—
— |,

2489 B365
vykin@natvigatorcom

2527 3156 ﬁj
2783 2728 o
2782 6016 5

www luktoolk.com

2524 6311 T

— LI
2881 1631

2881 1632 @‘ [E
mendy cheung@

lvmhwatchjewelry.com /
benoit.toulin@
lvmhwatchjewelry.com

www lvmhb . com

2426 2021 B

manslens@netvigator.com

2314 2888 NG A
2376 2663 el
marido@netvigator.com

2707 9050 L
2318 1966 [

infa@martec:cam. hk

35598 34691
3998 3697

[tlay Watch

MARTEC

MIRADA
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Company MName

EfFFERERAT
MEMORIGIN WATCH
COMPANY LIMITED

MG LUXURY ASIA

PACIFIC LD,

HERMESERAT
MILAN WATCH
BANDS CO., LTD.

HUEEEREAT

MING FUNG
INTERNATIONAL

LIMITED

EEERERERAS
MIRA WATCH

INTERNATIONAL LTD.

MODERN CONCEPT
WATCH LIMITED

EARTERL A
MONG KOK WATCH
COo, LTD.

SEEERAA

MONT RES SA LTD.

T = NG
MUIFA WATCH CO.,
LT,

EREEERAT
MYER WATCH LTD.

EREEERmEER
]

NAM KEEN WATCH
PRODUCTS FTY, LTD.

BEEIBERLA
NAM WAH WATCH
CASE FTY, LTD.

SREFGETERLA
NATIONAL
ELECTRONICS &
WATCH CO., LTD.

PR T ()
BIEAT
NATIONAL
ELECTRONICS

(CONSOLIDATED)

LIMITED

‘ Rapresentatiyva

oA
WiILLIAM SHUM

E-7
PHILIP WONG

R
TAM CHEUNG
YUl

FHEX

E=1
BRENDA CHOW

SRR
FONG PAK KAl

o) iy e
TSE PING KWAN

A5
JOHN NG

BIER
KOH PUAY CHER

AR
BENEDICT SIN

F i
HEE

AT
TSE 5IU KONG

FEE
LEE LOEWE BON
CHI

FEERKTEENNRFEIENE 58
BB04E

Unit 4, 8/F, Phase |, Chal Wan Industrial
City, 60 Wing Tal Road, Chai Wan,

Heng Keng

et ARIER 18 EEWIET L2918
29/F, Citicarp Centre, 18 Whitfleld Road,
North Peint, Hong Kang

AR R B ES 103 T LT
Bi1EE

Rm. 1, 1/F. Suriray Ind. Centre, 610 Chs
Kwa Ling Road, Yau Tong, Kowloon
WSt ST R 223 R A ER i RIS 2 HE 1818
1801-07 R11-12%

Units 1801-07 & 1801-12, 18/F,

Tower 2, Metraplaza, 223 Hing Fang Rd,
Kwai Chung, New Territories

e a e me T E LR (2218
B .. |

Unit B, 22/F, Sun Ying Industrial Centre,
No. ? Tin Wan Close, Aberdeen,

Hong Keng

NEEBR SRR IEEE
2BHEGE

LA I RS B S0 £ L F R 17A
Shop B1174A, Holiday Inn Golden Mile,
50 Mathan Road, Tsim Sha Tsul, Kowloon

&8N R R E 1 LET0-745

G F A ER TR |

8/F, Amber Commercial Bldg,, 70-74
Morrison Hill Road, Wanchal, Hong Kong
JLRBATHNE M E4 1 SR AT T o PR
Flat C, Ground Floor, Kaiser Estate,

41 Man Yue Street, Hunghom, Kewlaon

MRS AREEESTe M IR AEE -8
ATTE

MNeo.2, 4/F, Yee Lim Ind. Bldg., 8 Ka Ting
Road, Kwal Chung, New Territaries

NEE IR P IRPRET 1 09 | 18
1/F., 109 King Lam Straet, Sham Shul Po,
Kowloon

ERE B AGE2325 I 8 T & A E 1 5ig
15/F., Shing Dao Industrial Bullding,
232 Aberdeen Main Road, Aberdeen,
Hong Kong

FEPIRSHNWENES

SR REDROE

Sulte 3201, Gloucestar Tower,

The Landmark; 11 Pedder Street. Cantral,
Hong Keng

FEEe RS- PR FIRPL UL ¥ DRSS PUBS

PRBS FRES IRE- AR FRARS R B PERS

29760108
2556 6390

shum@memeorigin.com
wWiww. memaorigin.com

27360820

27361362 |
customercare-asia@

mgiluxury.com
2390 0348
2789 B366

= =Ml F it
Type O Brand

BLyiness Mafme

A, CONCORD,
MOVADO,

rin@natvigator.com

2346 5255
2772 7650

enquiry@mingfunggroup.com
www.mingfunggroup.com

3793 7000
3793 A1

brenda@mirawatch, com
wiww mirawatch, com

3563 9243 hS @ —

3563 9250 IS

chrisfong@mew,com hk

www.giorgiofedan1919-

watch.corn

2787 6632 /9438 7922 I; BALL TITONI,

2870 2020 ﬂ ERNESTBOREL

tsepingkwan@gmall.com ENICAR,

== SANCOR:
SEIKD CASIC
CITIZEN,
TISSOT,,

| _ BLLOVA

9195 1849 SR —

mantras.sa@hotmall.com

2891 5443 A TITCNI

2572 1780 VI

info@muifa.com

27730773 S MYER

27731773 Y WATCH

info@myer.carm.hk

2426 68214 =]l_ —

2480 4243 1 1

2741 40814 G =

2785 3552 s

2554 1151 T —

28731737 IS

info_nati@national.com:hk

2529 2021
2529 7436

@ E 8 Corporate Members ':_‘1 28
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Con Iy fame

it RS S
BIRAA

NEW WORLD TIME
INT'L LTD.

fME RS
ﬁ NG CHAU SHUI KEE
WATCH CO.

NGSVE LIMITED

e B ESEHmE
g3
OLR CRYSTAL
MANUFACTORY CQ.,
LTD;
e BFBHEER 2T
ﬂ OCEAN PLATING
FACTORY LTD.

32 5 = (A )
el

@ =
OLYMPIC WATCH &

JEWELLERY CO., LTD.
ZERITEESA
ON HONG WATCH
=G ETE.

OPTIMO GROUP
LIMITED

@ B EAE
ORIENT OPTICAL
CRYSTAL MFG., CO.

— B EGERAA
Q ORIENTAL WATCH
0., LTD.

PAC ASSET LTD.

BETAEMAR
PAC HUMG HONG
LTE.

-

afif R B 2 ]

PAPER
COMMUNICATION
EXHIBITION SERVICES

BEFEERERAF
‘PARAGON
INTERNATIONAL LTD.

BEFRTERE2A
PARCEL PRO (HONG
KONG) LIMITED

F5E € 2 Corporate Members

CHEY. RAYMOND
LEE

Rifs
CHAN SHI PO

=ER
KINGSLEY
WONG

nEAL

YEUNG TAT

SHING

s

LAL LIL

ol
YEWN KA YIU

DELON

ST
NG LO LO

KINGSLEY

WONG

fe] i
HO CHE SHING,
DAVID

BEAE
M. B YEUNG

HES
KWAN 50 KAM

i 02
CHEUNG PUI
LING, FANNY

E—1
CHAL YAT FAN,
RAYMOMND

BEH
JUANA, LI

SIMON MAK

129 @HER Corporate Members

ol

=

FREFEDEASNEETI R AEI0R
AGHE

Block A.G.H, 10/F., On Fook Industrial
Building, 41-45 Kwai Fung Crescent,

Kwal Chung, New Territories

MFAFREREFEREINE
Rm, 3001, Heng Fu Hse., Ti Hang Estate,
Tin Shul Wai, New Territories

A ENESES I ISHERm I ENE
— A

Fist & 3/F, Kingsway Industrial Bullding,
Phase 1, 167-175Wao Yi Hop Road,

Kwal Chung, MNew Territories

FLEE R A FiE1 3914 1 8 A Bl
701-702%=

Rm, 701-702, 7/F., Seaview Ceritre.
139-141 Hoi Bun Road, Kwun Tong,
Kowloon

NEXAEENEYREE T RABTE
&/F, Style Factory Blda., 7 Elm St.,

Tai Kok Tsul, Kawloon

206, Central Bullding, 1-3 Pedder Street,
Central, Hong Kong

HENESEWASRER I EAR

— FE3RAE

Fiat 3A, 3/F, Kingsway Industrial Eu_]tdl'rjg‘
Phase 1, 167-175 Wa Yi Hop Road,
RERELSEZOREE I RPL
1213

Rm. 1213, 12/F., Teuen Wan Industrial
Centre, 220 Texaco Rpad,, Tsuen Wan,
Mew Territanes

Halamat 138 T
G/F.,133 Des Voeux Road, Central,
Hang Kong:

NEERPEIEIZN M EIS0IERE
Flat B, 8/F, Grandion Flazs,

Neo.732 Cheung Sha Wan Road,

Lai Chi Kok Kowloon

EA T R ERE TSR E T 12T
127/F., Chung Mam House,
59 Des Viseux Road, Central, Hong Kong

NAERBRRE VR ER T HPLSFHE
15%

Rm. 15, 5/F, Wah Shing Centre,

11 Shing Yip Street, Kwun Teng, Kewloon

Unit ©, 6/F, Kalser Estate Phase 3,
MNe 11 Hok Yuen Street, Hung Hom,
Kowloon

NEEEEEEIZAR B ERCAENE
1105-1106%

Unit 1105-1106, 11/F., Tower A, Hunghﬂm
Commercial Centre, 39-Ma Tau Wai Raad,
Hungham, Kawloon

FEBS PUE IREF- PERY B FERS PERS IERS PEERC IRB- FEER- PEBRY FERSY FRRY- AR

et

== 1
Type O
Business
2425 2798 ISR o,
2470 7844 1 (NI
newworld@netvigatarcom
wivw. hk-newworldtime . com

S i I

= i

= [T
3529 1519 b
2422 2772 {1}
kingsley@nove.com

WWwW. nove com

2343 0610 T
2342 8477 1S
oreoltd@netvigator.com

2395 0308 =
2789 2450 S |
23111192

23110518 [Ej

206centrsl@amall.com

25769517 r
2577 BZS7
bbng@netvigator.com

2412 8343
2422 2772
ki ngsley@eptimo-group.com

24018 Bas ) o
2407 6167

25435112
2543 5857
info@ariental.com
www.oriental.com

2424 6522 =
; Iy o

24209327
sales@pacasset com
wWww. pacasset carm

2524 7381 T
2845 0318 S [y
2763 9011 =

2341 0379

raymandehau@paner-com com hk
www.paper-com.com.hk

23031030 e

2330 6912 .@E
3102 0229 Hifh
2331 3004

pph@parcelpro.com_hk
www.prarcelpro.com

AMENIE

POMAR,
SANDOZ

INSURED
SHIPPING
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Company MName

EREROE
PARTURE CO,, LTD.

PBF LIMITED

=XFTEIEDE]

PERFECT FRODUCTS.
O, D,

B FREERLT
PHILIPPE CHARRIOL
(FAR EAST) LIMITED

HR{ETERAT]
PINO ALIPRANDINI

[HK) LTD.

A2 B R EIR 27
PIONEER TECH
INDUSTRIAL LIMITED

BEEELT

PLANWAY LTD.

FRERER S
PLEASURE TREND
LIMITED

BERT
PO FUNG WATCH

0.

W EARAA
PO WAH WATCH CO.,
LT,

HE B AR

POLYVIEW

INTERNATIONAL
LIMITED

POWER BRANDS
LIMITED

i s TR R D Al
PRECISION WATCH
Co., LTh.

AT B R L A
PRINCE JEWELLERY &
WATCH COMPANY

HULER(EEER
aE
PYXIS ENTERPRISE

[HK) LTD.

ShoxF
VINCENT TANG

5 EgE
WU CHANG
LUNG

E T
TAM TSE KIT;
DOMINIC

215
TAM T5Z CHIU,
MERVYN

B3

SIMON TANG

Hiis
YAN SHEK YAN

a8
CHENG

SHU SHING,

RAYMOND
PATRICE
MONVIN

of B
CHEUNG HING

= eI
C.F WONG

LYTHRUM MAK

FRANK LANG

MAY POON

A
AMBROSE CHU

=

RREREE 5 RREE T R 28
BIE | RE D

Biock 2, Flat |, 8/F, Kwai Tak Ind, Centre,
15-33 Kwal Tak Street, Kwal Chung,

MNew Territaries

AR HEEETY 30l T Sl
FiEzdcE | _

Unit €, 3/F,. Block 1, Wah Fung Industrial
Centre, 33-39 Kwai Fung Crescent,

Kwai Chung, New Terrtitaries
HFETRECH BN ERE21TE
21/F., Car Po Comm. Bldg,,

18 Lyndhurt Terrace, Central, Hong Kong

HFHBEEIIRA SRS A E224E
2203A4F

Unit 2203-04, 22/F., Oxford House,

Talkoo Place, 979 King's Road, Quarry Bay,
Hang Kong

SRR e th TR K EF 25
1@

Flat B, 11/F, Phase 2, Yee Lim Ind, Bldg,

'B'Ka Ting Road, HZW&IE-Ehun_g,

New Territorias

FELBER R RE R 201
Room 2601, 26/F., Trend Center,

29 Cheung Lee Street, Chai Wan,
Hona Kong

ﬁ*i%:llﬂ ﬁlﬂ-ﬁ 114 ﬁﬁﬁ?—ﬁﬁﬁ*ﬁqtﬁb
T1G=E | )
Flat G, 11/F., Seabiright Plaza, No. 9-23
Shell Street, Nerth Paint, Heng Kong
hEBREREN T AT O203E
Suites 203, Fan Asia Center,

137 Wal Yip Street, Kwun Tong, Kowloon

EERESHN 2 4ETRAEINE
Room 101, Sunwise Bullding,
112-114 Wellington Strest, Hong Kong

FAT RERER0IZRSEAENE

_9/F, King Fook Bldg.,

30-32 Des Voeux Rd., Central,

Hang Kong
MREFHESEIGTITSHERIEAE
—FEZIEASE

Unit 3A, 3/F, Kingsway Industrial Bldg.,
Phase |, 167-175 Wo Yi Hop Road,

Kwal Chung, New Territorles

NEE A HH T EFIERR R RATI7E
1715-16%

Unit 1715-16, 17/F, 3 Salisbury Road,
Star House, Tsim Sha Tsui, Kowloon
TLEER R ERINE R E8
RAFEEPLI0E

Room 1301, East Ocean Centre,

28 Granville Road, Tsirn Sha Tsul East,
Kowloan '

) Ee
=" Components

FERS R FREC FEESY IERS FUDFS FERS 2EERY RS FERY FERS FEERC FREBS FAR- FRES

ST WA
“-_"*:‘Trlha

24260361 /91661193

24100117

viricent_t@partura. com, hk

2612 146459
2409 7782
info@sunmex. com.hk

2815 2838
2547 4594

sales@perfect-products.com

www-pertect-products.com

2528 3043

2529 7604
sw.wohgBcharriol.com
www.charriol.com

2602 D698

2609 1034
contact@pinohk.com
wwiwv.pinchl.com

2897 6308
2897 6756

design@plonear-t.on
www.pleneercn

2518 8070

2518 4100
planway@planway.com.hk

2736 1150
2736 0468
info@pleasuratrend, com

2374 5588

2822 8471
2877 6433

lythrummak@kingfock.com:

24128343
35720293
kingeley@invictawatch.com.hk
www invictawatch.com.hk

2301 075]

27300488

2377 4088
watchjew@princehl.com
wivw.princejewellerywatch.com

L =1 L)
L fima| Gd
—— = '"I I':I
— '

T.III F - [ :I i

BLyiness

p.%}

(L
‘.-*';-'f_.;]'

o]

i

mmary

=

"

—

<

i 8o

s

Watches &
Jewelry

FING.

Elle Paris;

Rochas,

Lircorne
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Con Iy fame

REDD RETAIL (HK]
LIMITED

EWFERAE
RICHBURRY LTD.

EE (FE) BRad

RISEN (HONG KONG]

LTD.

BARHERAEREF
ROMAGO DESIGN
LIMITED

FEER O]
RONDA LTD.

-

ETEFRAG
ROYAL COLLECTION
COMPANY LIMITED

HEHBROF]
@ SALINGER CO,, LTD.,

o
SANG TAT
INDUSTRIAL LIMITED

SARAH ZHUANG
JEWELLERY LIMITED

BTEEHEE)
BR4a8]
SEIKO HONG KONG
LTD.

IR ERZ A
SEIKO
MANUFACTURING
(H.K) LIMITED

HER S HRAT
SHEER-ON
INDUSTRIAL LTD.

=

AT
SHI TAI SHAN

=

i R
SHU| CHEONG
METAL WARE MFY.

-
=

AT B RAR]
SHUI CHUEN CO.,
LTD.

Rapresentatiyva

HiEE

MG CHUN YIN
BENJAMIN

3 15

LO KIN FAl,
STANLEY

Bk

KWAN 51U

KELING

E5E
TSAI CHUNG FU

KINSON HUNG

TR

ANTHONY

CHEUNG

FTE

JACKY LAL

ks

PHILIP LAY

REZE I

ZHUANG SARAH

NA LUD

YASUO OKAJIMA

LLJING HISASHI

BER |
YAN YUK KUEN,

EYAN

R

CHEUNG CHUN

[ FE:

HO HEE

o £ 5|

C. C.CHAN

131 @HER Corporate Members
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=

NEERERIRIESST FE T = LA
BN=E

Unit 11, 7/F, Bloek A, Hei Luen Industrial
Centre, 55 Hol Yuen Road, Kwun Tong,
Kowloon

Ha ST IS RE2118
2103F

Room 2103, 21/F, Peninsula Square, 18
Suhg.On Street, Munghom, Kowloon, H.K.

HAERESHI2IANER TR AE2E
13815%

Room 15 of Factary Unit 2:0n 13/F,

Wah Shing Industrizl Bullding,
Nos.12-14 Wah Sing Street, Kwai Chung,
MNew Territories

NERE SHEI RS AXEI1HEES
Unit E; 11/F, Wing Cheung Ind. Bidg.,
109 How Ming 5t., Kiwun Tong, Kowloon

FERESEFE MBS REERSRE
2719

Unit 19, 27/F., Tower B, Southmark,

11 ¥ip Hing Street, Wong Chuk Hang,
Aberdeen, Hong Kong

ﬂﬁﬁﬂﬁﬁﬁf?ﬁﬁfﬂﬁﬂﬂﬂ?'f%ﬁ |
Shop 1, G/F, Faerie Coun, 9 Kiang His 5t
Hunghom, Kowloon

TR R RS ER B 7 1-7 55
EFERTLT0AE |

Flat 704, Join-In Hang Sing Centre,
71-75 Container Port Road, Kwai Chung,
New Territonies

RS ETAR A B TR ABATigRE
Werkshop B, 4/F. Hop Hing Ind. Bldg.,
Ne 704 Castle Peak Rd., Kowloan

NEERIPEE SR EEE R RIS
BOB=E

Room 808, 8/F, South Tower,

Cancordia Plazs, 1. Science Museurn Road,
Tsim Sha Tsui, Kowloan

NEER FIEE02T A TR A Ea Tl
8th Floor, Ying Tung Industrial Building,

802 Lai Chi Kok Road, Kewlaon

4-5/F., Wyler Centre 2, 200 Tal Lin Pai Road,
Kwai Chung, New Territaries

NEEITH S SER LS TN
1A= , .

Units 3 & 4, 12/F, Harbour Centre,
Tower One, No. 1 Hok Cheung Street,
Hungham, Kowlaon ' '

NREE R R ESe7 R A R
Flat A, 7/F, 587 Canton Road,
Yau Mal Tal, Kowloon

NEEfEEE R 10V R T A EYRIE
Flat I, 9/F. Yip Win Fty. Building,
10 Tsun Yip Lane, Kwun Tong, Kowloon

B FRBR- RS FERS FEAERS FRRS- PFREBSFERY 3 BERLS AR

yAaB- FRERS- yRBRY

2171 6633

benjamin@reddratailgroup.com
wiww. reddretallgroup com

2356 9300

2354 9799

aliviawesBrichburry com hk
www richburry.com hk

24109379

3460 4143
info@risen com.hi /
samho@risen.com.hk

2187 2300
3101 0019

romago@netvigator.com
wwww. rormago.com.hl
2542 0249

2854 2124

cywong@randa.com hk
www.randa.ch

2766 1329

23634155

anthorycheung?3@yahoo com hk
wwiw rayaldesigns.com hk
2481 1923

2481 1681

2745 6188
277094605

info@elmeringo.com

wiww louisardens ch

2498 9999

24951111
sarah@sarahzhuang.cam
www.sarahzhuang.com

2786 6311

28459012

okajima@saiko.com hk

2494 5111
2479 7882
samie hkg@tmemaodule.com

2635 32682

2634 5133

sheeron@shearon.com

27597290

2545 4719
25419793

-l_-.lll F_ - r:.li
BLyiness
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RONDA

LASSALE,
SEIKD,

PULSAR,
ALBA,
LORLIS
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Company Name

I B
SHUN HING HONG

-

@ ERESEELR
? SHUN SING ELECTRD
PLATING CO,, LTD,

ERTEERAT
SHUN SING
INDUSTRIAL LTD.

HAEFREIRRAA
SILCON
ELECTRONICS CO,,
LTD.

SINCERE BRAND
MAMAGEMENT LTD.

SREFEERAF]
SMART HILL
ENTERPRISES
LIMITED

FEXERAF]
SOLAR TIME LTD.

g AR THRLAA]
Q SOLARBRITE
ELECTRONICS LTD.

SOMETHIN' GOODS

FRER LA
SOURCE PARFAITE
LTD.

EEHSREERAT
STAR UNION WATCH

INDUSTRIAL CO,, ITD,

eSS ERAF]
SUCCESS EVER
TIMEFIECES LIMITED

FEER L
SUM SHUI CO., LTD.

S A
SUN HING ELECTRO-
PLATING FACTORY

FC]
LAU SHUN

RS
CHAN HON
SING, ALEX

iR
CHAN HON

SING, ALEX

ik i
NG KAM WING

HIEE

CHU KINGSTON.
CHUN HO

B fE=
AU SIN ME|,
STELLA

NOTAN TOLAN

155 0
FUNG KWOK FA)

[ER LR

CHAN KWUN

CHUNG

T it i
CONNIE, SOON
JUK WA

X
MAN CHI LAY,
KEN

Bl
CAROLLIO
CHOW

AR
W. 5 TONG,
WINSTO

-
PAUL CHENG

NERSEEES R ESAETT8EI=
Room J, 7/F, Yuen Fat Bldg,,
1 Nelson Street, Mongkok, Kewloon

MRMECEREA W E R TR NE
1HR10# BA

FHERAEH OB TEAE
1HA10i2B6

TREE LBABANTE E T F P L6E
Co9-10%

C9-10. 6/F, Hang Kong Industrial Centre,
489-491 Castle Peak Road, Kawloon

A N B AR R S
1521506 .

Flat 1506, 15/F., Tower 1, Ever Gain plaza,
MNo.88 Container Port Road, Kwai Chung,
New Territories '
NEELDEE L EEBWAERCISE
15/F, Kowloon Centre, 33 Ashley Road,
Tsirm Sha Tsul, Kowloon

Unit 907, 9/F, Silvercord, Tower 2, 30
Canton Raad, Tsim Sha Tsul, Kewloon,
Hong Kong

NEERREREET 9N EFEIEAEN
BOBE

Fiat 8 11/F, Hung Tzl Industrial Building,
37-39 Hung To Read, Kwun Tonag, Kewloan

ZENHEN- 1RSSR E3089E
Room 308-9, 3/F, International Trade
Centre, No. 1'1-19 Sha Tsul Road,

Tsuen Wan

iR 2RSS E53- 57 MR A1 11806=
Unit 1106, 11/F, Fouk Yip Building, No.
53-57 Kwal Fung Crescent, Kwal Chung,
N.T.

A IEmMIETE3A9- 375 B EE R P a1
410110 _

4101-10, 41/F., Hang Kong Plaza, _
369-375 Des Voeux Road West, Hong Kong

HAERLHENORRETLEAE
1981258

Ne 12, 19/F., Wing Fung Industrial Bldg,,
40-50 Sha Teui Rd., Tsuen Wan,

MNew Territones

FEBY AR P BRS FEESPERS IFEC FEIRS FEESFERC DB PRES

BEgv yaR- e

»

23963125

2743081

2785 0805
info@shunsing.com.hk

27430811
2785 0BO5

info@shunsing.com.hk

2744 0810
2786 1902
kng@silcon.com hk

25061868
2506 1866

heidl tse@sincerewatch com bk
www. frankmuller.com hk

3568 8038
3568 0028
rmarketing@smarthill.com

2376 D009

2375 7227
marketing@solartimeltd com

2343 3233
2363 3900
info@solarbrite com

9238 4192

stevechan@

somethingoods.com.hk

wwwicrafterblue.com

2768 7621
2348 7B
Info@splbracalet. com.hk
www.splbracelet.com, hk

2402 4788
24159788

ken@starunionwatch.com
www.staruniaonwatch.com

Q406 7676

2892 0001
carallio@leanardwateh.com hk
www. leanardwatch.com. hk

2858 2744

sumexi@sumeas.com, hk

246 3268

2417 4080
sunhingeltrplto@
netvigator.com

g == I+ ]
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BLyiness
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b Maserat,
1L @ Kennath
ﬁ% Cole, Versus,
o Katherine-
Hamwett,
U-Boat,
‘Awiator, Bros
Products,
Paul & Jos
&3 N
iy
-
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FEEBERA T
SUN INTERNATIONAL
TRADING CO., LTD.

G FIATEBEELA
Q SUNLLICK

ELECTRO-PLATING
CO., LTD.

46 T A

SUN NGA|
WATCH-BAND
FACTORY
T ER DA
SUN TAI'WATCH CO,,
LTD.

HELEHRAH
SUNCITI
MANUFACTURERS
LTD.

B B (F )
ERAF

SUNMAN
TECHNOLOGY (HK)
COMPANY LIMITED

S HiE AR
&2

SUPER TIME (HOMNG
KONG) INDUSTRIAL
CO., LIMITED

WL RERERAA
SWISS WATCH
SERVICE LTD,

SWISSamM PRODUCTS
7D,

it e R R )
BRAF]
SWITERLAND NOBEL
INT'L (H.K) UMITED

P S B 5 R
@ BIR&#
\ SZE HING LUNG
"h"'MTC-HCASE MFY.

LT,

T & G (HK) HOLDING
LD,

BEETES)
BRATF

T & Y(HK IND)
LIMITED

KB ETT
TAINCHECONG WATCH
0,

T

‘ Rapresentatiyva

EEw
SOLOMON SUN

S
YIU KA CHEUNG,
DEVILLE

B
WONG YOOK
WING

B/
YIP SIU FAN

=1

B ik
CHENG SHUI
YAM

s
LIN XL

Hxie
TO MAN TAK,
DANNY

=
PHILIP WONG

=M
Xl ZHOU ZHAN

L i e

i
FU HOI FUNG

R
CINDIE CHAN

Bt
KWAN HONG
KEUNG

| 133 MR EE Corporate Members

NRERDPEHFAIEREEBNREE=
H301=

1301, Eae.t Ocean Centre, 78 Granville
Road, Teim Sha Tsul East, Kowloon

SRR M ER A E32:E
3206B% |

Rm. 3206B, 32/F., Cable TV Tower, 9 Hol
Shing Read, Tsuen Wan, New Territaries

NENESEEENEE N TS 0AM
1115=

Rm. 1115, Blk. A, Tenie Ind. Centre,

19 Lam Hing Street, Kowloon Bay, Kowloan

NEERBEREEANRHE IS RESTE
Suneitl Bullding, 64 Hung To Road,
Kwun Tang, Kowlaan

AR AHBEOOMEETERE
1912%

Flat 12, 19/F, Wing Fung Industrial
Building, 40-50 Sha Tsui Road,

Tsuen Wan, Naw Territories

o R RS- 261 MR R Rl
BHEBU1-2E

Room 801-2, B/F, Easey Commercial
Bullding, 253-241, Hennessy Road,
Wanchal, Hang Kang

N EERS B B EiE425 2 Wb, 1608=
Rm. 1608, Treasure Cerntre,
42 Hung To Road, Kwun Tang, Kewloon

Foil B IEEE 18 AR R 29
29/F., Citicarp Centr, 18 Whitfield Road,
Nﬂrth Paint, H.1

EEmWESIEEAF128EE
12/F, Bleck E, Des Voeux Bldg.,
25 Des Voeux Rd. West, Hong Konag

MR IR ISR I AR
FoENEERE 00 a
Flat F, 11/F, Phase 2, Kingsferd Ind. Bldg,,
E&:E.’i_l_lt‘:wai Hei St., Kwai Chung,

New Territories

ZRE BN SO ENTEF(BE
403z

Room 403, Block B, Hi-Tech Ctr.,

491-501, Castle Peak Road, Tsuen Wan,
MNew Territones

Rt eSS TR

ARIOIEE=

Room B, Block A, 10/F, Merit Ind. Centra,
No.94 TokWaWan Rosad, Kowloon

S EFET272-2845 0T
G/F, 272-284 Des Voeux Road, Hong Kong

FRER- HBY FERY IABCY FRERS FEHS FERC IRE- FRES

PEE- AR AR IRBRS- FEPS

2722 6868

2739 B64R
harﬂ]dﬁﬁumntu:ﬂm hk

2743 8B15

3104 6289
deville@sunlick.com

27156325
27153592

2795 7907
27957829
suntai@suntai.com
wwwisuntal.cam

2790 3188
2763 4452

2476 3248
247 4080
paulcheng@sunhingep.com

2369 5502

2668 4025
569723090@Q0.COM

www.tp-tophill com

2727 6708
27726107
swasacom@hotrmall com

2736 0564

7076
irischan@maovadogroup.com

2540 0529

2559 1334
nobel@nobelwatch. ch
www.nobehwatch.ch

26140502
2414 4138

2137 1017
24590 9839
candycheung@tnghk.com

3460 2051

3460 2054
enguiryBtandywatches.com
ww:aking ke

2545 B6h8
2543 3067
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LUMIHGK

MONDAINE

AMUNDSEN

Tephill,
Superus,

Swiss:
Royal

SACOM

ESQ by
MOVADD,
COACH,
HUGO

BOSS,
duicy

COUTURE,
LASCOSTE,
TOMMY
HILFIGER
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FERT
TAI SENG WATCH
co.

e TERETT |
? TAK CHEUNG CO.

@ EEEERES T

TAK FAI WATCH

COMPANY LTD.

meHE WA
Z:A]

TAK MING METAL
WARE FACTORY CO,,
LTD.
WEHTBRAT]
TAKE TIME LTD

TEC TECHNOLOGY
ELEGANCE
COMPORNENTS LTD.

HIRTT
@ THE KING'S CO.

=

HiTR T
THE LAK HANG CO.

THE SWATCH GROUP
(H.K) LTD.

cn RIREERERO A
@ THONG SIA WATCH
CO., LTD:

AAEREEARER
TIAN WOO.
TECHNOLOGY
PLATING LTD.

AR ERAF]

TIC TAC
INTERNATIONAL CO,,
LTD.

TIME BOX &
CONCEPTS |TD.

B Rl 2 7]
TIME CREATIONS CO.

PR REEE)
HR D F]

TIME SOLUTION (HK)
LIMITED

HaEs
PAK KAM TAK

SEni
LEUNG FAI MAN

6]
HAR WAH CHOO

REde
NG KA LING
CARLY

B]EX
CHOY YAU MAN

EEE
LEE FAl

B B
LAM CHEUN MU

ST HE{E
WILLIAM HUI

S5
LEE KIM KWOK

LT
KAN LAM

&
STANLEY POON

RAMESH
JHUNIHNUWALA

FKE
SAMUEL LEE

&S AT B A S 18A- 12000 L5 A E25

305-8475 Fremlin St,, Van Couver BC
WaP3X4, Canada

SARFELIE- I RERERRE
12181201

1201, 12/F, Tung Wai Comm. Bidg.,
109-111 Gloucester Road, Wanchal,

Haong Kong |

A REEROMBTEHIFEAEME
N g

4/F. & 7iF., Mai Wo Ind, Bldg,, %0-98 Kwal
Cheong Rd., Kwal Chung, New Territories

E BT 38 AR L onBFE
Unit F, 22/F,, CNT Tower, 3
38 Henressy Road, Hong Kena

AR RBIAIET-7 7 5
1502=

Unit 2, 15/F, Seapower Centre, 73-77 Lej
Muk Road, Kwai Chung, New Territories
HFETPEERXKIERINHT

G/F, 49 Queen's Road, Cantral, Hong
Kong

TRBHME S TREFEIZEIEFE
Flat F, 15/F, Tower 32, South Horizons,
Ap Lei Chau, Hong Kong

RO A RS R E R RS
Q/F, Kerry Centre, 683 King's Road,
Quarry Bay, Heng Kong

TLEERT M A TiERSH A ERP L
=17 —

21/F, Stelux House, 498 Prince Edward
Road East, San Pa Kong, Kewloon

WA ERREAGTE2IBNE
H/21, Dané, 6 Ful Yiu kok Street,

Tsuen Wan, New Territaries

FLHE B i R AR 335 Pore 33 1562
1501-1502=

Ne. 1501 & 1502, 15/F., Part 33, 33 Tsuek
Luk Street, San Po Kong, Kowloon

RSB TVMLR G8EBIE
BB3, TML Tower, 3 Hal Shing Road,

Tsuen Wan, New Territaries

TR EETFEMER AT RS 1548
ACE

Unit A-C, 15/F, Sun Ying Industria! Centre,
2 Tin Wan Close, Aberdeen,Hong Kong

E B EN R AT B2 = E L /F
1/F., Henry House, 40-42 Yue Ping Road,

Causeway Bay, H K.

B IERPC IREB- IRES

PRBY IHERY PEEBS BB >R

FERS yRAEY IRES AR AR

2511 9888
2507 5880

taklaico@netvigator.com’

2423 6739
2480 5137

3589 6677

2117 1129

carly@taketime.com.hk

2428 1181
2429 7670
tec@tecltd com hk

2522 3449

Kingswatcheokd@hotmall com

2566 5306

2510 5100
2806 3104

2736 0235

2957 8681

sales@thangsia.com. hk
www.thongsia.com hk

2499 1866
2499 1183

kim_tee@tianwoo.com.hk
www anwoo.com. hk

2508 3503

2834 0312
garychan@tictactime.com_hk
wiww. tictactime.com. hk

2429 3828

2429 1R37
info@timebox.com.hk
www.xpedawatch.com

2552 4106
2873 0109
time@timecreations.corm. hk

2816 7208

2816 7099

samustleeBtimesolution com.hk
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GRAND
SEIRG,
ASTREON
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Con Iy fame

Bt Wi g BR AT
TIME WATCH
INVESTMENTS
LIMITED

T EFERLF
TING FUNG -
INTERNATIONAL CO.,
LTEx:

=

AR
TONNY STRAPS MFY.

@ TOPACE CO.

Z< B 5 M B 2
T5H Group Limited

AMEEEIREDF]
TSIMNLIEN SEA GULL
CO.,/LTD.

W AT AR
]

TUNG FAl LEATHER
WATCH BELT FTY LTD.

RERGERAE
TUNG HING WATCH
COMPANY LIMITED

R EBERS A
TWINNING WOODEN
BOX MFY LTD

@ MOFSERFERCE

UNION ENERGY

HONG KONG
INDUSTRIES LIMITED
Wl

UNIQUE TIMEPIECES
WATCHES HOLDINGS
LIMITED
SHARDARAT
UNIVERSAL TIME (FAR
EAST) LTD.

@ UVW LTD.
@ ZAERESLDA]

VAREN INT'L
TRADERS

b o 15 22
VICTORY
INTERMNATICNAL
COMPANY

SR @SB
WAH CHUN WATCH
SPARE PARTS &
ST

-

Rapresentatiyva

EEF
TUNG WAI KIT

g
LEUNG CHUNG
HiM

B s
CHAN CHEUK
HON

i
H. P CHENG,
BOB

ERH

KENMNETH YUEMN

MIL CHAN

WONG CHI
TUNG

e
WONG SHUN
YUEN

T T
KEVIN HUNG

Wi ER
NVEAN FAI MING

"=

3
YEUNG CHI ON,
DAVID

=M
KIMMY WONG

it
CHAN WAI'SUN,
SUNNY

L
VINCENT LEW

FhgtE
LEE CHIU CHICK

135 &R Corporate Members
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NEED S EEHTTRRET 2712
27/F., CEO Tower, 77 Wing Hang Street,
Cheung Sha Wan, Kowloon

MAERERTRTEI S E0E
Room 302, 3/F, Wang Lung Ind. Building,
11 Lung Tak Street, Tauen Wan,

New Territones:

NENEEEEHENIHERTLES
1235=

Unit 1235, Metra Centra ||,

21 Lam Hing Street, Kowloon Bay, Kewloon
Room 107A, 1/F. Sihgga Camm, Ctr,

148 Cannaught Rd, West, Hong Kang

Flat E1, 6/F, Block 3, Camelpaint Bullding,
60 Hoi Yuen Road, Kwun Teng, Kowloon

A EME LIE3RsT P AEIEBE
&B, 11/F, CDW Building, 388 Castls Peak
Road, Tsuen Wan, New Territories

NERRERE TR ZER LIHE2E
Rm. 2, 12/F, Pan Asia Centre,
137 Wai Yip Street, Kwun Tong, Kewloon

oo IR R T A o R Ak 204
26/F., China Insurance Group Bidg,,
141 Des Voerux Rd., Caentral, Hﬂrng-l'{nng.

NEHMEAESERNENI RSO
1006-1007 =

Rm. 1006-7, Laurels Ind. Centre,

32 Tal Yau 3t, San Po Kong, Kowloon

FRAMTRESIRATIETLE—E
181D

Flat D, 18/F, Blk 1, Tai Fing Ind. Ctr,

57 Ting Kok Rd., Tai Po, New Territories
FURES I S N8 R £ 1B 23T =T
SIES02A E503A-54=

FEETHEENW FEAENE
9/F, Henan Bldg., 90 Jaffe Road, Wanchai,
Heng Keng

TSR R \EaEEs0-02E
Raom 1801-02, 18/F, Eight Commercial
Tower, B Sun Yip Straet, Chai Wan,

Hong Keng

PERS AR IRRC PRER- FRPS FRDC FRES PERY FARS AR PR AR IRERS FEERNY D RS PRPS

241 3547

2413 6001
katwong@tirmewatch.com hk
wiww.balcowateh ch

2406 0928
2406 1696

www.plbarryBZamail.com /
www.barry@Zhwatch.com:en

2757 2313
2757 8198

2559 6178
28580316

2710 7628

kenneth@tshgroup.com: hk

2791 6108
2291 6078
tsinlign38@biznetvigator.com

2345 2120
23439110

2815 0063
2541 2948
‘secretary@tunghingaroup.com

2326 4422 / 2326 4299
2354 5544

info@twinninghk.cam

2666 5898
marketing@unianeneray.com hk

2734 1888

2136 1B&2
somatsul@halewinnercom
www.halewinnar.com

2827 4708

2527 078
2665 6180
uvw@netvigator.com

2877 1722
3003 6249
info@vic-intl.com

2541 0510
28155717
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BALCO

RAYMOND
WEIL WATCH

CONCORD,
TAG HEUER
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ZEFETTHIR LA
WAH HING WATCH
co., L7D.

=HTHRRE]
WAH MING HONG
LTD.

SERESBER LT
WAH TAK WATCH

CRYSTAL FTY. LTE.

BB EERAF]
WAI KEE JEWELLERS

D,

EREREEERET
WELLGAIN
INTERNATIOMNAL
INDUSTRIAL LIMITED

FEEEE R ERS A

WENG CHEUNG WAH

KEEIND. LTE,

FisRSESEER
0]

WILSON WATCH
CASE MFY. LTD.

EEEERAA
WINCY

'HOROLOGICAL LTD.

AR RS EIR A A
WINFAST WATCH &
JEWELLERY LIMITED

RS ERAE

WING FUNG MFG

CO., D,

kAT HENIRER
=8|

WING HDON METAL
MFY. LTD.

YR TTARAT
WING KEE WATCH
CO,, LTD.

HHIFETT
WING LEE WATCH
o)

TR EARAT
WING LUEN HONG

TRADING CO., LTD.

KERTT
WING ON WATCH
£,

i
SIMON LUK

e

GEQFFREY KAO

T
LEE YIU HING

B
HARRY LAM

HER
NG MEI CHEE,
NORIS

RER
WONG DING
WAH

AR
NG SHEK
KWONG

(5=
LAVWRENCE

CHENG

RESTHE
VICKY LUK

55

SHIRLEY SIT

BRI T

SO CHIN PING

FER
SHEK HAN
BONG

el
CHEUNG SHU
WING

MEE
DANIEL VEN.

TP iE
LAl CHUNG AH

Tmk:?

[~
‘l::”-i[fp g

NEEFT ARFESAGTIHE T
G/F, 446 Nathan Road, Mang Kok,
h’.nwlnnn

ﬁ;ﬁﬁ"&ﬁﬁﬁiﬁiﬁﬁna South Island
]

18/F., One lsland South, 2 Heung Yip Road,
Aberdeen, Hong Kong

EERIEEITEI0S A T ABITEI05E
Shop 105, 1/F., Prince’s Building,
10 Chater Road, Central, Hong Kong

NERBSREHEFPOIENZE
Unit 1182, 11/F, Sunbeam Certre,

27 Shing Yip St., Kwun Tong, Kowloon

A FES A AT 2B TR AR

GHEB

Black B, 8/F., Mai Shun tnd. Bldg,
18-24 Kwal Cheang Rd., Kwai Chung,

MNew Territories

A EITR AT T EAE
ITHECI3E

Unit C33, 3/F, Koon Wo Industrial Bullding,

63-75 Ta Chuen Ping Street, Kwal Chung,
New Territories "
RS REEE e EROI10@1-5E
Room 1-5,10/F,, Trans Asia Centre,

18 Kin Horg Street, Kwai Chung,
New Territories

G/F, No.135B Sai Yee Street, Mong Kok,
Kowloon

NEEE A2 E TR AENF
122

Roam 12, 7/F.. Shing Yip, Ined Eh:}g,

No 19-21 Shing Yip St., Kwun Tong,
Kowloon

A R W33 0TI E T gheh
F—Ef10TiBA-BE

Unit A-B, 10/F,, Block 1, Wah Fung Ind.
Centre, 33-39 Kwai Fung Cresent,

Kwal Chung, New Territories

MR IE301-309R KR KitE

HFENERLBEIGE 64
MR E TRAE ) gAE

8/F, Room A, Gee Hing Chang Industrial

Building, 16 Cheung Yue Straet, Cheung
Sha Wan, Kawloon, Hong Kong

FLBER M BT RT3 3

B0
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FA2L IR IHRPS AR PIREY FARS FREBC FUBRY IEES ARV PERS- FRERS- FRAELV FARS PRBS

ST WA
“-_{L:‘ Trads

2384 5755
278% 4157

wahhing@nretvigatar.corm

2873 5008

enicar@enicarcom
WWW.ER| CAF.COom:

2487 1293
2421 9678

2521 0471

2868 4992

240920111
shirley@wellgain,com
www.wieligain.com

2423 37967

24157647
24123335

2485 0163
2485 0843

marketing@wincy.corm, hk

2392 6138

2392 0908
vicky.luk@gmail.com
winw.winfastwi.com

2345 2491
2342 8405
wi@wingfungmfg.com

www wingfung.mibg.cam

2427 2141-3
2480 5547
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Company MName

HELBESE
WING WAH METAL
FACTORY

G FEEET
? WING YIP TRADING
CO.

RS CEERE A
WINOX ENTERPRISE
COMPANMY LIMITED

& A]
WINSOME WATCH-
CASE MFG, LTD.

S ETHEIELR
WINSUM
“ELECTRONIC CO.,
LD,

i & B G I

WINTECH METAL
MANUFACTORY

@ SHESEERAER

-

ESERAT
WISE LEADER
LIMITED

con, HERTHEMRAE]
Q WOQ'S WATCH
BANDS CO. LTD.

EEEhiaR L
WYLDAR MACHINE
TOOL LID.

WERTT
@ YAU ON WATCH CO.

@ S BESRER

Zal
YING KEE METAL
MFY. €O, LTD,

Eimon SR AA]
YIXIAN |
TECHNOLOGY (HK)
LIMITED

e B
YU HING MFG CO.

R
YU PO KEE

o

HERGEROE
ZELO

INTERNATIONAL LTD.

P55 @ B Corporate Members

WAI SIU KIT BOB

EigE
TONG LAI PING

FRE

LICHIMN KEUNG

w=a

(o
CHAN WING
HON

PR
CHAN SHUK
KUEN

IE A
CHEN CHIU YU

HR=
WOHO KA SHIN

F g
LEE PUI TIN

Tl E
HOONG CHIU
KAl

B
LING CHI FAl

e
LIANG XIAN YAN

JRFEE
SIMON CHAN

WAl HING

HEE
TO TSZ LING,
JULLY

| 13/ MR EE Corporate Members

.

.

Room 1316, Tower A, Regent Centre,
63 Wo Y| Hop Read, Kwai Chung,
New Territories

Raom 3, 1/F, Sunray Industrial Centre,
610 Cha Kwo Ling Road, Yau Tong,

Kowloon

NEmE AR 12 EEFESIE
3F, Comweb Plaza,

12 Cheung Yue Street, Lai Chi Kok,
Kowlaon

ik H & T aaiRiE et (L 20182003-5F
Rm. 2803-5, 20/F, Grandtech Centre,

'8 0n Ping Street, Shatin, New Territorias

AL BB SORSEETHEAE
1912F

MNe 12, 19/F, Wing Fung Industrial
Building, 40-50 Sha Tsui Road, Tsuen Wan,
New Territories

TLEERR I TS A 09 SRR AR P E
Room F, 11/F, Wirg Cheong Ind'l Blda,,
109 Hon Ming St., Kwun Tong, Kowlton

AR B R SR BT A
1/F, Fabrico Ind. Bldg., 78-84 Kwsi Cheeng
Rel., Kwal Chung, New Territories

JugE HEEA25TT T
G/F, 425 Shanghai Street, Kowloon

VAR FEREN- ISR ETE R ERE
18% |

Flat 18, 8/F, Profit Ind Bldg.,

1-15 Kwai Fung Crescent, Kwaj Chung,
New Territoires
MBI B SRR A AR
IEI0E

Unit 310, 3/F, Tower A, New Mandarin
Plaza, 14 Science Museurn Road,

Tsimn Sha Tsul East, Kewloon

T8 EIRIEE 444 45255 BT RA
E7A-D _

7A-D, Hong Kang Ind. Bldg,

444-452 Des Voeux Rd. West, Hong Kong

FEECNEREEDH1857=

Room 1857 Kwun Loon House, Block D,
Kennedy Town, Hong Kong

Fiat 12, 20/F,, Wing Hing Industrial
Building, 83-93 Chal Wan Kok Street, Tsuen
Wan, New Territories

PREBS PER- PERS IABSY FRERS FEHS RS DB FRES

FRE- AR AR 2REBL FRERY FERS

2425 412

2480 4417
info@wingwahmetal.com

2549 1939
2549 5480

2753 3333

2754 B291
sobing@winox.com’
www.winex.com

2959 3111
28957 3328

28147417

2414 7528
2411 4080
wintechen@hotmatl.com

2187 2300

2185 7444
yir.chen@bestpowerhk.corm. bk

2345 3436
2341 4783

2489 9881
2480 4721

wildar@wyldar cam. hk

wiww.wyldarcom hk

2384 4854
2626 0854

2419 1388

24191375

infolylngkee.com

2577 8008

weilingaa@163.com

2818 9202
2818 27438

simon.chan@yuhing.com.hk
www.yuhing.com.hk

2328 09356
2351 1633

3998 3645
3998 3667
infol@zela-hk.com
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Kanon, Kira;

KTC, Mahr,
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SK, 5T,
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FEESERERAE  [FA
ZHONG FU
INTERNATIONAL
LIMITED

ZURICH WATCH CO.
LD,

'n"r
[ | R

i R

T 251295 A IR THRLE

ZHOU JIN 17/F., Flat L, Yuet Ming Building,
129 King's Road, Hang Keng

Tk NELSRERIE 9T
C_H.LEE, JAMES  G/F, 91-93 Nathan Road, Tsim Sha Tsul,

Kawloon

FREB- FRE-

[
2369 0620 [E ROLEX

2317 3546

info@zurich-wateh com F‘HlLlFPE

BAUME &
MERCIER, IWC,
EBEL HELIER,
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-
-

et
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CHAN CHING YAN, DANIEL

Aciciness

EEALESEI7HE |

5/F., 17 Fontana Garden, Causeway Bay, Hong Kong

it Eﬁ-ﬁ"—‘l REEIZTAIRIREE

1/F, 32A Li Po Lung Path, Kenndy Tewn, Hong Kong

FLRE T 4T 1 2 AT 1912 B R

19B., Na.48, Phase 2, Mei Foo Sun Chuen, Kowlooan

LRI B B 1439748

NEZEEWUHMERI703E

Rm. 1703, Sun Man House, i Man Estate, Kowloon

NESHEHI7TRER TR EITEAN
Flat A 4/F, Cheeng Shing Ind. Bldg.,
17 Walnut Street, Kowloan

Flait D, 16/F, Gee Charg Hong Cenitre,
85 Wong Chuk Hang Road, Aberdeen, Hong Kong

NEEEF & EIE128, 1018
12B, 10/F, Lal Wan Road, Mei Foo Sun Chuen,
Kowlaan

NEEEHIE28N A A E 125G
Block G, 12/F, Tun Shing Mansion,
28 Jordan Road, Kowlaon

it AR EG26-20BEE X E201HE
Flat H, 20/F, Odeon Bullding,

26-28B Shu Kut Street, North Paint,

Hong Kong

BB A AEEL 2R R (2002
Rm. 2002, Arion Comm. Bldg.,

2-12 Qureen's Road West, Hong Kong
Room 1108, Block 43, Heng Fa Chuen,
Chal Wan, Hong Kong

A R R I 015

B &%

gt BY 8% B BS B

T gL 8% pe

B BS- B

BY 8%

2890 4620
2817 D498
2423 4034

2771 2682

2714 3468

2376 2768

2376 2090

23935195

2518 8070

2785 0303
2310 2754

27306911
2317 1186

2562 5723
2516 7775

2341 7133

2345 5732

2898 9481

a—

2604 0343

2571 1571

2477 4177

2474 1061
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Represantative

HO KANG POR, ALEX

=
-

=
-

i,
KWAN KIN HONG

EESES
HO TIN BO

R
HO W.K., PETER

e
I KN MAN

KWOK CHUEN

ma PAKE
LAI WING WOON

WHIR
LA YAU CHEUN

= TESRE
@ CHONG HOT-HOI, BOB
R
@ CHONG KAM CHUEN
EEE
CHOW NIN SING.
7 m .
@ CHOY TAK MOU
o EEN
Q CHUI YIN PONG
o EEE
@ CHUNG MO KAY
HEE
@. DJEN DING WAH
A A
@ FONG YUET KWal
(1.1
FU MIN CHEOMNG
3=
Q GUYK LING
Gl 2
ﬁ HC CHI LAM
I EwiE

I:|I| thp b

BB e | B U208
20/F, Chung Nam Euil.drng
No.1, Lackhart Read, Hong Kong

FEETHRREINTFARETTE
17/F., Chung Nam Bullding,
| Lock Hart Road, Wanchal, Hong Keng:

i B S B4 6TR R B AR 1643
Flat 1443, Block D, Metropole Bullding,
416 King's Road, North Point, Hong Kong

FETRN AT SRS eME R AEOI =
Rm. 801, Hung Kei Building,
5-8'Queen Victorla Street, Central, Hong Kong

hﬁgﬁﬁﬁﬂﬁ?ﬂli
701 Tung Fai Houss, Tai Hang Tung Estate, Kowloon

NETERRFCEFIE24BCE
Flat C, 24/F, Block 3, Bayview Garden,
2 Wing Ting Road, Ngau Chi Wan, Kowloan

TNRESPTRNEFE12DM T
G/F., 12D Carnavon Road, Tsim Sha Tsul, Kowloan

hEBRREHERENEITSE

1202, Cheong Hing Bldg., 72 Nathan Roas, T.5.T, H.K.

NEEfEELIFRERELE107EAZ
AZ, 10/F, Mount Trio Court, Hor Yu'Lans,
Waterlao Road Hill, Kewloor

EAERBEDASMMAT 6= |
Flat A716, Foon Yan House, Tung Yan Court,
Shau Kel Wan, Hr:-n_g__ Konig

e ANMERFETSM4I4TECE
14 Fontana Gardens, 14/F, Block C,

Tai Hang Road, Hong Keng

TLRE MR ET1- 750 1 1A
Flat A, 10/F, 1-7 Wing Lung Street, Kowloon

MR RE 270 CE
Flat C, 10/F., Blk. 27, City One, Shatin,
Mew Territories

MBI KBB4, 3R
B14, 3/F, Shun Chi Court,
Shun Cheung House, Mew Clear

Water Bay Road, Kowloon

FEAL AR B iE6oBNHE EH 28
6B =

Flat B, 14/F, Hong Shing Court,

Healthy Village, Phase E &8 King's Road,
North Point, Hong Keng

B B

BY &

%

B ap~ BS BV RS B

B BY% 3B 38 BS

2L Bv

B

(7.

2529 6111
2845 0331

2529 6111
2529 4374

2578 0206
2807 2435
nﬁdﬂﬁihk@ya}rnﬂ com.hk

2523 1320
2B10 6206

27764935

2345 4838
2343 5438

2693 1377
2693 0753
info@awada.com hk

2367 2365

2793 0607

2722 7292
2722 7242
info@ling.biz

2714 2953
2789 3447

&188 3663

alexho1238@gmail.com

2384 4749 / 93549341

hoselinasy@gmail.com

2543 6746
Z815 5487

2359 9129
2359 9117

2361 6BB2 / 96468 5450

2645 9354

2389 0838

2561 266
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LEUNG CHING WAH

LEUNG TAT CHUNG

LI SAL HUNG, EDDY

S EFIREBIEEIATAEIE®RIGE
Shop 105, 1/F, Prince's Building, 10 Chater Road,
Central, Heng Kong

JUREHE AU E2AP (PR I) 130
Rm. 30, 1/F, Hung Kweng Shopping Arcade,
2A-F, Tung Chal Street, Kowlaon

JUREL P IE SR B6-8R M T
&-8, G/F., Chatham Court, Tsim Sha Tsul, Kewlooan

T s S E AR T
G/F., 49 Queen’s Road, Central, Hong Kong

Flat D, &'F, Kai Fung Bidg:,
189-205 Queen's Road C, Sheung Wan, Hong Kong

FEAMIEIRINENIECE

R ERERE 1= LR K EAEREE

Flat B, &/F, Kam Shing Ind. Building, _

1-11 Kwai Wing Rd., Kwal Chung, New Territories
HEER ?‘EiE_FF_ P REETIEE

37 Queen's Road, Central, Hong Kong
NEERET2i B WA E7 FigRE

7/F.. Flat B, Pak Po Mansion, Bute Steet, Kowloon

HFariEER N B TEAREI02-14E
Room 102-10d, 51 George Building,

No.2 lce House Street, Central, Hang Keng.
B TR RS L AR ] 3309 E

Flat 9, 3/F, Shan Larm House, Hong Lam Court,
Siu Lek Yuen, Shatin, New Territories

A T AR =R ERCE

Flat C, 8/F, Riviera Lodge, No.61 Ting Kok Road,
Tal Po, New Territarias

FERTERE LETRIFR

9F, 76 Marrison Hill Raad, Wan Chal,

Hong Kang

T o S S 1860

G.P.O. Box 1869, Central, Hong Keng

S ARSI E G004
Rm. 2004, Block G, Kornhill, Quarry Bay, Hong Keng

MaElEgrTEE Mg 10E

Flat 10, 2/F,, Shun Fal House, Shun Chi Court,
Kowloon '
BEmEIEINR R

6/F., 33 Seymoun Road, Heng Kong

BT E B RS MBEESiE o
4 Symour Road, Flat M8, Merry Terrace, Hong Kang

Eik H 29N EBAE 803F
Raom 803, 29 Wing Kut Street, Hong Kong

NpERpEEERENE BP0 TR
11/F., Kee Shing Centra,
74-76 Kimberley Road, Tsim Sha Tsul, Kowloon

B @Y

R

B B% BS IR BY BS

ik BY BS

B% 8% BY BN BN B BY B

PR B

2521 0471
2868 4992

2264 8382
2782 2586

2366 0529
2739 7520

2384 4663

9866 6938

2837 4141
khstephenlee@gmail.com

2472 2345
2489 8412

2521 5115
2521 7987

2395 2691
24221303

2529 2021

2602 2204

2574 2010
2574 2085

7559 4470

2886 5152
2357 0823

2548 4243

2546 BEF3

2543 2338

2723 6223-10
2722 6705
eddyli@campell.com hk
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= EE 21-23 Hong Shing Street, Kornhill Blk €, 10/F, J 28134848 A —
@. LIU EHEUNG 1009, Quarry Bay, Hong Kang @& — M
o ERE FETIEF T EIESeH AR M 23D J 2545 2706 = =
@ LIU WING TSAN & —
I HEH MR EEE0- 125 R A TR J 25432714 lﬁ =
@ LO KWOK PIU 177F., FlatB, Arbuthnot House, th —
10-14 Arbuthnot Road, Hong Kong
B - EBMWIET267 2755 A EDIg03E J 25431008 A =
@ LOUIE KIANG WU, THOMAS ~ Reom 903, 10/F, Loon Kee Bullding, @ 28150931 e
267275 Des Vioeux Road Central, Hong Kong & scltomaz@netvigator.com
ﬂ ——
. EREM & BEFFIET Eﬁ?—ﬂﬁﬁﬁiﬂiiﬁmﬂ?mi J 2543 1008 A =—
@ LOWS L. CHOW Room 903, 10/F., Loon Kee Building, & 28150931 EEEIETL
267-275 Des Voeux Road Central, Hong Kong
S BEE FELARGHEREERSTF= J 25080207 < -
Q LU YU LIN | & — S T
it DR E R 2 R R 301 = J 24733521 — —
ﬁ LLIK YING TAI Unlit 3011, Chai {.‘.hing House, & 26733521
Chai Po Court, 2 Choi Yuen Road, = thedadelukﬂsinam&n com
Sheung Shul, New Territories. W
2 18/F., Flat C3, Wing Tak Buiding, J 259147178 — =
@ LUN ALAN 275 Wanchal Road, Hong Kong @ —
mE EEAMEMSTIEEAESTIEAIAE J 28908053 A =
@ LUN LEONARD A3-4, 8/F, Garden Mansion, 148 Tal Hang Road, @ 28384303 ]
Hing Kong
R Flat C, S/F, Block 32, Parc Versailles, J 26510303 Hi\ —
@ LUN TIN FO 3 Mul Shu Hang Rd., Tal Pa, New Territories & —
BiEFF Hongsinga Holdings Inc. 2040 St. Jacques West Suite ) (514)989 9663 E[ A PAULING!
LUNG PAUL No.3 Montrela, Que. H3J-251, Canada & (5141989 9663 S (i
£ piwa'c-::!'i@fﬂmeedner_cnm
&
R A EESRRETIM T J 27192917 4 —
MA HON CHIN & — I
b JURERE BB EERT B R TR 7R 10K E J 2542 3481 — —
MAK CHUN KUl i —
SiEE NEERPEHEDMEREEVRRASETOLI01E D 2722 6868 i —
NG KiU WAI Rm. 1301, East Ocean Centre, & 27398648 |
98 Granville Road, Tsim Sha Tsui, Kowloon
e NELEREHESR7I8708E J 23216346 = —
NG SO & — U
R NEEF A EHATRMANBHE (3/F) GHE J 27712763 r . =
PAK KWONG HING & — N
B EiE B ENE126-13057 101282 S 25721333 — —
PONG WA| HUNG B2, 10/F, Grand View Tower, & —
126-130 Kennedy Road, Hong Kong
EHEE FRAZEGEE R EELE = E10EEE J 2522 9091 ﬁﬂ —
POON KWOK LAN Flat B, 10/F. Tower 3, Park Royale, & — )
MNo: 38 Town Park Road, Yuen Long, N.T
EKE R AM R B2 IS EAS S 23650463 - -
POON WING WOOD Block 35; 3/F, Parc Versallles 2, i —
Mul Hang Road, Tal Po, New Territories
HMEF g = = —
@ 5.5 SlEH g —
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@ TAM TAK SUM
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L3 ]
TAM YIU

BaR
TONG WAI LEUNG

ERE
TONG WAI MING.
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TSE WAI SUN

A
TSE YUl KWAN

EWE
TSUI PO HING

EhE
YAM YIU TING, BENNY
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YANG KAN SUN

B
YIM WAI KWONG
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UREA 7P I TR DS i E OB

B iﬁﬁ'-ﬁ;“F’*i’H =
Ren. 1301, East Ocean Centre, 98 Granwille Road,
Taim Sha Tsul East, Kowloan

NEF 8 EEREE 14EI1I2BKE

JLRERE AR SR I3UT 1218 -
11/F., 93 Tung Choi Street, Mong Kek, Kowloon

50 AR SRR B 1018
10/F, Kerry Centre, 683 King's Road, Quarry Bay,
Hang Kong

TVRES 11I3E4997 51 I8 T 5 A BSIE B
Flat B, 5/F, Wing Hing Building,
499 Castle Peak Road, Kawloon

FERMASEHMDEZAEI2AE

& E BT IEr269-3750 & A H R P O41EN02E
Rin. 4102, 41/F, H.K. Cormm, Cenitre,

369-375 Des Vosux Road W, Hong Kong

R AEESFEMCEITIRIE

NENREMERNFERE15E1504E
Rm. 1504, Tai Tung House,

Tung Tau Estate; Kowloon City, Kowleon
NREE A M A TR e B3
145 =

No:1-4 Man Wai Street, 3/F,

Man Wai Bullding, Jordan, Kowloon
JLEEIRE LRSS AE I 2307 =

Ren. 2307, 23/F, Lung Wu House,

Lung Paan Court, Diamond HIll, Kowlgon

TLAEFR F S 1525457 3

NEBIEEXRIE23WF 12

HiemniE PR EsE

18/F., Chung Nam Building,

1 Lockhart Road, Wanchai, Hong Kang

c/o China Gun Club; 2/F, Futura Plaza,

117 ta 113, How Ming Street, Kuwn Tong, Kowloon

hAEE P BRSNS TR A

AR

Flat A, 9/F, Tai Cheong Fty. Building,

3 Wing Ming Street, Sham Shui Po, Kewloan

Rm. 628, Tsuen Wing Lau, Lal Tak Tsuen,

Tai Hang, Kong Kong.
FiEPETEIER2HT

G/F, 62 Connaught Road C., Central, Hong Kong

B~

B~ B%3R85% BY B

7 R

g~ BS BY B BY BN BY B B B% B%

e B

2727 4868
2739 B64B

2711 7026

2395 1506

25105173
2887 1815
tony tam@hk swatchgroup.com

2744 7018
2785 1406

2975 8050
288095

2548 4293

2340 3011 / 9466 6343

2382 7440

2384 0788
27701392

2327 3760

2381 BoH4

2714 2444

2529 6111
2865 6527

2833 54678

23810430

27457133
2745 4266

2571 6143

2541 1399
2543 0968
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2 g @8 O B2 Poe. 08 &M Bz Bla

4 THLL N

b e MR EREEEURI9EBE o 2407 0987 - -
Q YIUYING YIN 19/F., Flat B, Hoi Po Mansion Riviera Garden, & —
Tauen Wan, Mew Territories '
HEWE FEETERIEI0RE=11E S 28612717 S =
ﬁ YUENMN YIM WAH Rm. B, 11/F, 100 Lockhart Road, Wan Chai, & — [B51§
Hong Kang
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FAABKEETRRAFA

Chow Tai Fook Jewellery Cao,, Ltd, oo T — 3
REFEHRFE

Emperor Watch & Jewellery ... 4
RA=ITERAT

Oriental Witeh:Coy, I8d. oo e e sz 12
ATHREEREELA

Prince Jewellery and Watch Co., Ltd. ..ottt 16
BTk EER

Ka Shing Jewellery & Watch ................ AR o o e 18
i ARA

MOREEES S LA, oottt e eeesees s ene e e ene e 20
REREAB LA

King Fook Jewellery (Alain PRIlIppe) ..o 22
I ERERBRLAR (FX)

Time Watch Investment Ltd. (Balco) ..o, 24
EETEE AR CR (EEF)

Tek Fal Watch Co., L ICa0MN) oo e 26
SENERAT (BE)

Richbury. Ltd: (uvel) i it 28
NS ARDT

Swissam Products Ltd (Movado)...cmiiimanmaniimm i 30
facwlT (£H) 5RAT

Kam Kee Watch Co., (Holdings) Ltd. (Nivrel)......cc.cocvieiceicio s 36

FEEFERAT (BEXR)
Chung Nam Watch Co., Ltd. (Roamer) ..., 38

BABENARAR] (RIEAKE)

Romago Design Ltd. (Romago SWiss).......cccoiiinmioiiiiaciinicniees. 44
AEERERAA]

Tic Tac International Co., Ltd, (Junghans) ......ccoovvvoeriomrrresoeneee. 46
EFRERARAT (BFR)

Memorigin Watch Co., Ltd. (Memoriging........cuwromsiscrenn. 47
WERBERREERAA (BER)

Zhuhai Rossini Watch Industry Ltd. (ROSSIND......ocovrrerrveciemimrconrianes 48
GlEFRE

Dailywin Watch Group (SAGA) ......cciiiecimsimmsessmsssssenssssssssssans 49-50
MEREFRAT

Sun International Concepts (Shanghai) ......c.croimemiesmissacionns 51

. 145 ®EHi% Advertising Index

-

=

ERERERLT (BIx)
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INSPIRE WORKSHOP
SIMPLE IS BEAUTIFUL

YOUR PROFESSIONAL LEATHER WATCH STRAP PATNER

www.inspire-workshop.com




Flower Diamond Limited

Tel: (852)23675128 Fax: (852)23675126
E-mail: flowerdiamo@gmail.com
Add: 9A, Southgate Commercial Centre,
29 Granville Road, T.S.T. Kowloon, Hong Kong
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Lionrock Batteries Limited EgEEthERE/A T

lionrockbatteries.com | info@lionrockbatteries.com
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Showcases plating solutions for watch design 3D printed parts

REBRRX AN B HFRIELFTEERT X

Orbit 1 allows users to plate virtually everything (including
3D prints) at their studio or workshop. It provides a handy
and affordable metallic post-treatment solution for the
needs of discrete manufacturing. The electroplater enables
designers to customise small batches of samples, create
prototypes and even perform simple jewellery repair. Not
Just smart in design, Orbit 1 also comes with a variety of
eco-friendly and non-toxic plating solutions and logistics
systems lo ensure usage is safe for humans and the

environment. B

EEﬁ%cth1«-@%@%ﬁ@ﬂﬁﬁﬁ%ﬁ%Lﬁﬁﬂ
BAEGT M (4B RS ) R@maE LA B @A
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Orbit 1, the world's first smart

desktop electroplating machine \_' _!

R4 DHafTEHEE LTS

Moaobile Connection

Pino 'i':'l'|11'|r|inq3' Ltd (Affiliated company of Pino Aliprandini (HK) Ltd 48 £4E % B o5 a4 - 3
AR A R4 ] N

Address Heat: Flat B, 1176 Yee Lim Industrial Building, Phase 2, 8 Ka Ting Koad, Kwal Chung, N.T.., Hong Kong

EAMARAL CHSWbhT E AR BB E Tech
Tel ®%: (852) 26020698 Fax 1##: (852) 26091034
Wehsite #ik: www. pinotechnology. com Emal | SEF ;. infodpinotechnology. com

Contact person BiasA:  Mr Michael W.F WONG, Business Development & Marketing Director E#GRATHHEFEME
Mr James CHONG, Manager #2
Mr Neutral Wu, Technical Manager 3% ariE
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. 'Vac,uum Goatmg Decératlon =R

X E ZE
i TCZK 8
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Eqummeﬂt-. Teehni r-que Supportmg program s

Products from TCZK vacuum coatmg machine

T AR E ST AR
CZKﬂBﬂt :?f:ﬂl[l‘:l%fnn,,%ﬂg ﬁBT%.ﬂﬂB?}S
0755-33929966 {HE:. 339291

Shenzhen Tianchengzhenkong Limited co

". : FU” program' Supplle.r =~ s ot

Address: B35 Tantou Western Industrial Park

Baoan District, Shenzhen C

Tel: +86-755-33929966

Fax: +86-755-33929123
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Customers for TCZK vacuum coating machine
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acuum cnatlng machines from TG séries = . Glass matlng production line

2 -wﬂﬁm;%mgﬁkmwwﬁﬁhu7ﬂ$ég§ﬁﬁﬁ,
. AR ENmE, BENSEERSNE £ ZFH2RE
For 15 years, TCZK has produced about one thousand vacuum coating machines

for customers from mainland and abread. We are highly approved by our valued
customers with our high and stable qualityproduction and after-sale service.




Since 1983
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Sun Hing Electro Plating Factory
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